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MESSAGE

It is a matter of great pride and joy for me that with the co-operation of our staff, students and the
mature advice of the management our first & second issues of International Journal- Insight were a
great success and now, I take pleasure in introducing the third issue of International Journal of
Humanities and Management. This issue reflects the higher level of scholarship of those who have
contributed their papers for this issue. I have no hesitation in saying that it will not only broaden the
horizon of college faculty and students but also inculcate mental faculty in others too to come

forward with constructive literary composition. The creativity prompted by the luminaries will

become a source of inspiration for teachers.

I extend greatings to all those papers have been incorporated in this journal. I owe words of
sincerest thanks to the most revered personalities; S. Paramjit Singh Gill and S. Balwant Singh
Randhawa for their constant guidance and patronage. I shall be failing in my duty I do not put on
record my appreciation for Dr. Balbir Singh for bringing out this journal and editing the various

papers to get them printed for the use of students, teachers and researchers.

Dr. Swinder Singh Chinna

Principal
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From The Chief Editor's Desk.......

Overwhelmed by the success and the welcome response of acceptability of g, Joy
- m
INSIGHT: An International Journal of Humanities and Management, I take pleasure in introdye; al
n

the 'Third” issue of the same with a hope that it meets tremendous expectations of our readers ¢ g
: at
they have from us after the second issue.

The purpose of our journal is to promote healthy, constructive and interpretive researcy, on

various topics in humanities and management. It involves research papers by scholars belonging to
different fields of studies.

I am sincerely thankful to all the contributors for their quality research papers. These
contributions are the milestones on the path of success which this journal is acquiring. I am
extremely thankful to Dr. Swinder Singh Chhina, our Principal, for his invaluable stewardship,
guidance and motivation in making this journal successfully possible.

Lastbut not the least; I am very thankful to my editorial and advisory board which comprise
eminent scholars from various regions for their time and devotion. We look forward to quality
research papers from academicians and researchers in future. We also welcome critical comments
that can help us to further improve the journal in the times to come.

Dr. Balbir Singh
Chief Editor

(8)

Scanned with CamScanner



INSIGHT ISSN 2394-7462
Efféctiveness of Monetary Policy in Stabilizing Price in Ethiopia

Dawit Hayeso Borsamo', Dr. Parmod Kumar A ggarwal”
Abstract

This study examined the effectiveness of monetary policy in stabilizing price in Ethiopia from
1981 to 2014. To examine the effectiveness of monetary policy the study used annual data on
consumer price index (CPI), Broad money supply (M2), real gross domestic product (RGDP),
lending interest rate (int), budget deficit as percentage of GDP (Bd) and average exchange rate
(Ex).empirical analysis were made using ADF unit root test, the Johansen (1988) co-integration,
error correction model (ECM), and Granger (1969) causality tests.The long run result had
indicated that the growth of broad money supply (M2), budget deficit, and devaluation of exchange
rate had positive and significant impact on inflation rate. Real GDP and interest rate were found to
be insignificant at 5 percent level of significance. In short run broad money supply (M2), lending
interest rate and devaluation of exchange rate had positive and significant impact on inflation at 5
percent level of significance. These imply that price variations in Ethiopia were predominantly
determined by monetary variables. Thus tight monetary policy measures supplemented by prudent

fiscal management can effectively control inflationary pressure in Ethiopian economy.

Keywords: price stability, monetary policy, effectiveness

Introduction

Stabilization policy is a policy designed to use when the economy is in recession with low
economic activity and in boom with high inflation. Common economic literatures suggest the use of
expansionary monetary and fiscal policy when the economy in recession and contractionary policy
when it is in boom. Evidently such stabilization policy is not simple as stipulated in theory.
Keynesian is in favour of fiscal policy whereas monetarists propose monetary policy as effective
stabilization device. However Many macroeconomists argues that price stability should be the
major long-term objective of monetary policy (Coenen,Orphanides, and Wieland,
2003).Consequently some developing countries had placed importance of price stability as an
overriding objective of monetary policy. Thus monetary policy is expected to support this broad
objective of economic stability by focusing its efforts to promote price stability.

Price stability in Ethiopia refers to the achievement of a single-digit inflation rate based on
CPI on an annual basis. Ethiopia economy has consistently recorded double digit inflation rates far
in excess of east A frican countries. The target of single digit inflation was achieved in only 4 times in
2009, 2010, 2013 and 2014 between 2005 and 2014. For last ten years, from 2005 to 2014, annual
inflation rate as measured by changes in consumer price index (CPI) averaged 17.6 percent. The
rates were significantly above the conventional definition of price stability for developing economy,
11-12 percent (Mohanty,2010; Gokal and Hanif, 2004). The rising inflation has far reaching
economic and social implications. Therefore, this study analyses the effectiveness of monetary
policy in stabilizing price in Ethiopia for the period 1981 to 2014.

The study has three sections. The first section is introduction. The second section reviews of
literature both theoretical as well as empirical literatures in the context of developing countries; the
third section gives Model Specification, Data and Econometrics Methods, the fourth section
empirical results and the last section gives conclusionsand some policy implications.

* Assistant Professor in Economics, South Regional State, pi}la‘ Uniyersity._Ethiopia}
** Assistant Professor in Department of Economics, Punjabi University, Patiala, India
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ification .
 Model FSI%Zﬂg;piﬁcal model df:veloped to anal).zze the ef’fect-lveness of‘. Monctary .
stabilizing price level in Ethiopian had use:d _hybrld of monetarist, Keynesian anq Stmgohcy_ ;i
theory of inflation. The process of mod?l building was started from simple monetaristg' pOStlra[1§ts.
ofinflation with the help of Fisher equation of exchange ulatig,
MV=PY- 1

Where M is the money supply in which broad money sup;_)ly (M2) is used as PTOXY, V'is veloe:
money, P is the aggregate price level in the economy in which consumer price index is s, das City of
and Y is real output in which real Gross Domestic Product (RGDP) is employed as a proxy variati?: *

Applying natural logarithm to both side of equation number 1 and rearranging the terms, Monety
inflation equations was rewritten as: st

LnCPI = 30+, LnM2 + B,InRGDP - 6lnV + u, 2
But monetarists claim that inflation is predominantly a monetary phenomenon implying thy

velocity changes are very small. Thus the inflation equation number 2 of monetary schog| was
reduced to:

LnCPI = B0+B, LnM2 + B,InRGDP + u, 3

This equation links inflation rate and growth of broad money supply (M2) over long run adjusting
for the growth of real output. The equation shows that the rate of change in the price is partly
accounted for change of broad money supply and real GDP. According to theoretical Justification of
monetaristschool ,>0 and B,>0

But the link between money growth and inflation is not precise. Nonmonetary shocks that can
change the level of output can also change inflation while the growth rate of money is unchanged. In
addition, change in financial innovation affects the demand for money and hence inflation rate
associated with the given level of broad money supply growth and real GDP. The effect of financial
innovation and money demand was captured in the model using Keynesian liquidity equation which
links price level via market rate of interest. Empirical interest rate had also played an important role
as component of stabilization device of monetary policy in developing countries with chronic
inflation (Asgharpur , Kohnehshahri and Karami , 2006). Thus using price equation derived from
Keynesian money demand function, P= M/L (i, Y) where i is interest rate, new inflation model canbe
specified as:

LnCPI = B0+, LnM2 + B,InRGDP + B,Inint + u, 4

merestr & edecreas esin vestnent e ypendit ureandaggregat ede nand ntle eco nomy I8c reasei 0
ggregate & mandntur nde cre & espr iceleveli ntlee conoma mdh encein f lat i onimg yind} <
Macroeconomic theory also postulates that government budget deficit causes inflation. Followiné
the study made by Solomon and Wet (2004) and Aamir (2014) the model is further improved bY
including budget deficit follows:

LnCPI = B0+B, LnM2 + B,InRGDP + Bilnint + B inBd + u, =]

According to Keynesian an increase in the budget deficit raises disposable income which in ™
stimulates aggregate demand. In short run an increased deficit caused by expansionary fiscal policy
tends to raise interest rate and hence inflation. In the long run government may deliberately increas®
Bhe (s)tock of money as means of obtaining government revenue which may also cause inflation.

> :

(12)
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MOI'CO‘{GI‘, an Impprt dependent country like Ethiopia the inflation rate is not only affected by
domestlc' economic condition but also by fluctuations of international price of imported
comm.odltles.‘Foreign inflation transmits to domestic via the change in exchange rate devaluation.
Thus international price effect on inflation was captured using expected devaluation of currency
following the study made by Akinbobola (2012):
LnCPI = 30+B, LnM2 + B,InRGDP + B,lnint + B inBd + B,nEx + u; 6

The devaluation of birr against foreign currency means a given amount of birr buys less foreign
exchange making imports more expensive: Thus >0

Therefore a prior expected sign of coefficients were >0, B,<0, B,<0, >0, B,>0.

After checking time series properties of variables, the estimation of parameters was done using
ordinal least square (OLS) method and its statistical validity was ascertained using t-statistics,
coefficient of variation (R?), F-statistics, Durbin-Watson statistics and Jarque-Bera test of normality.
The t-statistics were used to test individual significance of the parameters, R’ to test the explanatory
power of the model, and F-statistics to test the overall significance of the model. The existence of
serial autocorrelation was tested using the Durbin-Watson statistics. Finally, normality of residuals
was checked using Jarque-Bera test.

Data Type and Sources
The study made used annual data on inflation based on consumer price index as a proxy

variable of price stability, the growth of broad money supply (M2) as proxy variable of money
supply, average exchange rate of Ethiopian Birr against US dollar as proxy variable of external price
effect, nominal lending Interest rate as proxy of price of capital, government budget deficit as
percentage of GDP as proxy of fiscal stance and Growth of real domestic product (GDP) as proxy
variable of real output. The major sources of data were IMF data base of 2016 world economic
outlook, National Bank of Ethiopia, Ethiopia economic association and annual publications of

National Bank of Ethiopia.

Econometric Methods
The study employed Johansen and Juselius (1990) co-integration method along with error

correction method (ECM). It also used Augmented Dickey-Fuller (ADF) unit root test to evaluate
stationarity of variables included in the model.

Unit Root Test
Most time series macroeconomic variables are non-stationary over time. Consequently

stationarity of variables included in the model was examined using Augmented Dickey-Fuller
(ADF) unit root tests. The equation for Augmented Dickey Fuller (ADF) test is given as follows:

AYt =a, + ot + 6Yr_1 + Z:=‘1 Yt—p + i:lt —————————— (7)

Y, is any variable in the model to be tested for stationary, U, is an error term, A is the first difference
operator, o, isaconstant, a,is coefficientofa trend, tistrendand 5=y- 1.

Thus, the basic objective of Augmented Dickey-Fuller (ADF) is totest:-

Null hypothesis: HO: § =0, there is unit root and time series in non-stationary against, Alternative
hypothesis: Ha: § <0, thereisno unit root and time series is stationary

As the tests are sensitive to the choice of lag length, the optimal lag length was chosen using Akaike
Information Criterion (AIC) and Hannan-Quinn (HQ) lag length selection Criteria. Liew(2004)
suggested Akaike's information criterion (AIC) gives the best result in the case of small sample (60
observations and below).consequently the study relied on AIC when ambiguity happens between

AICand HQ.
(13)
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-integration Test . :
Co-in e’Ig‘]:e study used Johansen (1988) Co-integration approach to assess long run

relationship among non-stationary variables. Johansen procedures for Co-integration g

based on testing the following unrestricted eqtjation:
Yt = |,l.+ A1 Yg-|+..-+Ap Y(-p+ Ut—-,——_———”——____—'(S)
By differencing the equation (9) by Y and taking the summation of the like terms

equation is reduced to the form: .
AYt =pn+ MY + Zip,—_*l Y. + Ut ——————————————— (9)

Where AY=Y— Y. is the differencing operator, W 1is the vector-valued mean of the
e coefficient matrix for the first lag, Aiare the coefficient

series, N1=30, (A — 1) is th '
matrices for each lag, T'i=- Z}Li,,, Aj are the matrices for each differenced lag, and Yt and U,

are nx1 vectors, and A is nxn matrix.

n checking for the rank of [I. Johansen

Therefore, testing for co-integration focuses o0 ‘
k of IT matrix using the following two test

proposed two alternative test statistics for the ran
statistics:

n
Atrace(r) = =T Z n(L—4;)
r=r+1

Amax(r, 7 + 1) = =TIn(1 = A541)

Where A denotes the estimated values of the characteristic roots obtained from the estimated

I1, and T is the number of observations.
The trace statistic tests the null hypothesis that the number of co-integrating vectors is less

than or equal to r, against a general alternative hypothesis greater than r. In the case of
maximum Eigen value test, the test is the null hypothesis that there exist r co-integrated

vectors against the alternative hypothesis of r +1.

Error-Correction Model (ECM)
If two variables Y, and X, are co-integrated, the standard error correction model

(ECM) can be given as:
AY =7+ ZhaXutoEet (D) + - ————————————— (10)

Wh‘ere Y is constant of shc?rt run model . X,; is differenced stationary independent
variable, a; 1.s'co‘efﬁ01ents of independent variables . and o; the speed of adjustments to the
long run equilibrium. The expected sign of a; is negative.

Causality Test
Ir} addltion,-the st}ldy -also tests the causality of the variables included in the model.
The te§t is m.ade using pair wise Granger (1969) causality tests. Causality test is made on the
following pair of regression given as follows: '
Zy =8X v VZ-jt Uy~ ——————————— — — 6.3

Xe=aXyi+0Zj+Up——————— LI 5 S S R e e e i 6.4
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\tr\-/ihae;fj Zt'; ZT-S l);t r]epresems the variables included in the model. 5, ¥, a and B are coefficients
;hat 7. doos n tg ength chosc_n for X and.Z respectively. The test is made on null hypothesis

i ¢ " 10t cause X, against alternative hypothesis Z, does cause Xeand vice versa. The
null hypothesis is tested using F-statistics. If the probability value of F-statistics is greater
than 5 pereent null hypothesis cannot be rejected and if it is less than 5 percent the null
hypothesis is rejected and alternative hypothesis of causality is accepted.

Empirical Results and Discussion
This section of the study presents empirical results on unit root tests; co-integration

sx_laly51§; long run and short run regression results, Granger causality test and associated
iscussions.

Unit Root Test
The study had tested the stationarity of the variables included in the econometric model

using Augmented Dickey-Fuller (ADF) test. The main objective of the test was to verify whether
the series had unit root or not. If the series has unit root the difference of the series were taken
until the series become stationary. The test was made on null hypothesis that data series had unit
root (non-stationary) against alternative hypothesis that the series did not has unit root (stationary).
The testresults of the ADF test are presented in table 1 below;
Table 1
Augmented Dickey-Fuller (ADF) unit root test

Variable Level First Difference Decision

With Intercept With Intercept | With With

but no trend and trend Intercept Intercept
but no trend and trend

0.9996 -0.45 [ 0.981 |-3.99 [ 0.0043 | -4.35 | 0.0084 I1(1)

LnCPI 1.78
LNM2 2.10 0.9998 0.48 |[0.9988|-2.32 | 0.1707 | -6.00 | 0.0001 I(1)
LnBd 3.80 1.0000 | 2.62 1.0000] 1.28 | 0.9979 | -6.43 | 0.0000 I(1)
LnRGDP 2.64 1.0000 |-0.58 0.9734 | -4.06 | 0.0036 | -4.04 | 0.0186 I1(1)
Lnint -1.86 | 0.3483 -2.19 [ 0.4818] -5.94 | 0.0000 | -5.84 | 0.0002 I(1)
InEx -0.15 [0.9357 | -2.91 | 0.1738| -3.65 | 0.0102 | -3.82 | 0.0291 I(1)
ADF -2.95 -3.55 -2.96 -3.56
critical
values at 5
% _—
Source: Researcher’s computation using E- view 6.0

(15)
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e indicated that all variables were not stationary at Jey

both with intercept but no trend and with intercept and trend. Cons e?aﬁgt:)g&s:tsdég; OCeeded 1,
check the stationarity of the variables at first dl_ﬂ'erencc.As. shownin e (;1 . It_nRGDP_
Lnint and LnEx became stationary at first difference With Intercep(tl ﬂl_l no trend at 5% leve] of
significance. Whereas LNM2 and LnBd became stationary at first di e;et:‘lce with Intercept ang
trend at 5% level of significance. Thus is concluc.ied that all the data ssnei 01 e variables includeq in
the model were stationary at first difference and n}tegratcd of ﬁ_rst order, I'( Zj

Having assured stationarity and order of integration of the variables qu_e study wzlis proceeded to tes;
co-integrated of variables to assess the existence of a long-run equilibrium relationship betweey,

variables included in the model.

Co-integration Test . . "
The study employed Johansen (1983) approaches to test co-integration test since a]

variables were integrated of first order. Johansen test is more accurate and superior approach to
Engle-Granger approach (Bakare, Adesanya and BoIarinwa,2914)- In the Johansen approach
employs two test statistics, the trace statistics and the maximum Eigen value statistic. The results of
the tests were reported in Table 2 below.

INSIGHT
The ADF test results shown in above tab

Table 2
Trace and Maximum Eigenvalue Test
Trace Test Maximum Eigenvalue Test
0.05 Max- 0.05
Hypothesized Trace Critical | Hypothesized| Eigen Critical
No. of CE(s) | Eigenvalue | Statistic Value No. of CE(s) | Statistic Value
None * 0.757954 | 128.1037 | 95.75366 None * 4539610 | 40.07757

Atmost 1 * 0.717596 | 82.70761 | 69.81889 | Atmost 1 4046134 | 33.87687

At most 2 0.538454 | 42.24627 | 47.85613 | Atmost2 24.74157 | 27.58434
Atmost 3 * 0.268572 | 17.50470 | 29.79707 | Atmost3 10.00822 | 21.13162
Atmost4 * 0.180462 | 7.496478 | 15.49471 At most 4 6.368462 | 14.26460
Atmost 5 * 0.034636 | 1.128016 | 3.841466 | AtmostS5 * 1.128016 | 3.841466

Source: Researcher's computation using E-view 6.0, * denotes rejection of the hypothesis at
the 0.05level
Both Trace and Max-eigen value tests results were shown in table 2 above had indicated the
existence of two co-integrated at 5% level of significance. Therefore, it was concluded that the
inflation measure based on CPI and broad money supply (M2), growth of real GDP, budget deficitas
percentage of GDP, nominal lending interest rate and average exchange rate had long run
equilibrium relationship. =
Long Run regression Results

Having found a long run equilibrium relationship among variables, the long run parameter
estimations were done using ordinal least square (OLS) method. The results of regression were
presented in Table 3 below:

Table 3
= Long run regression results
LnCPl = 0.429 + 0.597LnM2 + 0.017LnBd — 0
A2 ¢ G .004RGDP — 0.050LnInt
: SRR s ¢ SRR T A
: 0.0000 0.0272 0.1526 0.7427
".‘ Prob. 0.5876’_‘_‘ - . e gy
G053, Adjusted RI=0.945 S E of regression=0. 188, FSatisie=TI3 47, Prakir=—"
Durbin Watson stat =2.170, Jarque-Bera=1.867, Pt__?_b(Jarquc-BemF’b.B(‘}r‘ R

Reseacher's Computation using E-view 6.0

Source H (1 6)
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Evaluation of the Estimated Model

An adj 2 g
based on con:Srj:::ed'R of the estimated model revealed that 94.5 % of variations in inflation rate
price index are jointly explained by the variation of broad

(M2), budget deficit as percent & road money supply growth
interest rate (int) and percentage of GOF (Bd), growith of real GDP (RGDE), nominal lendiug
relatod Factors Than average exchange rate (Ex). The remaining 5.5 % were explained by other
i 4-7 he qoefﬁcnent also coqﬁrmed that data fits the model well. In addition calculated F-
e 47 indicated tha!t the estimated model is overall significant at 5 percent significant
\::{?d- us both F-test and adjusted R* confirmed that estimated model is meaningful and empirical
The Durbin Watson (DW) statistics (2.170) which is close to the convectional no serial
autocorrelation point (2) showed the absence of serial autocorrelation of residuals of the model. In
a(.idlt.lon Jarque-Bera (JB) test of normality also confirmed that residual of regression was normally
d!str}buted. Jarque-Bera tests null hypothesis that residual of regression are subject to normal
d‘lstr.lbuted against alternative hypotheses that residual of is not normal distributed. At 5 percent
significance level the null hypothesis of residual is normal distributed cannot be rejected since the p-
v.?llug 0.3930>0.05. Thus it is concluded that the residual of long run regression is normal
dlsmputed. This implies that the residual of regression had constant variance for the sample period.
The signs of all coefficients of the variables were also as expected on a prior criterion.

Discussion of the Results

Probability value of regression result had indicated that the growth of broad money supply
(M2), budget deficit, and average exchange rate are statistically significant at 5 percent significant
levels. However the growth of real GDP and nominal lending interest were found to be insignificant
at 5 percent level of significance. From them growth of broad money, budget deficit and exchange
rate had positive impact on inflation whereas real GDP growth and nominal lending interest rate had
negative impact.
Keeping other factors constant, the elasticity coefficient of broad money supply indicated that 1

percent increase in the growth of money supply (M2) on average increases inflation rate by 0.429
percent. Conversely, when growth of broad money decreases by 1 percent inflation rate falls by
0.429 percent. The coefficient was found to be significant at 5 percent level of significance. The

result implies that the growth of money supply increase inflationary pressure in the economy. Thus
inflationary pressure in Ethiopia can be partly controlled by the management of broad money supply

growth in the economy. _ o
Similarly, the coefficient of budget deficit showed that the growth of budget deficit had positive and
ificance level. In the long run, 1 percent increase

significant effect on inflation rate at 5 percent sign _ 1 .
in government budget deficits as percentage of GDP on average 1ncreases inflation rate by 0.017

percent. Thus growth of budget deficit may lead to inflation through increased in money supply or
aggregate demand that generates inflation in the economy. Therefore, better management of the

fiscal policy would help the overnment to control inflation in Ethiopia.

On avle):ragcy 1 percent g%’owt% of real GDP in Ethiopia d.ecreases ipﬂation rate by 0.004 percent. The
economic growth was expected to moderate the inflation by filling the demand gap f:reglted by the
growth of aggregate demand. However, the coefficient of RGDP 1s found to be insignificant at 5
percent level of significance. The result implies that growth rate of real GDP_has2 h(r)nsltc?d eﬁ‘e.ct on
inflation rate of Ethiopia. Similar result was found by Agad, Ahmgd and Hussain( 2008) in pakistan.
The result doesn't support the structuralists' thought that inflation1s grovs{th phenomenon.

The coefficient of nominal lending interest rate showed that 1 pedrc_:ent Tc:zgse dl;c ?:am;nal interest
rate results 0.050 percent decrease in inflation rate. Increase In lgrlll e;ncge l;ill Eatio)l; ' ses aggregate

demand by reducing investment expenditure inthe economy an

(17)
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ShortRTl'lllI::ltgilr-te-srsL::l";)ﬁce dynamics can be best explained “Sinfi g;rror Correction Cchg, .
(ECM). The ECM was used to capture the Sth"; }:gl:ets’ill]ta:fl'(})i%r I\?Inis pr:szﬁf:c(il i?lft}?d'ustmenf?rlsm
short run deviation toward long run ethbnun’;‘;\ble 4 €4 belgy,. O

Error Correction Mechanism (ECM)

0.23dLoRGDP+0.15DLnin+0.31dlnex 0,337
-1.14 g

dLnCPI=-0.05+0.77dLnM2+0.01 dLnbd

t-Statistic = -1.66  3.79 1.26 NT
e 01083 00008 02196 02647 00455

oﬁleges , Adjusted R>=0.60, S.E. of regression=0.062, F-statistic=9.07m
0.0000 ——

Durbin Watson stat =2.029, Jarque-Bera=3.48338, Prob(Jarque-Bera)=0.1
T

Source: Researcher's computation using E-view 6.0

Evaluation of the ECM model
The F- statistic (9.075) in table 4 above indicated that the model was overall significan at|

percent significance level. In addition the Adjusted R’ signified that 60 percent of the shor un
variation in price dynamics was collectively explained by explanatory variables included i the
model. Thus data fits the model well. The Durbin-Watson statistic of 2.029 also indicated that the
model did not have serial autocorrelation. Furthermore Jarque-Bera test showed that the resigya|
term of short run regression model was normal distributed indicating Constance of variance of the
model. Thus the statistically tests of short run regression result confirmed statistical validity of the
ECM result.

The error correction term of the result had appropriate negative sign and it was also found to be
significant at 5 percent significance level. Negative and significant coefficient of error correction
term shows that short run deviation adjusts itself to ward long run equilibrium with the speed of 33
percent. That means that short run deviation from long run equilibrium takes around three year to
adjust itself toward the long run equilibrium.

Discussion of the Results

~The result of short run regression indicated that growth of broad money supply, nomin!
!endu}g interest rate, and exchange rates were found to have positive and significant impact 0"
}nﬂatlon at 5 percent level of significance. However budget deficit had positive and insignifican
impact whereas real GDP growth rate were found to have negative and insignificant impact "
inflation at 5 percent level of significance. This implies that short run price d illlnics in Ethiopia &
predominantly determined monetary variables. Hence it is evident thzlt)t the ynw“uh of broad monc}
supply and devaluation of exchange rate have the significant effect on b hglm nd short it
price dynan.ncs where as lending interest rate had only short run im ; 0tn T
The coefficient of broad money supply (M2) indicated that 1 percerr)l Etlc i in the growth of broad
money supply in short run Increases inflation rate by 0.77 perCelgff%haSies lglgsiﬁty coefficie™
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istical significant
dollar on average increase inflation rate by 0.31 percent. The result was fgtl;::g sit;né:::%z::l engslllx red by
even at 1 percent of significance level. This implies that price stability in p
maintaining stable exchange rate. o o R
Similarly, glominal lending interest rate found to have positive and Sl%mgic:mnz?:iz; : rat% <
dynamics of Ethiopia. The result indicated that I percent increase on lending it e
average increase inflation rate by 0.15 percent. This indicates that ma:nt?lnl?g B e
desirable level where it can control inflationary ten'denmes' qnd at the same stimulate the p
capacity of the economy is important to maintain price stability.

Causality Test ] Ggn . i

I?z;ving identified significant determinants of price variation in Ethiopia 1t.he t'i's?tw i;Si ;?Sad%tlz
identify the causal relationship between variables and the direction of causality 1f 1 cescnt.ed e
causality was tested using Granger (1969) causality tests. The result of the test was pr
Table 5 below.

Table 5
Granger Causality Test
Null hypothesis | F- p- Lag Decision Direction of causality
statistic | value | length
MNGR does not Reject null | Causality runs from
Granger Cause 9.206 0.0009 2 hypOthCSiS br oad_ Money gl'OWth to
INF inflation
INF does not Accept null | No evidence of
Granger Cause 3.204 | 0.0564 2 hypothesis causality
TNEX. 11 [N id f
LNEX does not Accept nu o evidence o
Granger Cause 0.805 | 04574} 2 hypothesis | causality
INF
INF does not Accept null | No evidence of
Granger Cause 1.244 | 0.3041] 2 hypothesis | causality
LNEX
LNBD does not Accept null | No evidence of
Granger Cause 1.070 | 0.3571 2 hypothesis causality
INF
INF does not Reject null | Causality runs from
Granger Cause 4.119 | 0.0275| 2 hypothesis | Inflation to budget
LNBD deficit
LNIN does not Accept null | No evidence of
Granger Cause 0.540 | 0.5889| 2 hypothesis | causality
INF
INF does not Accept null | No evidence of
Granger Cause 2.505 | 0.1005 2 hypothesis causality
LNIN
Source: Researcher's Computation using E-Vew 6.0

Results of granger causality test shown in the table
that runs from growth of broad money supply to

(19)

5 above had indicated unidirectio
inflation rate at 5 percent signi
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Slﬂjllnrly, thc result had shown unidirectional causality that runs from inflation to budget g .
This result is consistent with the monetarist view that inflation is always and e Cfici,

- " verywhere mqp.
pllel}omcpon. However, there is no evidence of causality among exchange rate, lending imcrentta@
and inflation rates at 5 percent significance level. Strage

Conclusions and Policy Implications

Conclusions

g-GDP.) were used. All data series were tested for unit rootusing ADF test and found to be stationary y;
irst difference. Both Trace and Max-eigen value of Johansen (1988) co-integration tests confimeg

that the variables_were co-integrated and had long run relationship. The long run and short run

Structuralists' view of inflation cannot be applicable in Ethiopia context.

The short run ECM result had showed that the growth of broad money supply (M2), lending interest
rate and devaluation of exchange rate had positive and significant impact on inflation at 5 percent
level of significance. The result implies that short run price dynamics in Ethiopia were
predominantly determined by monetary variables. In addition the coefficient of error correction
term revealed that short run deviation adjusts itself to ward long run equilibrium at the speed of 33
percent. Thus short run deviation from equilibrium takes at least three year to adjust itselfto long run
equilibrium position. However, the relationship between inflation and real GDP growth and budget
deficit and inflation were weak and statistical insignificant at 5 percent level of s gnificance.

Policy Implications

Based on the empirical findings of the study, the following policy implications are
suggested: The growth of broad money supply should be kept in check given its long term growth
potential and its magnitude of exerting inflation pressure in the economy. Thus, National Bank of
Ethiopia should focus on growth with stability. As suggested by monetarists, growth with stability
can be achieved by maintaining a steady rate of growth of money supply in line with long-run grov_vth
of real GDP. To make monetary policy effective in maintaining price stability NBE should align
growth rate of broad money supply (M2) with the growth.of real GDP to achieve growth with
stability. In addition prudent management of the ﬂscal po!lf:y is requ_lrec_l to further improve the
effectiveness of monetary policy in maintaining price stability in Ethiopia over the Iongeg term.
Thus, the government of Ethiopia should seek away to reduce budget deficit either by reducing
unnecessary government expenditure or by increasing tax revenue.

(20)
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Natgonz}l Bank of Ethiopia should adopt cffective monetary policy that will help financial
institutions to 'reducc lending interest rate due to resultant effect lending interest rate on inflation.
Thus maintaining lending interest rate at desirable level where it can control inflationary tendencies
and at the same stimulate the productive capacity of the economy is important. In addition the
government should take action to deepen and broaden financial markets for Government securities
to increase the effectiveness of monetary policy.

The result hgd also revealed that devaluation of Ethiopian Birr against US dollar had significant
impact on price variation. Thus, National bank of Ethiopia should adopt sound monetary policy that
can maintain exchange rate.
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Introspection of Peace Antithesis
(In The Context of Global Pcace)

Dr. Mohd Habib*

s S With the peace antithesis like fundamentalism Janaticism, int
'Sm in the context of peace (National and International). In the

t ’ > . . . . *
l":’{ lzlllms are particularly targeted in media in relation with these issues. Muslim stereotypes are
18 Y perpetuated almost in qj] Jorms of media. It seems due to misinformation about Islam and

implications of the incidents with Islam and Muslims which gre basically

olerance and
current scenario Islam and

based on transcendent realities. They consider the Supreme Bein

should prevail on Earth as a Creator. Men are his rep
on Earth. That is why the modern secular and materialistic view
Jrom the Muslim world view. To them the system of the modern

creates the boundary problems and race of arms, individuality, conflict in human races and
irrational glorification of sectarian cultures. To them

the modern system itself is peace anti thesis.
But the west and America think otherwise. Even thou

gh if Muslims try to establish their own Jform of
democracy called as Islamic democracy, the western

policy makers and the mighty states jeopardize
it to meet their own vested interests. Algeria and Palestine are glaring examples of it. This
Phenomenon creates anti-western resentment in the minds of many Muslims. The media associated

this resentment with Islam as a faith and with Muslims as a commun ity. To them it is peace antithesis.
Both of the compartments earnestly need to use practical wisdom to come out of this rhetoric.

g the only law-giver to humanity
resentative and supreme creation
of the world is radically different
nation-state is threat to peace. It

Key Words: - Islam, Fundamentalism, Fanaticism, T¢ errorism, Peace

Introduction and Discussions

Before discussing the issues Identified as peace anti thesis in the context of Islam and
Muslims in world media one by one with the core of their meanings and practical happenings it
seems befitting to understand the spirit of Islam itself in brief. Islam's foundation is laid on tenets
that make it a true religion of peace, harmony and co-existence. The etymological roots of the word
'Islam' is 'Silm" means peace, harmony and complete surrender to the will of God. t['hus a true
follower of Islamic faith is the one who is peace loving, humanistic in nature and obedient to God.

Prophet Mohammed has said that he was reminding the same lesson of peace that has been taught
earlier by other messengers of God.

* Associate Professor, Department of Religious Studies, Punjabi University, Patiala.
' Dr. Farida Khanam, A Study of Worlds Major Religions, Chaus Publishing House, Aurangabad, 2014, p. 169
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This clearly points to a very important fact that the Prophet never wanted confrontatiop With Faigh,
that existed before. The greetings of Muslims Assalam-u-alaykum (peaﬁie be upon you), in p“'“Ciples
lays emphasis on the peaceful and harmonious co-existence amongst all’. Quran stresgeg on the Samé

theme

“The whole mankind is one nation™. _ .
God holds that person the dearest who does the utmost good to this family.

The holy book Qur'an had identified the right path for mank}qd as complete faith iy, Gog
who created this world to good purpose. It is emphasized further that-lt is the fluty of'the believer %
ensure that justice is done in all personal as well as national and mternatlona_l relations, Justice
beyond interpersonal relations is the prime prerequisite for peace apd harmony at Internationg] leve]

The Qur'an repeatedly commanded man, particularly believers, to be good, generous, jlls't
and fair with others. Moreover, it assigned the duty of peace lovers to call other for peace apg
goodness because peace is inevitable for prosperity.* Islam makes it mandatory for the faithfy] 1,
maintain harmony with other faiths and to respect all other prophets sent by God. Prophet
Mohammad is reported to have said,

No Muslim can become a better Muslim unless he lik

himselfand he makes friends with them for god's sake.

Holy Prophet Muhammad, (peace be upon him , emphasized love, sympathy and kindness towards
all mankind, he said

“Whosoever is not thankful to the people, and then he is not thankful to Allah.””

In another beautiful saying, Holy Prophet has said:

“None of you truly believes until he loves for his brother what he loves for himself.”*
Qur'an mentions it clearly that faith of individual shall not be a matter of conflict with someone
whose beliefs are different. Thus there is a complete freedom for choosing one's faith. The holy book

says,

es for all others what he likeg for

“Your religion for you and mine for me””’

In the matter of faith and religion there is no compulsion at all,
The Prophet advised his followers to be merciful and kind hearted servants of God. Further it is

revealed to Him that the Almighty is not merciful to those who are not merciful to man. It is told to
the believers further that those who show kindness and consideration to God's creatures, God bestow
this kindness and affection on them.

A universal concept of justice, compassion and mercy has been envisaged in Islam Qur'an
addresses the whole mankind as one community and commands Muslims to show kindness and todo
beneficence to all without any disctimination and any regard to caste or creed. Special emphasis has
been laid to help the orphans, the needy and the helpless, whether they belong to one's own group of
not.’ The Prophet himself was an ideal of compassion and mercy. He never cursed even his worst
enemies because he thought Himself to be the messenger of God for all. His kind heartedness and
forgiveness for his own persecutors set an example of high standards of rectitude towards those who

? Maulana Wahiduddin Khan, Islam and Peace, Goodwords, New Delhi, 2012, p.38
* Al Quran (2:213)
* Asgar Ali Engineer, Rational Approach to Islam, Gyan Publishing House, New Delhi, 2001, p. 119
s Shu 'aib al- Ama'ut (ed.al), Abu Dawood, darul Risala, Al alamia, Damiscus, 2009, Hd. No, 4811

¢ Saheeh al- Bukhari, 13/

| :6
e hiduddin K, Isam Craior of the Moderm Age, Gooword Books, New Del, 2013 p.123
* Mulana Wahiduddin ] o

Scanned with CamScanner



INSIGHT ISSN 2394-7462

:::nttr;'uzlveicli }";?:l-lQl:)r:;n irsl‘;:]mphafic on th.c importance of p'atiencc and forgiveness and prea({hes to
meerniien ofcxcrc!ism . .e patient attitude f‘orccs one's detractors . to l?ecome well-wishers.
' : g patience and self-restraint has been duly recognized in the Holy book and it
;_sfmentloned clearly that only those persons who imbibe these qualities can rise to a higher way of
ife.

Islam does not allow the desecration of places of worship either in war or in peace: Further
more Islam condemns any acts of genocide, destruction of crops, cattle and other bounties of nature
on WhiC}‘l human survival depends. The Prophet commands his followers to respect the dignity of
women in society. He reported to say that "Paradise lies at the feet of thy mother”. He further
emphasized that the best amongst men are those who treat their wives and families in the best
possible manner.

It is obvious from the points highlighted above that Islam is the religion that advocates in no
uncertain terms the ideals of peace and harmony. Tenets of Islam preach the followers to rise above
the factors that create divisions amongst men and treat all humanity as one family. Islam inspires a
Muslim to lead a life of submission to the will of God and peaceful co-existence. One who
understands the true spirit of Islam and imbibes the basic philosophy behind its tenets is bound to
treat one and all with due respect and develops compassion for the entire mankind.’

In the context of the above briefintroduction of Islamic spiritit seems quite clear that Islamis
a fundamentally the religion of peace and harmony. It has no consistency with any kind of media
hyped peace antithesis known as fundamentalism fanaticism, intolerance and terrorism. It taught to
lead the life in natural way as designed by the Creator. All the Islamic rules and regulations are seems
incoherence with nature. Therefore itis alsoknownasa 'Deen-e-fitrat' means the way of nature.

The main issues of media projected peace antithesis in the context of Islam and Muslims are
fundamentalism, fanaticism and terrorism. According them these are basic obstacles in the global
peace. Before passing any judgment and giving any statement one should analyses the rationale
behind this agenda in factual context. The word fundamentalism occurred from the word funda'’ “or
the basics of any discipline. As per the Webster's dictionary the term 'fundamentalism’ was firstused
in the early 20th Century in American Protestantism to identify the reactionaries to modernism who
believed in the infallibility of the holy bible. These reactionaries considered the bible as the literal
word of God, not only in the matter of faith but as a literal verbatim historical record also.

Therefore, Fundamentalism is a term which is first used to a group of Christian reactionaries
who believed that the Holy Bible was the verbatim word of God without any mistakes. In later period
when Islam and Muslims has encounter with modernity they also became conscious to preserve and
observe their Islamic values. However, their reaction was not as was of Christian reactionaries
against the scientific facts as there is no scientific fact available up to that which may be in contrast

with the Qur'anic revelation. "

 Maulana Wahiduddin Khan, The Vision of Islam, Goodword Books, New Delhi, 2015, P. 58
1 yxford Advanced Learner's Dictionary, Indian Edition, Oxford University Press, Calcutta, 1991, p. 501
" John L. Esposito, (ED) The Oxford Encyclopedia of The Islamic World, Vol. 2, Oxford University Press, New

York, 2009, P. 271
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i iali ination and Western cul
Muslims reaction in general was against colonialism, Western dominat ture, By,

slowly and gradually Western media applied the s.amc fcrm of fu:damc?riltallsrr; to les‘im
reactionaries also. When that kind of radical reaction mtc'nSIfied the ot er epit ets'o fffna_tlczsmt
and terrorism were also be used to them. Therefore, in media and lzllter entries of English dictionarje,
the term fundamentalism becomes a synonym of Islam and_Mushn?s. ?\Iow a.s per the latest (?xf(,,d
Dictionary the meanings of the term fundamentalism are written as ‘strict mamtena?nc‘e of ancxem.()r
fundamental doctrines of any religion, especially Islam.' the name of Islam 1s. 1r'xcluded with
meanings of fundamentalisms. Though, in the real sense to become a.ﬁundamentahst 1S not always
bad. Nobody can be good enough in any respective field unleﬁs or until he follow the fundamentaq
of that field. A good sports person, a good musician, a good scientist and a gO(?d d_octor never Can.be
imagined without following the fundamentals or becoming a ﬁmdamentatllst in their respective
perspectives. However, to becoming a fundamentalist for wrong reason.s 1s wrong off course. A
fundamentalist scientist, Philanthropist and physician are good to the society but a fundamentalis;
communal, casteist, raciest, robber and dacoits are bad and undesirable to our society. Therefore

good or bad fundamentalism depends upon the field of activity in which a particular fundamentalist

deals with. |

Similarly, if a person is a fundamentalist Muslim who follow the fundamentals of Islam
should not shy away to be identified as a fundamentalist Muslim. Rather one should feel proud to
become a fundamentalist Muslim as Islam means peace, submission to the will of the creator. The
fundamentals of Islam are beneficial to whole mankind. If one studies Islam with open mind and
with out any prejudice, will find that there is not a single fundamental of Islam which is against the
interests of mankind and our social fabric as such. However, many people are victims of
misconceptions and misunderstanding about Islam due to media hype of issues and incorrect
knowledge ofIslam."

Therefore, a true and fundamentalist Muslim is good and beneficial to our society. Moreover,
ifwe talk about the spirit of all religions the true fundamentalist of all faiths are good for society. One
may be a fundamentalist Hindu, Muslim, Buddhist, Jain and Sikh. To become that kind of
fundamentalism is in benefit of society. But a communal Hindu, Muslim, Buddhist, Jain and Sikh
may create havoc in society. As per his mindset he will be fanatic and intolerant to others. That is the
point which is highly manipulated in vote bank politics of secular India. To manipulate on the name
of religion become the basic funda of some of the political leaders of India. Any suitable
constitutional provision and suitable reforms in election process earnestly required to cleans the
Indian polity and society from fundamentalist criminals, corrupts and communal.

The term fanaticism, intolerance and terrorism are closely related in meanings and to show a

particular person's radical behavior from fanatic to terrorist. As per Oxford Dictionary fanatic is a
person who is too enthusiastic about something, especially religion or politics to tolerate others. The
fanatic attitude, behavior and ideology make a person intolerant to others which further lead to
terrox:ize the people who have any disagreement with them. In this context Islam as an ideolo élgl,gm
practice as earlier mentioned accepts disagreements and differences. It is a faith which is not to be
thrust upon any one. This fact is very much clear by various versus of the holy Qur'an and Hadith-the
words, behavior and practice of Prophet Muhammad (s) himself. The first Islamic constitution
known as ‘Mishag-e-Madina' formulated by prophet Muhammad (s) himself'to the first Islamic state
known as Medina accepts idolaters and Jews on equal terms without any coercion and compulsion.

In the context the holy Quran says,

** Great or obsessive enthusiasm ( Oxford Dictionary), p438
Y Dr. Zakir Naik, Answer to Non-Muslims, , Common Questions about Islam, IRF, Mumbi, P. 16
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Allah directs prophet Muhammad(s) to say to idO;:l:f:SO i

0 issu:i(;,raici?n is c?'r(tmrtfaith and formeis mine”"
R P A e st
: , they would all on earth have b i i
them till they are became believers...' e M, B 7

Therefo}rxe, thereisno scope tq fanaticism, intolerance and terrorism on the name ofIslam

e 1 TS per (?xford ch'flgnary meanings, terrorism means use of violence and threats of
Ay enfs:e , especially for po!ltlcal purposes. In that meanings terrorist is a person who causes terror.
: eref ori, a}i. per the meanings to a robber and to a miscreant policeman is also considered as a

errorist. In this contexta Mushrp a1§o should be a terrorist as they must terrified anti-social elements
to maintain peace and harrr_lony in his surroundings. Because Islam as per its nature, promotes peace
reason why it z_ilso exhorts its adherents to stand up against oppressors and miscreants for the sake of
peace and _]ustlce..ln Islam the use of force is only justified to promote and protect peace and justice
but surely not to kill the common innocent people. The Qur'an mentions that

"To kill an innocent is equal to kill whole mankind"”®

Beside the above details of Islamic concept of peace there is no doubt Islam is not a religion
of pessimism. It certainly inspires its adherents towards struggle against the evil and to establish
peace and justice on the carth. But that struggle whichis generally known as jihad isnotanexcuse
to spread 'Fasad' which means anarchy on the earth. That struggle first begins against anyone's own
basil desires and then to strive to inculcate good habits to lead a pious life. This kind of struggle
mentioned by Prophet Muhammad(S) as 'J ihad-e-Akbar'- The Great J jhad or struggle to
righteousness. However, There are many Verses of the Qura'n which are particularly criticized by
some of modern scholars as a text of violence. As an example verses 7:191-193, 8:12-15,39, 57, 65
and 9:29,73 are particularly identified as the verses which inspires Muslims to do violence. But as
per the methodology to understand The Qura'n these kind of verses need to be understood in
particular historical context of their revelation- the time of war. These verses are not about 'Jihad' but
of 'Qital' that means to fight against those who are waging war against you and disrupting peace. As
mentions above killing an innocent in Islam is equal to killing of the whole humanity or saving a
person is equal to saving the whole mankind.

However, it is known fact that the world terrorist is generally used for a person who
terrorizes the common people. Inthe political context of terrorism same individual had defined with

two different labels-"terrorist' and 'patriot’. Before India's Independence, some freedom fighters of

India who did not subscribe to Gadhian non-violence were labeled as terrorist by the British

government. But the same individuals for the same activity were labeled as patriots by Indians.

Those who accepts that British had right to rule India considered these people terrorist, while those
dom fighters. Similarly George

who believed that British had not right to rule India called them free
Washington was a terrorist to British before Independence of America and after Independence who

became the first president of America.

14 A1 Quran (2:256)

15 A] Quran (109:6)-

6 A1 Quran (10:99)-

" Oxford Dictionary, P. 326
" Al Quran (5:32).
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Likewise, during the Apartheid period of South At:rica Nelson Mandela was considered as ,
terrorist but in post apartheid period he was hono.red with Noble A:Jvar(:i for I;e?lcebfor the Same
activity. Therefore, the situations, reasons and intentions should be analyze llcare (;1 y beyond medi,
reports to understand the real causes of terrorism. To undefstand hxstonl::a y and current causes tq
present time terrorism in Muslim contexts it seems app.ropnate to quotf.: i’e two m;;.)ortar.u authors,
one is Prof. M. Lepidus a noted historian and orientalist and another is Asghar Ali Engm.eer well
known Indian writer who particularly writes on Islam and secular context. As per M. Lepidus, the

causes of terrorism are:

To many Westerners Islam represents the East-the o.utside civilization to thf:ir
own. For the West Islam is always problematic. It is often I.ooked upon with
curiosity, concern, contempt, or fear. Islam is a competitor and it has been a focus
of conflict and was from the Arab conquest of the seventh century, fhrough_the
crusades and the Ottoman Turkish invasion of Europe, down to Islamic terrorism

today."

Asghar Ali mentions,
T

If any thing it is getting exacerbated in recent times and 9/11 attack has further
intensified it. The extremists among Muslims resort to violence in response to
violence by the West in Middle East and it has become a vicious circle. Strong
prejudices have been created against Islam in this region. The Muslim extremist
invoke slogan of Jihad (wrongly of course) to commit violence in Western
countries and this strengthens the stereotype that Islam is religion of violence and
war and does not want to co-exist with other religions, especially Christianity.

Conclusion

In conclusion it is better to say that the peace antithesis like fundamentalism, fanaticism,
intolerance and terrorism is not a monopoly of Islam and Muslims or any other religion but it is
required the applied and practical solutions to create global peace. There are certain other causes
which may be traced in political and economical policies of certain ruling establishments, which
germinate these problems in our society and nations locally and globally. It is the need of the hour
that these problems to be traced and solved by both the compartments- Muslim society and states;
Western society and America in particular and other societies and nations in general.

"’ M. Lepidus, The Cambridge Illustrated History of the Islamic World, Cambridge University Press, New York, 1996.p.
Vi >

* Asghar Ali. Engineer, 'Islam and Interfaith Engagement': Islam and Mo ERTp e e o
September, 2007.

L
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Marketing Issues of Micro, Small And Medium Enterprises in Punjab (India): A Case Study
Mrs. Jagdeep Kaur* Dr. Balbir Singp»+

Abstract : .
Present study highlights various issues of Micro, Small & Medium Enterprises in Bathing,,

District of Punjab. It has been observed that out of 150 enterpri.ses 76% were unregistereg
enterprises. The analysis showed that SME units are forced to sell their {)roducts in alocal marke;
productions of SME have to travel long distance for marketing, SME units are not abI? to advertise
in mega manner, Competition from large scale units, Competition Sfrom small scale units, Slacknes
in demand, Transport Problems, Competition with established brand are the major issues iy,
MSMESs. The analysis showed that none of the enterprises take help from government and non-profy;
agencies and the reason for this is lack of knowledge about these activities.

Keywords: MSMEs, SMEs, GDF, GOI, Non-profit agencies, mgrketing.

Introduction .
The Micro, Small and Medium Enterprises (MSMEs) play a central role in the development

of the country. The MSME sector contribute to the country's manufacturing output, employment and
exports and is recognized with creating the highest employment growth as well as accounting for a
major share of industrial production and exports. It is a major sector after agriculture in Indian
economy and it accounts 40 percent of the country's industrial output and about 35 percent of direct
exports and another 15 percent of indirect exports and also provide employment to a man in just Rs.
60,000-70,000 while the other sector needs 5-6 lakh for one man. It is recognized that in terms of
value, the sector accounts for 45% of the manufacturing output and 40% of the total export of the
country and employs over 6 crore people (Kumar,2013). The MSME sector in India is highly
heterogeneous in terms of the size of the enterprises, variety of products and services, and levels of
technology.

Table 1

Profile of Indian MSME Sector
S. No. Particular Value
1 Number of micro and small enterprises 130 Lakhs
2 Employment 410 Lakhs |
3 Share in GDP 8-9%
4 Share in manufacturing output 45%
5 Share in exports 40% i

Source: Federation of Indian Micro, Small and Medium Enterprises

* Assistant Prof., Deptt of Economics, G.H.G. College, Phallewal Khurd
** Associate Prof. & Head., Deptt. of Economics, Desh Bhagat College, Bardwal, Dhuri
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From the Table:1, it may be seen that there are 130 Lakhs of MSMEs which delivers employment to
410 Lakhs peoples. Besides that the contribution of MSMEs alone has been greater than 8% in GDP
and 45% in Industrial production. Apart from this it is sccond largest sector providing cmployment
after agriculture. MSMEs also contributes 40% share in total India's exports directly and having a
significant amount of exports indirectly through large trading houses or third parties.

Existing Marketing Framework for MSMES in India

Marketing as a tool for success has not yet developed in the MSMEs sector. Trained
marketing companies and consultant are not engaged with small entrepreneurs because of lack of
finance. The concept of marketing is not known to the most of small entreprencurs in India and
according to them marketing means advertisement or personal contacts only. These attitudes
towards marketing needs to be changed and most of the MSMEs market their product by themselves.
They establish close contacts with a known selected group of customers by finalizing technical and
commercial terms to manufacture and supply. The direct contact with consumers are generally long
term process which helps the company to build strong relationship with them. In many cases the
profitrealization in this process is more than other mode of marketing.

Review of Literature ,

Sudan (2005) defined the challenges in Micro and Small Scale Enterprises Development
and policy issues by arising different questions related to Micro and Small Enterprises. The study
described the meaning, advantages, problems and policy options of MSE sector. The study decided
that all the policies which were opted by Government of India (GOI) were the efforts to form a
dynamic MSE sector and a diversified economy providing expanded employment opportunities to
absorb all new labour force and offer exciting career opportunities.

Ravi (2006) paper related to entrepreneurship development within the Micro, Small and
Medium Enterprise sector in India. His study deals with government policy interventions on the
growth of entrepreneurship in the MSME sector in India and reveals that in last 15 years general
development policies have positive impact on growth of MSMEs. He concluded that government
should access to finance by encouraging banks and other financial institutions to enter into market
rather than becoming an active player itself.

Sharma & Sharma (2010) their study titled “Analyzing the technical and scale efficiency
of small industries in India: state-wise cluster study” tried to examined the relative production
efficiency of state-wise clusters in the registered small-scale sector in India. Their study resulted
that, most of the states are found to be operating at decreasing returns to scale, which signifies the
scope for investment and further employment generation

_ Annual Report of MSME 2011-2012, gives the overall view of MSMEs with respect to its
performance and growth in production, employment, export, and number of industries, detail view
of various schemes and of various departments of MSMEs.

Panigrahi (2012) critically evaluated the risk management system in Micro, Small and
Medium enterprises and observed that risk management is not developed within the small business
sector. This paper stressed on the need of improving current planning system within the MSMEs
together with enhancing the owner manager's knowledge and awareness regarding risks
management through proper training and development. It also reviewed that funds are provided by
centre or state government only to high scale industries not to SSIs and concluded that functions of
risk management should actually be the entity specific, dictated by the size and quality of the balance
sheet, complexity of functions, technical manpower and the status of Management Information

System in place.
y p (31)
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NeedOﬂheSB":tggd on review of literature, it is possible to identify that though various studies hay,

been completed related to finance, labour, managemént Problems f)f MSM Eshl?u(ti vc;:y f?w studies
have done related to marketing Issues of MSMEs. Morcgvcr considering l13at inda district of State
Punjab (India), it is difficult to find studies based onthe primary data to get clear picture of marketing
Issues of MSMEs in Bathinda district. Therefore, there 1s a need to stu@y marketing Issues re!ated to
MSMEs in Bathinda arises. This is an empirical study and it seel'cs ev:denc? to make a relationship
between two or more variables/attributes. The major dimensions of this stuc}y are causes of
entrepreneurship, satisfaction level of entrepreneurs in MSMEs, sources of marketing, market-mg up
and downs, marketing Issues of MSMEs in Bathinda, skills anc_l ab{llt){ of entrepreneurs at the time of
starting the enterprise, to check the performance of supporting institutions to penetrate export etc,

Objectives . L. ]
() Tostudy the major marketing Issues related to MSMEs in Bathinda, dls'tnct of _Punjab.
(ii) To study the government or non-profit agencies support for MSMEs in Bathinda to export
their products.

Hypotheses of the study 51k
The specific hypotheses (in Null Hypothesis form, i.e. HO) to be tested, in order to attain
above mentioned objectives, is Entrepreneurs in Bathinda district have no problem in marketing.

Data & Methodology

. Areview of relevant literature related to the study established a background of support for
the study. Most of these variables/attributes have been studied extensively, but not together from
same respondents. All the enterprises of Bathinda district of Punjab (India) which falls in any of
Micro, Small and Medium Enterprises' definition as defined in the ' Operating Definition of MSMEs'
section constitute population for this study.
A purposive-random sampling was taken for all settings because the list of non-re gistered MSMEs in
Bathinda was not available. Enterprises were representative of whole District. In total 150
entrepreneurs in MSMEs from Bthinda district representing whole district were selected for data

collection.In this study, one questionnaire was used to measure various independent
variables/attributes and dependent variables/attributes.

Significance of the Study
It is expected that the study will make contributions to the area of marketing in MSMEs in

Bathinda. The study will contribute to the marketing and its status in Bathinda. As we know that
small businesses are the backbone of the economy of Bathinda therefore Marketing is inevitable for
most of the people of the District. This research being an empirical study for various issues of
marketing would fill the gaps between theory and practice of marketing. The study is by and large
hypothesis based. And since the analysis is ordinary, realistic and meaningful, it will contribute in the ™
defining the true relationship between variables/attributes related to marketing Issues in MSMEs in
the context of Bathinda. The research may be beneficial to all concerns especially researcher,
academicians and policy makers to understand relationships between variables/attributes related to
marketing Issues in MSMEs in Bathinda. : '

Main Findings

Socio- Economic status of entrepreneurs

The study recognized that out of 150 observed entrepreneurs 98 percent were male and only 2

(32)
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percent were female and 111 entrepreneurs have sole proprictorship and 39 were based on
partnership, Table.2 depicts that only 32 were graduate, 76 percent enterprises were unregistered.

Table 2
Socio- Economic status of entrepreneur’s
Frequency Percentage

Gender Male 147 98

Female 3 2
Ownership of enterprise| Sole Proprietorship 111 74

Partnership 39 26
Education level Illiterate 22 14.7

Upto Primary 18 12

Secondary 15 10

High School 18 12

Intermediate 39 26

Bachelor’s Degree 32 21.3

Post Graduate or Above 6 4
Nature of enterprise Registered 36 24

Unregistered 114 76

Z Test for marketing issues faced by MSMEs in Bathinda.
The study showed that all the observed issues exists in MSMEs in Bathinda District. From

the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for SME units are
forced to sell their products in a local market on the scale of 1 (Strongly disagree) to 5 (Strongly
agree) against the mid-rating value (i.e. 3) as Test Value, is 14.054 with df (degree of freedom) of 149
and 99% Confidence Level. Therefore the null hypothesis that '‘Bathinda SME units are not forced to
sell their products in a local market' is 'rejected’ as the mean is 3.76 and the p Value (.000) is less than
.01 at 99% Confidence Level.

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for
the productions of SME have to travel long distance for marketing on the scale of 1 (Strongly
disagree) to 5 (Strongly agree) against the mid-rating value (i.e. 3) as Test Value, is 16.789 with df
(degree of freedom) of 149 and 99% Confidence Level. Therefore the null hypothesis that 'The
productions of SME in Bathinda have not travel long distance for marketing' is 'rejected’ as the mean
is 4.04 and the p Value (.000) is less than .01 at 99% Confidence Level.

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for
lack of procuring the distant markets minimize the operations on the scale of 1 (Strongly disagree) to

(33)
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5 (Strongly agree) against the mid-rating value (i.e. 3) as Test Value, is 9.576 with df (degreeeozf

freedom) of 149 and 99% Confidence Level. Therefore the null hypothesis that 'entreprenems],
MSMES in Bathinda have sufficient market to minimize the distant operations' is 'rejecteq’ 5 thn
mean is 3.80 and the p Value (.000) is less than .01 at 99% Confidence Level. ¢
From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, f,,
SME units are not able to advertise in mega manner on the scale of 1 (Strongly disagree,) fos
(Strongly agree) against the mid-rating value (i.e. 3) as Test Value, is 13.548 with df (degre, 5t
freedom) of 149 and 99% Confidence Level. Therefore the null hypothesis that 'entrepreneyy, in

MSMES in Bathinda are able to advertise in mega manner' is 'rejected’ as the mean is 3.98 apgd the
Value (.000) is less than .01 at 99% Confidence Level.

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs’ tvalue,

for Absence of well-defined system creates big issues of marketing on the scale of 1 (Strongly
disagree) to 5 (Strongly agree) against the mid-rating value (i.e. 3) as Test Value, is 3.616 with ¢
(degree of freedom) of 149 and 99% Confidence Level. Therefore the null hypothesis thy
‘entrepreneurs in MSMES in Bathinda have well-defined marketing system' is 'rejected' as the mean
is4.21 and the p Value (.000) is less than .01 at 99% Confidence Level.
From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for
Competition in marketing the productions on the scale of 1 (Strongly disagree) to 5 (Strongly agree)
against the mid-rating value (i.e. 3) as Test Value, is 10.541 with df (degree of freedom) of 149 and
99% Confidence Level. Therefore the null hypothesis that 'Competition in marketing the
productions is not a problem for entrepreneurs in MSMES in Bathinda' is 'rejected' as the mean is
3.77 and the p Value (.000) is less than .01 at 99% Confidence Level.

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value,
for Competition from large scale units on the scale of 1 (Strongly disagree) to 5 (Strongly agree)
against the mid-rating value (i.e. 3) as Test Value, is 11.484 with df (degree of freedom) of 149 and

99% Confidence Level. Therefore the null hypothesis that 'entrepreneurs in MSMES in Bathinda
have not face Competition from large scale units' is 'rejected’ as the mean is 3.85 and the p Value
(.000) is Iess than .01 at 99% Confidence Level.

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for
tI'Je productions of SME have to travel long distance for marketing or; the scale of 1 (Strm;gly
(i;sagree) to 5 (Strongly agree) against the mid-rating value (i.e. 3) as Test Value, is 16.789 with df
(,-sg;:'()f ﬁi‘?ﬁ?‘ of 142 and 99% Confidence Le.vel. Therefore the null hypothesis that 'The
P ions o in Bathn.lda have not travel long distance for marketing' is 'rejected' as the mean
154.04 and the p Value (.090) 1s less than .01 at 99%, Confidence Level.

From t?le Table:' 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value, for
lack of procuring the distant markets minimize the operations on th ’ . i ’) to
5 (Strongly agree) against the mid-rating value (; s scalf: o (Stro.n E e
g value (i.e. 3) as Test Value, is 9.576 with df (degree of
freedom) of 149 and 99% Confidence Level. Therefore the null h ; i ' 1
; : . ypothesis that 'entrepreneurs 10
MSMES in Bathinda have sufﬁcne:nt market to minimize the distant operations' is 'rejected’ as the
mean is 3.80 and the p Value (.000) is less than .01 at 999 Confidence Level.

(34)
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Z Test for marketing issues faced by MSMEs in Bathinda.

One-Sample Test

Test Value=3

t

df

Sig
(2tailed)

Mean

Std
Devi.

99% Confidence
Interval of the
Difference
Lower| Upper

Mean
Differenc

SME units are forced to
sell their produ ctsin a
local market on the scale
of 1 (Strongly disagree)
to 5 (Strongly agree)

14.054

149

.000

3.76

.662

.760 .62 90

The productions of SME
have to travel long
distance for marketing
on the scale of 1
(Strongly disagree) to 5
(Strongly agree)

16.789

149

.000

4.04

159

1.040 .88 1.20

Lack of procuring the
distant markets
minimize the operations.
on the scale of 1
(Strongly disagree) to 5
(Strongly agree)

9.576

149

.000

3.80

1.023

.800 .58 1.02

SME units are not able
to advertise in mega
manner on the scale of 1
(Strongly disagree) to 5
(Strongly agree)

13.548

149

.000

3.98

.886

980 .79 1,17

Absence of well -defined
system creates big
problems of marketing
on the scale of 1
(Strongly disagree) to 5
(Strongly agree)

3.616

149

.000

4.21

4.087

1.207 34 2.08

Competition in
marketing the
productions on the scale
of 1 (Strongly disagree)
to 5 (Strongly agree)

10.541

149

.000

377

.899

A3 .58 96

Competition from large
scale units on the scale
of 1 (Strongly disagree)

11.484

149

.000

3.85

.903

.847 .65 1.04

(35)
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3.87 | .800 |.867 70 [ 1.04

Competition from small | 13.270 149 | .000
scale units on the scale
of 1 (Strongly disagree)
to 5 (Strongly agree)
Price control on the 13.548 149
scale of 1 (Strongly
disagree) to S (Strongly

agree)
Transport Issues on the | 19.253 149 | .000 422 | 776 | 1.220

scale of 1 (Strongly
disagree) to 5 (Strongly

agree)
Competition with 25.680 149 | .000 4.39 | .665 | 1.393 1.25 1.53

established brand on the
scale of 1 (Strongly
disagree) to 5 (Strongly
agree)

.000 | 3.98 |.886 |.980 TR T |

1.05 [1.39

From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value,
for Competition from small scale units on the scale of 1 (Strongly disagree) to 5 (Strongly agree)
against the mid-rating value (i.e. 3) as Test Value, is 13.270 with df (degree of freedom) of 149 and
99% Confidence Level. Therefore the null hypothesis that ‘entrepreneurs in MSMES in Bathinda
have not face Competition from small scale units' is 'rejected’ as the mean is 3.87 and the p Value

(.000) is less than .01 at 99% Confidence Level.
From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value,

for price control on the scale of 1 (Strongly disagree) to 5 (Strongly agree) against the mid-rating
value (i.e. 3) as Test Value, is 13.548 with df (degree of freedom) of 149 and 999 Confidence Level.
Therefore the null hypothesis that 'price control by large firms doesn't create a problem for
entrepreneurs in MSMES in Bathinda' is 'rejected' as the mean is 3.98 and the p Value (-000) is less

than .01 at 99% Confidence Level,

transport problems on the scale of 1 (Strongly disagree) to 5 (Strongly agree) against the mid-rating
value (i.e. 3) as Test Value, is 19.253 with df (degree of freedom) of 149 and 999, Confidence Level.
Therefore the null hypothesis that 'transportation of product is not a problem for entrepreneurs in
MSMES in Bathinda' is 'rejected" as the mean is 4.22 and the p Value (:000) is less than .01 at 99%
Confidence Level.
From the Table: 3 it may be seen that for 150 observed enterprises, entrepreneurs' t value,
for competition with established brand on the scale of 1 (Strongly disagree) to 5 (Strongly agree)
against the mid-rating value (i.e. 3) as Test Value, is 25.680 with df (degree of freedom) of 149 and
99% Confidence Level. Therefore the nul] hypothesis that 'competition with established brand is not
a problem for entrepreneurs in MSMES in Bathinda' is 'rejected' as the mean is 4.39 and the p Value
(.000) is Iess than .01 at 99% Confidence Level. ‘

Reasons for not using government activities for market performance
The study revealed that out of 150 observed cntrepreneurs, 18(12.0%) entrepreneurs said
Ignorance of the above system is the reason for not using government activities for market
performance, 10(6.7%) entrepreneurs said it was too late to approach, 7(4.7%) entrepreneurs
(36)
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Table 4

Reasons for not support from government and non-profit agencies

Frequency| Percent

Valid | Ignorance of the above system 12.0

It was too late to approach 10 6.7

Knew the system but it is not relevant to our | 7 4.7

firm

knew the system, but it s effectiveness was| 6 4.0

vague

Intended to use it, but couldn't 10 6.7

Found that there were too many hassles 25 16.7

lack of knowledge about these institutions and | 74 49.3

activities

Total 150 100.0

Table 4: Reasons for not support from government and non-profit agencies said they knew
the system but it is not relevant to their enterprise, 6(4.0%) entrepreneurs said they knew the system,
but its effectiveness was vague, 10(6.7%) entrepreneurs said they Intended to use it, but couldn't
use, 25(16.7%) entrepreneurs said they found too many hassles to use it, 74(49.3%) entrepreneurs
said they don't have knowledge about these institutions and activities. These can be seen in above
table and figure.

Conclusion
After analyzing the data, it is concluded that all the problems which were assuming in study

exists in MSMEs in Bathinda. SME units are forced to sell their products in a local market,
productions of SME have to travel long distance for marketing, SME units are not able to advertise
in mega manner, Competition from large scale units, Competition from small scale units, Slackness
in demand, Transport Problems, Competition with established brand etc are major Problems in
MSMEs in Bathinda. As the study conclude that competition from large scale industries is the major
issue in MSMEs, so that to compete with these large industries there is a need of support from
Government and non-profit agencies. Like KVIC and NSIC etc. By analyzing the data study found
- that none of the enterprise have taken support from marketing supporting agencies and activities
and the reasons for this are lack of knowledge about these institutions and activities, ignorance of

the system, too late to approach, there were too many hassles etc.
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Determinants of Educational Capital Formation in Kerala

Sabu R J*

Absrra;%e present paper examines the determinants of hquseholcj e)};:e;:dml;re on educatipy in
Kerala. Household expenditure on education is sizeable in Kerala. a; : een found that 4 )
variables such as gross state domestic product, Government bexp_en diture on educa‘n',m‘
unemployment and Per-capita state domestic product are found tc; e stg:mﬁcant in fietermming
household expenditure on education in Kerala. However, the relative impacts of lﬂdep_*andem
variables are different from one another. The study has found that the government expenditure ,,,
education has shown a declining trend when compared to household expendrture on 'education in
Kerala. This trend may adversely affect the aspirations of poor people especially in the highey

education sector.

Keywords: Household Expenditure on Education, Determinants

Introduction _ _ _ .
Education is considered as an important item of investment that gives both consumption a5

well as investment benefits simultaneously. The investor gets consumption benefits in the form of
psychic income. At the same time education provides return through a stream of lifelong earnings. It
is to be noted that the consumption and investment effect of education are inseparable and investors
are invariably conditioned by social, cultural and other factors. However, it is observed in modem
times the consumption element in education seems to be of minor importance and the future
consumption element is consistent with an investment view of education (Schultz, 1981). Today,
there are several such studies on many countries linking education as one of the important
investments in human capital to economic growth measured in gross domestic product. An analysis
on human capital formation is necessary to understand how the process of educational capital
formation takes place in Kerala. Besides this, the determinants of household expenditure on
education will help to make fruitful conclusions on household expenditure on education.
A large body of cross country studies concluded that the public and private expenditure on education
has been positively contributed to the economic development through the creation of education,
employment and empowerment. Another prominent group of researchers investigated the return of
the education investments on the nations, firms and households. They have found that educational
investments are highly positive and it can provide monetary and non-monetary returns and thereby
develop the nation and equip its people a good standard of living. Another group of economists have
focused on the various problems of education systems like externalities, bottle necks, external
shocks, and liquidity constraints. These studies have concluded that these pr,oblems are ine,vitable n
the course of development and that can be solved by a proper plan and action by public and priva¢
authorities. Households spend a lot on acquiring education even in rural India. Househol
expenditures on education are quite sizeable. The willingness of a household to invest in educationis
affected by a number of factors. These could range from existing national legislation to the quality ©
education on offer at state schools. These factors do vary considerably between Member States an
even vary down to the level of individual households.
National level estimates based on National Accounts Statistics also reveal that household
expenditures on education in India are sizeable. For instance, these expenditures constituted 2.5 per
cent of Gross National Product (GNP) in 1970-71 (Tilak, 1985). The view that the government meets
the entire expenditure on education and household expenditures on education in India are negligibl¢
and hence could be ignored until some information was made available on the extent of househol

*Assistant professor, Department of Economics, St. Thomas' College (Autonomous), Thrissur, Kerala
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gh the meagre research available on household expenditures

on education, i i i
-ation, 1t was. clear that the earlier presumptions were wrong. It was found that household
expenditures were sizeable (Panchamukhi,

) 1995; Kothari, 1996; Shah, 1999). Panchamukhi (1995
and Kothari (1996) estimated the total ¢ : s

osts of education which included not only public or
govemment costs, but also household costs including opportunity costs of education. Accordingly,

they found that the total costs of education constituted about 6 per cent of GNP in 1959-60. Based on
a small san.ll?le of students in Baroda, Shah (1999) estimated tuition and non-tuition ¢
by the families on elementary education, by income groups.

in Andhra Pradesh, Tilak (2006) estimated that household
cent of GNP in India in 2003-04,

expenditures. From a quick look throu

osts incurred
Based on another small sample survey

expenditures alone constituted 3.5 per
: It is estimated that school and village characteristics, sex of the
student, household income, number of children, education level of the household, size of the

householc.l, f:aste and religion and government expenditure on education are found to be significant
in determining household expenditure on education in rural India (Tilak, 2001). Thus it is observed
that studies on the determinants of household expenditure on education are unavailable in Kerala

context. Therefore the present paper examines houschold expenditure on education with the
following objectives.

Conceptual Framework

A reasonably reliable and sound database is available in the case of public investments on
education in Kerala from official sources. The database on household expenditures on education is
obtained from NSSO Education Surveys in India. The present study used the reports of 52 round
(reportno.439) and 64" round (report no.532). The present study had also used the computed data on
household expenditure on education from National Sample Survey Organization's Consumption
surveys and Central Statistical Organization reports. The other sources include Department of
Economics and Statistics, Economic Review, Kerala Migration Reports, Analysis of Budgeted
Expenditure on Education, and other related publications. The trend analysis has conducted with the
help of percentage change and CAGR for India as well as Kerala. Trend analysis of household
expenditure on education in Kerala has been analyzed as a log-linear model for India as well as
Kerala. This time series data were used to study the trends public expenditure on education. The
following trend equation was estimated for each of the variables.

Y=ab" =a(l+g)" ,, which ontaking the log became

LogY=loga+xlogb(2)
Logb™ =log(1+g)" . _

Then [anti-log of b)-1] x 100 will be annual growth rate of each variables. Equations were
estimated by ordinary least square method, separately for each variables and growth tret.lds -and
growth rates were derived. To analyze the determinants of household expenditure on education is as
follows .The conceptual model underlying the typical earnings function can be expressed as a
functional relationship that relates expenditures be its determinants.

HEE =f(X)

Where HEE refers to household expenditure on education, and is a single or a set of independent
variables. This equation can be given in the following functional form.
HEE= < +B; Xi+€
(39)
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B, is the pcgrcssion coefficient to be estimated that measures the extent to which Varmus
21

; expenditures on education, apq

variables X; i e the mﬂu.ence'I;H g:;flf]ic:;:;?(;dindigates the change in the levels 0?‘
SHELS S D S R R the independent variable of interest, o jg ¢,
expenditures associated with one unit change 1n the dent variable of all the var] bl e
intercept term; This gives the mean effect on the dependen Al R ableg
which excluded for the model or it can be interpreted as ?he SisaEs Jeied mee ms ege;]’dem
variables are set equal to zero. The independent variables consi e;-_ _—— Oflows
Secondly, government expenditure on edécation n::;); :;;:nz i‘;s:)ef cs)lr%::hllf:atiofl = rlr\;eeatsei‘t;?(;

household expenditures as education. Governm . ,
g; government gxpcnditure on education in Kerala (GEEK). P ?rentﬁunittzlsi ﬁysTu?t T2y
reduce their capacity to pay for children’s expendltPre on education. The p ¢ Y is an
attempt that is made to identify the macro determinants of household expen 1tu_re on toty]
education in Kerala (HEEK/pc). The identified variables are Gross State Domestl.c Produc,
of Kerala (GSDPK) Government Expenditure on Education (GEEK), Total Remlttance_:s to
Kerala (TRK), Number of Work seekers in Kerala Wlﬂ.i Below S_SLCfUnskuled
Unemployment in Kerala (UUK) Number of Work seekers in Kerala with S-SLC and
Above/Educated Unemployment in Kerala (EUK), and Per-capita Income in Kerala
(PCIK).Therefore the present model follows the functional form.

HEEK/pC =o¢ + BlGSDPKit+ BzGEEKiH 3'I'RKit_'_ 4UUKit+ sPCIKx't+ 6EUKit+ €

Where, t = 1....n, indicates time, and « it is the random error term varying across both
cross section and time. In addition to the explanatory variables enlisted above we have also
included a time trend and presented the generalised least Square estimates of the above mode]

Household Expenditure on E gy, cation in K,
Based on NSS0 2008 est; s

togetherin India for the year 2004-2005. The ppi
sigfxiﬁcant in Kerala. The householq expee P housil;:} d exPendit“l'e.O.n education is
period 1994-95 t0 2007-08 with a Compound Anpyg) 'on shows positive growth the

However, the annual growth rate was negati
state.

(40)
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Table 1
Average Annual per capita Household Expenditure (') on Total Education in Kerala
Year Amount (') Percentage Change

1994-95 343 0.00
1995-96 358 4.37
1996-97 473 32.12
1997-98 541 14.38
1998-99 664 22.74
1999-00 659 -0.75
2000-01 983 49.17
2001-02 990 0.71
2002-03 1012 2.22
2003-04 1051 3.85
2004-05 1117 6.28
2005-06 1136 1.70
2006-07 1188 4.58
2007-08 1380 16.16

CAGR 11.10

Source: Computed from NSSO Household Consumption Expenditure Surveys, Various
Rounds, GOI

Except this particular year, household expenditure growth was highly positive which ranges from
49.17 in 2000-01 to -0.75 in 1999-2000. In absolute terms, per-capita total household expenditure on
education increased from ‘343 in 1994-95 to 1380 in 2007-08 in Kerala (Table 1). The rapid
expansion of education sector and its role of government especially in the undervaluation of
elementary education are unquestionable in Kerala. The fluctuations in the household expenditure
on education may be due to endogenous and exogenous factors like fluctuation in income, total
consumption expenditure expectation of returns from education and the relative priorities of
household's total expenditure. However, it is un-doubtful that household expenditure on education
in India is sizeable and it was increasing rapidly over the years. This may be the result of willingness
to pay for education or it reflects the compulsion on household as the government expenditure on
education is considered inadequate in India (Tilak, 2002). The Government has been actively
involved in the field of education and recently the shift from Government to private sector has been
increasingly felt in the state. Therefore, it is important to examine the household expenditure on

education and its trend and pattern in the recent years.

on education can be seen from the Tables 2. To measure

the level of economic development of a state, it is analyzed in terms of Gross State Domestic Product
(GSDPK). One may expect that higher the level of economic development of a state, higher will be
the level of the household expenditure on education and vice versa. Remittances have a unique role
in the household expenditure especially in higher education sector in the state. The macroeconomic
variables like Gross State Domestic Product (GSDP), Total Remittances to Kerala (TRK), Unskilled
Unemployment in Kerala (UUK), Per-capita Income in Kerala (PCIK), Educated Unemployment in
Kerala (EUK) and Government Expenditure on Education in Kerala (GEEK) are taken into
consideration. All families directly or indirectly benefit from the remittances into Kerala especially
from gulf countries. This had increased purchasing power of all spheres of life in Kerala. The
selection of independent variables is based on the importance and availability of data.

The determinants of household expenditure

(41)
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/ ‘Household Expenditure on Education in )
Detemg!:\?ctfnqr{l‘cn‘: expenditurpc does not ncl:Jcessanlyi ri?mfﬁfg t:; &ﬁéﬁt&iﬁ?ﬁf%nﬁgﬁ’
i i lity of government spending between teaching, _ tion,
glgwg:’r;g x: ?;l::zulltt}l(t; cﬁ‘ expendituré) is a crucial variable in measuring the level of educationy|

i . . ideration. Government expenditure o
priority of government during the period undgr;;(;li o 1095.96 which increased to 24.53

education in Kerala shows an annual growth of 0.0 101 mndrosetod 6.78 percent in 2002-03. Th,

ercent in 1999-00 again it fell to -3.04 percent in 2 ) )-20. L
gercentage year wisf growth rate shows that the allocation to education is not consistent. However,

: 8 . 8 4-95 to 3470 crore in 2007-08. The compoung
in absolute terms it increased from *1625 croIch:e :—riloldg.gln ol B s, ingreats d from *538.0] -

annual growth is 5.50 percent for the same D e annual growth of Gross state domestic product

*1029.95 during the period 1994-95 to 2007 _ . f
is consistent if Kergla. It varies from 9.67 percent in 2006-07 to 2.5 percgnt n tlagtg?) 97, The
compound annual growth is 5.60 percent when compared to 6.50 percent for Gross state Domestic

DP) in Kerala. GSDP is one of the indicators of aggregate income of state economy, It
\P;'r:sd“ljc:éﬁGls% c)rores in 1994-05 which increased to *126377.75 crore in 2007-08. The annual rate of
growth was consistently positive during the same period. It ranges from 10.57 percent in 2006-07 to
3.45 percent in 1996-97. The CAGR during the period 1994-95 to 2007-08 was 6.50 percent. That
means the compound annual growth of household expenditure on educatfon_ is significantly high In
the state (Table. 2). Remittances are a major source of income for the majority of the households in
Kerala. In absolute terms, it increased from ‘8221 crores in 1994-95 to ‘33234 crores for the year
2007-08 (1999-00 prices). Even though annual growth rate is not consistent, the compound annual
growth is 11.80 percent for the same period. This shows the size and growth of flow to Kerala and its
significance to Kerala economy. Unemployment is a serious problem faced by the educated youth of
Kerala. Unemployment has three dimensions such as educated unemployment, total
unemployment, and unskilled unemployment. It has shown a negative growth in almost all years and

shows a compound annual growth of -4.20 percent during the period 1994-95 to 2007-08. However,
unskilled unemployment had increased in Kerala. In absolute terms, it increased from 2667519 to
3438000 during the period 1994-95 to 2007-08. The annual percentage growth has shown negative
in 1995-96 (-12.30 percent), 2002-03 (-8.97 percent), and 2004-05 (-4.41 percent) in the state.
However, the compound annual growth rate is 2.20 percent in 1994-95 to 2007-08. The total
unemployment has shown positive and negative growth in various years during the reference period.
This is due to the overall impact of educated and unskilled unemployment. However, the total
hu;lemployment stood at 3933076 in 1994-95 and increased to 4077250 in 2007-08 ETable 2).
Os?reover, total unemployment has a compound growth of 0.80 during the period 1994-95 to 2007-

Table 2

Determinants of per capita Household Expenditure on Total Education in Kerala

Gross Govemx_nent‘ Educated
Dointzg:t - Expe:;imme Ren'f'(t)g:] 2 Unskilled Unemployment CPer—
1ttanc i ’
Year Prlgduct of };ducation to Keralaes n?l?l Iglecg?;em m(é(g{r{a)la Inzg;r?c
(GS%E;}?( in Kerala (TRK) | (UUK) (Below | (S.S.L.C& in
3SDPK) | (GEEK) Crore SSLC) Above) Kerala
Crore (‘Crore) - (N 0\{::)) (PCIK)
umber
[ 1994-95 54661.26 I 1625 8221 1265557 2667519 18092
E995-96 / 56862.06 I 1631 9255 902261 2339335 18644
E996-97 I 58821.93 I 1758 11230 831192 2522115 19114
“2) g = |
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1997-98 | 60887.54 1804 11790 877437 2731730 | 19617
1998-99 | 64993.58 1928 11903 927368 2885979 | 20771
1999-00 | 69168.47 2401 13848 916255 3063047 21937
2000-01 | 71608.85 2328 13777 956054 3313243 22549
2001-02 | 75308.99 2405 14538 903250 3340000 23555
2002-03 | 80809.08 3049 15365 720500 3040500 25016
i003-04 85858.33 2638 20180 727750 3214250 26344
2004-05 | 94420.65 2940 30273 662000 3072500 28721
2005-06 | 104104.26 2756 30496 631000 3085500 31400
2006-07 | 115103.39 3015 32731 639000 3266750 34435
2007-08 | 126377.75 3470 33234 639250 3438000 37507
CAGR 6.5 5.9 11.8 -4.20 2.20 5.6
Department of Economics& Statistics, Analysis of

Budgeted Expenditure on Education, Kerala Migration Reports, Various Issues

The regression results are estimated to identify the determinants of household expenditure on
education in Kerala. The results are as follows. There is a positive association between the
household expenditure on education and per-capita income in the state (Eq.1 in Table 3). Beside
this, it can determine more than 80 percent of the movement in the household expenditure on
education in Kerala. That mean an average per-capita income have a crucial role in determining
household expenditure on education. Moreover, it is statistically significant. The level of economic
development measured in terms of Gross state Domestic Product of Kerala have influence on the
household expenditure on education in Kerala. The household expenditure on education in Kerala
has statistically significant positive relationship with Gross State Domestic Product (Eq.2 in Table
3). The government expenditure on education and household expenditure on education shows a
positive relationship with household expenditure on education in Kerala. The level of positive
association is high with government expenditure on education when compared to other
independent variables. This association is statistically significant with satisfactory level of R’,

ed R and F-Ratio (Eq.3 in Table 3). This result shows that government expen-ditur.e on
re on education are complement to each other. It is widely

household expenditure on education in Kerala. This

adjust
education and household expenditu

known that remittances have a crucial role in
will surely reflectin the education expenditure also.
(43)
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Table 3 L.
Regression Results of per capita Household Expenditure on Total Education in Kerala
Equ | Dep independent Variables R? - RF-’_"
atio | end | Interc chRE g"
n. ent ept
No | Var | (Cons
iabl tant)
c
GSDP | GEE | 1pk | Uuk | EUK PCIK
K K
383.4
HE 0.0496 56.7
Eqn | EK/ ‘zf (7.530)* 0.82 0.81 o
1 | pe | 2278
4) e
HE 2?31;'2 0'23335 0.83 0.81 | 589
Egn EK/ (_ (7.680 : : 8
. Pe | 1,585 nH*
s) ——
432.9 0.532
1
Eqn | 5K/ | 7 (10.0 o089 | oss | 5o
3 pc - 0401
3.285 4)*
1)
277.2 00312
HE 33.7
Eqn | EK/ (‘2’?553 (5_213 0.73 0.71 :
wilircilisel) 5y»
2065. 0.0014
HE
Eqn | EK/ | 2172 5 058 | oss | 171
S | pe | “gay 4.1369
Bk
_— 0.0002
6 | C (6.708 0
4.587 7)
4)

Note: Figures in Parenthesis indicates the “t’ values.
* significant at 1 percent level

The regression results revealed that remittances would determine more than 70 percent of the
movement in the household expenditure on education (Eq.4 in Table 3). But it is to be noted that the
remittances are availing only a small part of state's population. Moreover, increasing private
participation coupled with poor government expenditure will affect the educational aspirations of
poor people in the state. One of the major problems in the education sector of Kerala is educated
unemployment. The level, nature and magnitude of unemployment may influence the household
expenditure on education in Kerala. The skilled as well as unskilled unemployment can influence
education expenditure of households. It is found that unskilled unemployment and household
expenditure on education are negatively associated and it is statistically significant (Eq.5 in Table
3). However, educated unemployment and household expenditure on education shows a positive
relationship and it is statistically significant (Eq.6 in Table 3). The educated unemployment
reduced the opportunity cost of households to invest in education. Education will provide non-
monetary returns also. It is concluded that the increase in the educated unemployment in the state
forces the households to increase their expenditure on education. Therefore it is clear that
household will increase their expenditure on education with an increase in the educated

unemployment in the state.
(44)
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Concluding Observations

Research on household expenditures in India is very limited and research on the
determinants of household expenditure is virtually non-existent. But the importance of studies on
housghold expenditures on education is increasingly felt, particularly in the context of dwindling
public budgets for education and the formulation of alternative policies on financing education,
more spe_c1ﬁcally on the scope for cost recovery in education. The present paper found that the
selected independent variables have a crucial role in determining the household expenditure on
education in Kerala. Moreover, selected independent variables are found to be statistically
significant in all regression equations. As per the regression results it can be seen that when the
government increases its expenditure on education there would be a corresponding increase in the
household expenditure on education in Kerala. The coefficients clearly show that government
expenditures and household expenditures do not substitute each other. On the other hand, they
complement each other. The decline in the government spending on education may be attributed to
various reasons like, high private share in the total GSDP, poor revenue and high expenditure of the
Government, changing priorities of the Government parties and the privatization of the education
sector in the state. Therefore the income and expenditure on education may have a bi-directional
relationship in Kerala. Therefore, if the government wishes to mobilize household finances for
education, it is important that the government increases its own allocation to education
considerably. Conversely and more clearly, if government budgets on education are reduced,
household expenditures may also decline resulting insevere under investment in education.
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Abstract ) . s
"Make in India’ initiative is aimed at increasing manufacturing sector contribution to 25%p,,

2022 from extant 15%.A4s manufacturing activities gather momentum, India w;:'l trat;sforn;r into g
manufacturing hub. Stirred by these developmf{nts, several fundn houses jve agnc ed/are
launching schemes that will invest in companies in the mam:facturt.ng sp'ac"e:. A number of fund
houses are coming up with schemes that will give big boost to 'Make in India’ initiative. Moreove,
economic recovery, resurgence of the business cycle and e~cgmmerce are other themes that are
attracting mutual fund houses. The performance of these funds is .dependent onthe perfonna'nce ofa
particular theme, unlike a diversified fund which moves in line with the broader markets. This paper
was an attempt to evaluate the performance of thematic mutual fund Sch.emes and compare the mean
returns with diversified equity mutual fund scheme. Some of the thematic funds have done extremely
well i.e. Franklin Build India fund, Kotak Infras & Eco Reform —Standard, L&T Infrastructure.
However investors may not be able to time their investments in these funds. The present study reflects
that, in most of the cases mean return on diversified equity mutual JSund schemes is more than the
mean return on thematic equity mutual fund schemes. We have enough reasons to believe that
diversified funds have the potential to perform across market cycles as the fund managers of
diversified funds actively align their portfolio by considering sectors that are currently favorable.
Investors looking to benefit from possible revival of manufacturing should not get taken in by the
noise about ‘Make in India'. It may be tough to understand the real theme of the fund by merely
looking at the fund name. Thus, investors can invest in diversified funds, leave the responsibility of
grabbing opportunities to the fund managers and reap the benefits of all themes from time to time.

Introduction
Against the backdrop of Asia bustling as the outsourcing hub of the world, Prime Minister

Narendra Modi, in September 2014, launched "Make in India" drive. This important step was taken
with the intention of reviving the manufacturing business by making India the preferred
manufacturing destination worldwide. This initiative, if successful, could have numerous benefitsy

_ Im_ji_a already has a great advantage in terms of availability of natural resources and sustainable
availability of low-cost, skilled and semi-skilled workforce, as compared to other countries’. In

o Prc?sently, the manufacturing sector contributes just over 15% to the national GDP. Through
thl§ Initiative government aims to increase this contribution to 25% by 2022. As mam;facturing
activities gather momentum, India will transform into a manufacturing hub. This will steadily
InCrease exports and have a positive impact on the current account deficit>,

‘Stirred. by these developments, several fund houses have launched/are launching schemes that will
invest in companies in the manufacturing space. The Make in India theme is everywhere now — in
the daily headlines, in official government tweets or an advertisement in YouTube videos Now

"Assistant Professor in Govt Degree College, Chowkiminar, Dist, UNA (HP)
(46)
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another platform you will find this one is with investments, especially new mutual fund schemes
riding on the publicity given to the government's favorite catchphrase.

Table 1

Warmingup to Make In Inda Theme _
(Details of draft scheme information documents submitted to SEBI (Nov 2014-April 2015)

Month Total Drafts Schemes with ‘Make in Percentage
submitted India’ theme

November 14 16 Zero Nil

December 14 18 Zero Nil

January 15 13 03 23

February 15 20 03 15

March 15 23 02 9

April 15 25 02 8

Source: Compiled from SEBI website

Alook (Table-1) at filings with the Securities an
Minister Narendra Modi's

managers. A number of fun
India' initiative.

d Exchange Board of India (SEBI) shows thgt Prime
‘Make in India' pitch to industry has struck the ri ght chord with fur!d
d houses are coming up with schemes that will give big boost to "Make in
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TABLE 2
Schemes to Focus on Make In India Theme
Scheme Type Date of Status
Launch
Birla Sun Life Manufacturing Equity Fund | Open Ended | Jan 2015 Launched
Sundaram Top 100 Series - IV Regular | Closed Ended Jan 2015 Launched
Plan
JP Morgan India Economic Resurgence Open Ended | Jan 2015 Launched
Fund
L&T Business Cycles Fund Open Ended Aug 2014 Launched
ICICI Prudential India Recovery Fund Closed Ended | March 2015 Launched
Pramerica Build in India Fund — Closed Ended | Jan 20, 2015 Draft
Series 1 to 2 submitted
ICICI Prudential India Recovery Fund Sr. 1 | Closed Ended | Jan 07,2015 Draft
to 3 submitted
Pramerica Build in India Fund — Closed Ended | Jan 20, 2015 Draft
| Series 1 to 2 submitted
Pramerica ecommerce Fund - Series 1 to 2 Closed Ended | Feb 04, 2015 Draﬁ_
= : . . submitted
2 C(iiI Prudential Manufacture in India Closed Ended | Feb 11 Draﬂ_
_IC%]C_?I_P : . submitted
S gudentlal Business Cycle Fund - Closed Ended | Feb 24, 2015 ];;E;‘tl .
x itte
ICI?I Prudential India Recovery Fund - Open Ended | March 31,2015 Draft
| Series 4 to 8 submitted
Indiabulls Make In India - Target Return | Closed Ended | April 16,2015 Draft
Fund submitted
Tata Twenty Equity Fund Open Ended | April 16,2015 Draft
Sor—r—— submitted
ource: Compiled from SEBI website
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INSIGHT several asset management companies haye

¥ that i : p ith capital market re
;I:u‘:l:ﬁz;eezusilt?;;cmcs or have filed scheme 1_nf'ormatlon docu:)r;e;st; :rlttg t?thpeir cals pitch%agsr
SEBI with either 'Make in India 'cxplic_it in ﬂémr s?tl;(elr}:a?:cﬁzurities that are likely to benefi fronir
imed at investment in equity and equity- . resurgence
fg: en:)isc?-;ii:l::?t?s 'make in India' initiative. Moreover, CCOPO"‘“:J t:x Z(;(;‘Eﬁgyl’] ouses.g of the
busiﬁess cycle and e-commerce are other themes that are attracting m

n last four to five months,

Review of Literature
eness is enormous. A few research studies whict,

Literature on Mutual Fund performance an.d awar : JEW iy
significantly influence the preparation of this paper have been discussed in this section
the evaluation of portfolio performance
Ratio). With the help of this ratio he
d 1945-1963. The results showed

Sharpe, William F (1966)" suggested a measure for
known as reward —to-variability ratio (Currently Sl}arpe _
evaluated the return of 34 open ended Mutual Funds in the perio

good managers concentrate on evaluating risk and providing diversification. ’
Michael C. Jensen (1968)° derived a risk-adjusted measure of portfolio performance

(Jensen's alpha) that estimates the predictive ability of Mutual Fund managers. The measure was

. based on the theory of the pricing of capital assets. For this purpose a sample of 115 open end Mutual
Funds (for which net asset and dividend information was available) was taken for the period 1955-
1964. The results provide that an individual Mutual Fund can achieve returns higher than a portfolio
comprised of randomly selected shares.

Singh and Jha (2009)° conducted a study on awareness and acceptability of Mutual Fund and
found that consumers basically prefer Mutual Fund due to return potential, liquidity and safety and

= .they were not totally aware about the Systematic Investment Plan (SIP).

R. Anitha, al., (2011),” in l}is study evaluated the performance of public-sector and private
sectf)r.Mutual F unds for the period fr(.)m. 2005 to 2007: Selected funds were analyzed using
SﬁmtiigSt;lcal tgols like Mc_ea-n, Staqdard Devxa}tlon and Co-efﬁcilent. of Yaﬁation. The performance of all
ﬁmds as shown volatility during the penqd of study making it difficult to earmark one particular

which could outperform the other consistently.

Dhume and Ramesh (2011)° Conducted a study to anal
funds. The sectors considered were Banking, F MCQG, Iflfrastruc{jli tll:’i:rinrf: ::11; I'}ce ;I)If tlh 5 Segfl(l)r
study used different approaches of performance measures. F inding; of study r e]C d fhothil the
sector ﬁé)nds have outperformed the market except infrastructure funds L -

_ n the other hand Alekneviciene et al. (2012) ; sk
ddn_flersitﬁc;tiop on differently-weighted stocks durin(g the s)tug; ;1;2:); :)l;‘dz)(])()r; ‘:252]15‘138 c)tll'll (:hz i;)f:gits gi
ary stock prices in the Lithuanian Stock Exchange. The research results showed that formi i
portfolios, the diversification effect is a little larger than forming diff; i S1 i Tt e
capitalization. The study showe by . : g different y—wgghted pm:tfo_llos_by
from 22 stocks, 97 % ofd)i,versiﬁable ristkf;(:):r? tlyggeﬁiriﬁfgz:ctllyuwmghted portiolios by capitalization
P Alekhya (2012), " unde , :
and private sector Mutuzil Fund rstgllx{:;g;e 'i’tllllg i{):};:rv ?(l)lcl:?lt:egle il pe et
. . on the performance of Mutual Fund
equity scheme for past three years from 2009 to 2011. Funds 25 ol
Treynors and Jensons performance Lot . were ranked according to Sharpes,

Sarish and Ajay Jain (2012) * conclud
: ) ed that : .
anf_:stor are having options to invest money in Mumafioé'liggslj ;1;[(31086 A cSHIENr SBIE, the
equ
Sgﬁlty s_hareS, df:_bentures, bonc_is, warrant, bank deposits, A general investor, who i ’
ngs into the different assets, is notvery much aware about the Mutual Fund R R
(48) unds.
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Dhruv R Chatterji(2013) " conducted a research on infrastructure funds. The study covers
the time period of eight years from 2006-2013. The rates of return of infrastructure funds have
delivered an average return of -4 %( annualized) compared to 3.7% (Annualized) returned by the
CNXNIFTY INDEX. Study concluded that thematic funds are risky and is difficult to an individual
investor to make accurate sector calls consistent basis.

V. Rathnamani (2013) " concluded that many investors are preferred to invest in Mutual
Fund in order to have high return at low level of risk, safety liquidity.

Charkrbarty Pradip (2015) " conducted a research to explore how Systematic Investment
Plans (SIPs) in them:atic equity Mutual Funds have created wealth for the investors. The research
analyzed covers the time period of ten years which included seven thematic funds based on their SIP
returns. The result showed that thematic funds are riskier than diversified equity funds and investors
should have a long term investment horizon to invest in these funds. On the other hand thematic

funds should not be part of core portfolio. However, investor can take an exposure to the extent of 5-
10 percent of total portfolio.

Rational of Study

In the above literature very few studies have made an attempt to make a comparative analysis
of thematic Mutual fund return with diversified equity mutual fund return. In India retail investor
hardly understands the performance measure tools like Sharpes, Treynors and Jensons models. Still
very few studies have made an attempt to calculate the return on mutual funds which can be easily
understandable by aretail investor.

Objectives of the Study

Mutual fund houses plan to come up with special schemes focused on the manufacturing
sector that is expecting a big boost from the Centre's 'Make in India’ initiative. Hence Fund houses
trying to capitalize on 'Make in India' theme with new launches. Being investor we tried to probe
deeper to judge the investment in a fund on a particular theme is advisable by making a comparative
analysis of selected thematic mutual fund schemes with diversified equity mutual fund schemes.

Research Methodology

Source of Data .
The data for this study is mainly collected from Secondary Sources like Books, Journals,

Magazines and various websites like www.nseindia.com, www.amfiindia.com, www.mutual
fundsindia.com, www.sebi.gov.in and www.moneycontrol.com

Statistical Tools ideri
The simple statistical techniques like averages and rate of returns are used. Considering the

interest of the retail investors the study has been made simple and average rate of return of mutual
funds schemes ranked 1 to 5 by CRISIL has been calculated and compared.

Limitations of the study .
The performance of a scheme can be evaluated on various parameters, but to make the study

simple and understandable by a retail investor only average return of the schemes has been
calculated.

New Theme )
Mutual funds always show interest in new investment ideas. Last year, they launched many

close-ended value funds in expectation that equity m.arkets will rise after th_e Natlona} l?emocr?tic
Alliance comes to power. Other popular themes are infrastructure, MNC,_hfestyle, dividend yield
and global commodities. As in any 'bull’ market, mutual funds are looking to make the most of
improved investor sentiment by launching funds based on new themes, especially manufacturing, A

(49)
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number of fund houses are coming up with schemes that will inyest in ma?lgf;zlcl?xnng Companies,
The question arises if this trend indicates a return of thematic funds w lcd ;a-t\'(c‘an l;;mm.pr"Ssiv
track record, or if these are plain vanilla funds riding onkfr::ic goverllrl::fnntt l?e Vsizoéls(lr:]irkoert ;ns?anc

i e in 2007 but ranked worse ] : ts did g
infrastructure funds were all the rag vestors must judge its merits, g, Iha?

following year. However, before investing in a new theme, in |
they do not end up with the kind of mess infrastructure funds landed them into after 2008.

matic Funds: A Different Flavor Of Mutual Funds _ . .
o ai\cthematic?‘lmd is one where the fund's objective is to deliver optimal returns by Investing j,
stocks which qualify to belong within the particular theme ranging from %ultn-s ector%ltﬁtematnona] /
Multi - Economy, Commodity, particular style of investing etc. ThC.PC %ngncg.oh ese fqnds is
dependent on the performance of a particular theme, unlike a diversified fund whic moves in line
with the broader markets. Thematic funds are suited for investors who are well versed with marke

trends and are hence in a better position to take thematic calls.

Past Performance _
The table illustrating how some of the thematic funds !1ave fared in the past, they may not pe
comparable head-to-head and it may be fair to assess them againsta benchmark
Table 3

The Matic - Infrastructure
(Returns in percentage and its comparison with Nifty - as on Jun 08, 2015)

Mutual Fund Scheme Crisil Imt | 3mt [ 6mt | lyr | 2yr 3yr
Rank h h h Syr
Franklin Build India Fund (G){ Rank 1 -1 2.6 |4.3 39.2 | 48 37.5 199
L&T Infrastructure (G) Rank 2 -0.5 |-5.8 |52 10.3 | 364 229 |8
Kotak Infras & Eco Reform | Rank 2 0.1 -5.8 1.5 19.7 | 35.2 24.6 11
-Standard (G) "
Birla SL India Reforms Rank 2 -1.8 |-6.7 |-1.7 | 6.3 26.7 17.5 59
Fund (G)
JM Basic Fund (G) Rank 3 -0.5 -4.1 4.9 16.2 | 27.7 22.8 4.6
Birla SL Infrastructure (G) Rank 3 -3 -74 |(-14 |9 33.6 232 |92
T(L'}a;a Infrastructure Fund Rank 3 -14 [ -86 |14 11 26.2 17 53
DSP-BR India TIGER- RP(G)| Rank 3 -2 -85 | 1.1 7.2 1279 20.8 8.4
/ HSBC Progressive Themes (G)| Rank 3 - -82 |06 [122 (333 20.3 7.2
HD
/ FC Infrastructure Fund (G)| Rank3  |-5 |-109[-55 [32 |289 |174 |64
Sundaram Infrastructure Rank 3 -19 |-
/ Adv -RP (G) : 84 |1 10.1 | 29.3 13.3 |03

/ICICIPru Infrastructure (G) ’Rank4 24 |73 [-06 (26 [284 |192 |77

| SBI Infrastructure - Sr I (G) |Rank4 |32 |72
2 |-72 |14 |43 226 |152 |26
/ UTI Infrastructure Fund (G) } Rank 4 -28 [(-68 [-02 [58 |251 18.5 4.7

/ Reliance Diver. Power-RP (G) I Rank 5 -1.9 (93 |-64 |-84 [228 10.9 1.8

IDFC Infrastructure - Plan A (G) ,Ranks -13 |49 (28 (59 [219 |1Ls
| -1.8 {-7.0 0.8 |10.0]298 19.7 |69

l Average
Source: Money control.com
(50)
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nked Ftig I;bi' (d:f;{n;g?éll:%;\cs the average returns on thematic-infrastructure mutual fund schemes
S5 %. 0.8%, and 10.0% ; ¢ average return for 1 month, 3 month, 6 month, and 1 year are -1.8%, -
7.0%, 0.67%%, 29.89% ° rcospcctwely. Further the annualized return for the period of 2 year, 3 year
and 5 yearare 29.8%, 19.7% and 6.9% respectively. Some of the funds have done extremely well i.e.
Franklin Build India fund, Kotak Infras & Eco Reform —Standard, L&T Infrastructure.
Table 4

. Diversified Equity
(Returns in percentage as on June 08, 2015)

Mutual Fund Scheme

Crisil | IMTH |3MTH| 6MTH/| 1YR| 2YR| 3YR | 5YR
Rank

Franklin High Growth Cos (G) | Rank1 | -1.1 36 |38 38 |43.1|353 202
Tata Ethical Fund (G) Rank1 |-03 -6.3 5.9 25.6 |31 |2721]163
UTIMNC Fund (G} Rank1 |-14 | 49 |76 |454|38.1 307|229
Reliance Equity Oppor - RP (G)| Rank 2 | -1 72 |-18 186 | 32.7 | 26 | 18.3
SBI Magnum Multiplier Fund (G)|Rank?2 |-1.5 -53 6.3 23813241265 144
Franklin India Prima Plus (G) |Rank2 | 0.6 %3 5.1 288 132512711173
Franklin (I) Flexi Cap (G) Rank2 |-0.4

-3.2 5.7 23.6 | 34.4 | 27.7 | 163
-4.1 3.6 25.7 1 31 26.1 { 12.9

-7.8 -0.6 15.8 [ 30.1 | 25.6 | 14

SBI Magnum Multicap Fund (G) Rank2 | -1.6
Birla SL Long Term Advan. (G)| Rank 2 | -2.5

Birla SL India GenNext (G) Rank 2

4.9 5.6 3234127 |283 | 201
Mirae (I) Opportunities-RP (G) | Rank2 | -1.9 -6.4 1 17.5 {31.2 | 26.1 | 16.7
BNP Paribas Equity Fund (G) | Rank2 |-0.3 -4 4.9 204 (295 1254 117.1
Kotak Select Focus Fund- Rank2 |-1.6 -6.5 0.3 21.1 | 31.2 | 26.7 | 15.7
Regular (G)
L&T Equity Fund (G) Rank3 |-1.4 -6 23 17.4 |1 28.6 | 23.1 | 14
SBI Contra Fund (G) Rank 3 |-2.8 -8.9 -2.1 159 |21.1 {194 |9.2
Tata Equity P/E Fund (G) Rank 3 | -2.2 -6.5 1.3 184 1363|262 | 144
DSP BR Focus 25 Fund (G) Rank3 | 0.2 -4.9 4.5 24.1 1302 1243 {109
Tata Dividend Yield Fund (G) | Rank3 |-1.9 -7.1 2.1 15.6 | 25.2 | 20.1 | 14.2
DSP-BR Opportunities - RP (G)| Rank 3 | -1.7 -5.8 & 159 |27 |245 | 127
DWS Invest. Opportunity-RP (G) | Rank 3 | -2.4 -5.6 -- 1241223 {215 ({93
L&T India Special Situations (G)| Rank 3 | -0.5 -6.1 |26 17.2 |1 28.9 | 24.6 | 15.5
Quantum Long -Term Equity (G) | Rank 3 -0.7 -2 -1.3 84 241 (209|145
Birla Sun Life Equity Fund (G) | Rank3 |-29 |7 04 1191336127 |135
ICICI Pru Top 200 Fund (G) | Rank3 |-2.1 45 |- 153 129 1245|141
HDFC Small and Mid Cap Rank3 |-23 -5.3 -2 16 |275)|2381|129
Fund (G
(9] &)
—— IS L = T
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ICICI Pru Dynamic Plan (G) | Rank 3 5|76 |03 |18 |304 244! "
Reliance Top 200 Fund-RP (G) [ Rank 3 "-1 R T Eorves .'| |
Principal Growth Fund (G) Rank 3 |-3. ’5-9 = 60295 [oga 'I“')‘
HDFC Capital Builder Fund (G)| Rank 3 | -2.5 ; ol V148 (315 Tact )
HSBC India Opportunities (G) | Rank3 | -2.7 =f . '] 10'9 2;'3- T’ZTJf :
Taurus Star Share (G) Rank3 [-13 [-7.8 |-O0. == A1,
Birla SL Advantage Fund (G) | Rank3 | -0.8 -5.4 42 20.2 | 37 -;Ei ‘ 229 .
Reliance Vision Fund -RP(G) | Rank4 |-3.1  |-9 L Rl 0 ETI )
DSP-BR Equity Fund -RP (G) | Rank 4 | -2.6 -9.8 -2.6 9.7 26.1 _221 \1‘2\2\
Reliance Growth Fund -RP (G) | Rank 4 | -1.9 -5.8 3.1 17.3 [ 31.9 | 237 \11\9\
Reliance RSF - Equity (G) Rank4 |-1.5 -6.5 o 16.3 [ 27.8 | 239 _1-2\5\
HDFC Premier MultiCap (G) | Rank 4 | -2.5 6.1 |-39 |59 (27918 10
Can Robeco Equity Divers (G) | Rank 4 | -2.8 -8.9 -0.9 8.1 12231193 -_131
Franklin (I) Growth Fund (G) |Rank4 |29 |-6.7 | -4 124 | 21.2 [ 197 103
Birla SL Dividend Yield (G) | Rank4 | -2.5 72 |47 | 119 242|186 | 125
HDFC Equity Fund (G) Rank 4 |-3.1 63 |-43 6 26.8 21.8 | E
Axis Equity Fund (G) Rank 4 |-1.8 -6.7 -2.9 8.6 209 |226(123
HDFC Growth Fund (G) Rank5 |-31 |-61 |-36 |56 |20.7 | 164|107
HDFC Large Cap Fund (G) | Rank5 [-17 |49 |13 |73 144 [ 177 |9
HDFC Core & Satellite Fund (G)| Rank 5 | 2.7 | 5.8 49 |14 (26 [176 95
Religare Invesco PSU Equity (G)| Rank 5 | 0.7 21 |03 55 18713 |51
SBI PSU Fund (G) RankS |09 142 |96 [d14l95 |3 9 |-
Average 18 159 |05  |164 (284|234 | 1338
Source; Money control.com

ed returns for the eriod of
28.4%,23.4% and 13.8% respectively. i g i
Table 5
Comparative Ana-lysm _of Average Returp of Thematlc-mfrastructure
and Diversified Equity Mutua] Fund Schemes
Investments Average Returns in percentage as on June 08, 201
Imth | 3mth | 6mep Iyr | 2yr | 3yr | Syr

I Thematic equity mutual fung scheme —

ity -1.8 170 |og 10.0 {298(197] 69
Z _NM\’—“——.*\
Maximum 0.1 |26 |52 39.2 148 375199
LMinimum S |-109]64 | 8a 219|109/ -1.8
(52)
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wdequltymm“alm“d“heme 18 (59 [os [164 [284 24|38 |
% 07 |-2 |76 |454 |43.1 353|229
mviation -3.1 |98 |-7.6 |-11.4 |95 |59 |51
-k 10 |17 [36 |95 |60 |48 |32
f—iﬁyf -1.8 | -8.1 |-47 |51 |17 |166]10

; "I'able-S §hows the comparative analysis of average return of thematic mutual fund with
dwers;ﬁed equity mutual fund scheme. The above table corroborates that the mean return on
diversified equity mutual scheme for all the periods exceeds the return of thematic equity mutual
fund scheme except refurus for 2yr . Further the return against benchmark nifty both mutual fund
schemes performed we_ll _by consistently provided positive returns except thematic equity fund in
Jong run. Standard deviation of thematic equity funds is higher than diversified equity mutual fund

scheme.

Findings of the Study
The present study reflects that, in most of the cases mean return on diversified equity mutual

fund schemes is more than the mean return on thematic equity mutual fund schemes and nifty.
Further diversified equity mutual fund schemes have shown a remarkable return for the period of 1
year to 5 year. The mean return on thematic mutual fund schemes has served the purpose for 3yr
return. Hence, thematic funds tend to perform based on their own individual cycle.

It is to be noted that the thematic funds are more volatile than the diversified schemes as the
risk (Standard deviation) in the latter is low may be due to the allocation in the securities in many
industries. Thematic funds have restrictions in their investment options and have to continue to
invest in the particular theme even if those themes are not doing well. On the other hand, diversified
funds have no such restrictions. In general, thematic funds are good for a short to medium term
investment especially when the broader markets look weak. Hence thematic funds are high risk high

return investments and suited only for hi gher risk profile investors.

Conclusion . o .

The concept of Make in India could be a turning point in the Indian growth story ar'ld as the
campaign succeeds, the economy, asa whole, as well as select sec.tors.wﬂl benefit from this. 'Make in
India'initiative is aimed at increasing manufacturing sector contributionto 25% by 2022 from extant

15%. However investors may not be able to time their investments in these funds. Investors looking
to benefit from possible revival of manufacturing should know that thematic fundls fcl:lar(l1 be tclzychcal 13
nature. This paper was an attempt to evaluate the performance of thematic mutual fund schemes an

i i i -+v mutual fund scheme. It can be concluded that
compare the mean returns with diversified equity B s evEry o

. ingi i i i dvisa

investing in a fund focusingon a particular theme 15 nota oe

thr oughi phase in the marl%et cycle during which it does l:\lfell ﬁggebgjﬁsaottg:; ieg?ﬁségﬁvz?ga“ Ilrsl
1 i i e 5

often difficult for an investor to judge when the favorable p e s, Wehave

i i ing in
contrast, investors can benefit from the thematic plays by l?vetsiglnt%) s b
enough reasons to believe that diversified funds have the poten

_ : . e i
o e sl g e L o eponily o
currently favorable. Thus, investors can inves

from time to time.
grabbing opportunities to the fund managers and reap the benefits of all themes

(53)
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Strategly tors looking to benefit from possible revival of manufacturing should not get takey, ;
nves

1 theme of the fund b N
by the noise about 'Make in India'. It may be tought toal;:gfsrsttl‘?::'ii tg*;:i rtfcl: iy cxtraﬁ gzle;;ry
i ame. For a novice investor to 2 18 - ordiy
IOOMES - ll;e T(?:g:c:::gcstaning out to invest in mutual funds, it 1s !)est th;itvt:rcsir ﬁs;hc]ggdd;:uglﬁe
::asll:l’t cmnflfu:;)lri:unds. Even if you want to take a bet on manfyfatc::ngé élt ey Tt :c Cl
oqlio)l: Such a fund will invariably invest in stocks of manufac u.th%n S tonds Sl an s l?n b
a%an of one's portfolio provided the investors are well versed wi iy

position to take thematic calls.
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Impact of Mobile Technology on Customer Relationship Management in
Indian Hotels: A Review

Dr. Aarti Mahendru’
Abstract

To enhance profitability and guest satisfaction and loyalty, the organizations (hotels) should

focus on :‘mplc’me:mng Customer Relationship Management (CRM) strategies that aim to seek,
gather and stqrc the right information, validate and share it throughout the organization. Hotel
industry is a highly flourishing, lucrative and compelitive market. To compete in such a market, the
hotels should jbcus‘on .mar' ntaining good relations with the customers and satisfying the customers.
Now- a- days mobile is changing the customer Journey. Using the internet, social media, mobile
apps, and other digital communication technologies has become part of billions of people’s daily
lives. Mobile and smart phone technology powered by the internet and the presence of applications
have been on the rise _and Is a game changing development for various industries with regard to
better consumer service and engagement. Hotels/resorts are leveraging mobile platforms for
branding, guest loyalty, marketing, advertising, cross-selling, and so on. While many of the studies
focus on the general effects of mobile technology within the world of commerce, this paper tries to
understand the role of mobile technology in establishing effective relationship between customers
and hotel brands. Paper also focuses on factors effecting mobile technology adoption. The paper
concludes with the discussion on mobile technology strategies Jor superior customer experience. A
multi-disciplinary review of research and literature identified several barriers and drivers of mobile
technology adoption. The key drivers, immediacy, ubiquity and message personalization, were
Jound to have a positive impact on mobile connections as they build trust and enhance satisfaction,
thereby facilitating customer relationship management.

Keywords: Mobile technology, CRM, Smartphone, customer satisfaction, hospitality.

Introduction

Customer relationship management (CRM) has a growing popularity and is becoming one of
the hottest academic and practical topics in the business field. In fact, due to the competitive
environment, CRM is crucial and has become a niche for firm performance. Most companies are
aiming for good customer relationship which means better service to the customer thereby
preventing the customer from being promiscuous. A lot of companies are not just attracting
customers, but are working at building long term relationships with customers (both local and
foreign customers), suppliers, employees, distributors and the general public. With the rising
popularity of smart phones and mobile technology, businesses have been pushed to adapt their
Processes to this new generation of technology. According to Statista, mobile internet user
Penetration was about 52.7% in 2015. And, as per Nielsen data, a smart phone user spends around
85% ofthe time on apps.

Objectives of the study ‘g : :

a)  To understand the role of mobile technology in establishing a relationship between the
hotel brands and their consumers. .

b)  To find out the factors effecting mobile technology adoption by customers.

©)  Tohighlight mobile technology strategies for superior customer experience.

Research methodology i . !
This resaarich paper is exploratory in nature. Since the adoption of smart phone technology is

relatively new, a limited amount of academic literature is available on mobile adoption within the

T .
Associate Professor, Chandigarh Business School, l(..sag)dran (Mohali)
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hotel industry. Thus, this study is largely based upon a review of.l!lcraturc.and rcsca_rch of Eenery,
mobile technology adoption, with considcration of its applicability specifically within the hotg,
industry. _ )

A variety of literature was reviewed for this paper to attempt to capture ﬁnq:ngs relevap, o
the hotel industry. Journals within the fields of informfltlon technology a_nd hospitality were Priman.
sources. Additionally, academic articles, trade magazines and case studl_cs from, markcupg_ sen;.,
management and business process management ﬁf:lds were reviewed and ﬁnd:ngs Wer,
extrapolated to the hotels industry. These sources contnbptc to a greater understanding of mobi]e
influence within the as yet largely unexplored field of mobile hospitality.

The Emergence of Mobile Technology ] ; _

The popularity of smart phones has increased sigmﬁ_cantly. in recent years. Since the
adoption of smart phone technology is relatively new in India, a llmlte.d amount of academic
literature is available on mobile adoption within the hotel industry. Thus, thl_s study is Iargt_aly baseq
upon a review of literature and research of general mobile technology adoption, with consideratiop,
of’its applicability specifically within the hotel industry. _ _

The main difference between smart phones and traditional mobile phones is the availability
of data networks that allows users to do tasks that were not previously possible without physically
using a computer. A smart phone is a mobile phone (also known as cell phones) with an advanced
mobile operating system which combines features of a personal computer operating system with
other features useful for mobile or handheld use. These are programmable mobile phones that have
sophisticated sensing capabilities, increased storage capacity and built-in networking functions.
They also feature high-speed data connection, colour screens, cameras, local connectivity that
enable web browsing, text and multimedia messaging, e-mailing, and social networking. Currently,
leaders in the smart phone mobile device market are: Apple's iPhone, Research In Motion's
BlackBerry, Google's Android, Nokia's Symbian and Microsoft's Windows Phone.

Since smart phone technology is still relatively novel, no standardized definition has been
established for smart phone applications. For the purposes of this paper, smart phone applications
are defined as third-party applications that can be downloaded and installed onto a smart phone.
Globally, approximately 302.6 million smart phones were purchased in 2010. In 201 0,aU.S.survey
conducted by Luth Research and the Mobile Marketing Association found that more than 100,000

applications for iPhones have been downloaded over two billion times in just two years, with 40
percent of all adult consumers having downloaded at least one mobile application. This popularityi
indicative of consumers' acceptance of smart phone applications and their willingness to downloa
such applications onto their personal mobile devices.

According to Cortimiglia, Ghezzi and Renga, smart phone applications can be categorized
into three types based on their main function: 1) content-oriented applications that provide
information, entertainment, communication, productivity and socialization, 2) marketing-oriented
applications that are mainly used for brand advertising or promotional purposes by companies and 3)
service-oriented applications that allow users to perform specific self-serve tasks.

Role of Mobile Technology in enhancing Customer Relations

The popularity of mobile phones has allowed hotels to reach their customers and establish 2
relationship through a unique medium. With the increase in mobile technology usage, many hotel
brands have already begun utilizing mobile applications to stay in touch with their guests.

Some cases of hotel brands
An early adopter, Starwood's W Hotels, launched a 'W To Go' short messaging service

(SMS) text messaging application where guests are given the option of subscribing to receive
(56)
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reminder text messages during their stay at the hotels. A spokesperson for W Hotels claims that the
hone numbers collected through this service are used solely to enhance customer service and their
experience at the hotel and not for promotional purposes.

Similarly, the economy-level hotel chain Days Inn, also uses text messaging as onc of their

marketing methods fo_r targeted business guests. Different Days Inn branches can send opt-in guests
their daily hot‘el specials and restaurant coupons, allowing each hotel to customize to their own
needs. According to Days Inn's Vice President of Marketing, one of the main goals of the campaign is
to create exposure for services that are not usually associated with an economy-level hotel. Unlike W
Hotels, Days Ifm }akes on a different approach with mobile technology and utilizes its text
messaging application as a promotional medium.
Asan example of a service-oriented application, the InterContinental Hotels Group has developed a
mobile friendly version of their website so that guests can easily check the availability, book or
cancel reservations directly from their mobile phones and other wireless devices .These changes,
according to the Vice President of IHG's Global E-commerce Department, were designed to provide
their guests with convenience and ubiquity.

The different uses of mobile technology suggest that although mobile technology is still
fairly new, hotels are beginning to adopt this technology. As a part of the service business, hotels
value the relationships established with their guests and these relationships are maintained through
customer relationship management through the adoption of mobile technology.

Factors Influencing Mobile Technology Adoption
In order to examine consumers' willingness to adopt mobile technology, influencers for
adoption are considered, and categorized into two main groups; those that

Prevent and uninstall mobile technology adoption (Barriers),

Push and increase consumers' utilization of mobile technology. (Drivers)

Barriers: According to Minghetti and Buhalis, having access to technology does not necessary
mean that people will use it. Many people in fact have access but are unable to use technology
effectively for a variety of reasons. Of the various reasons, two main challenges that may prevent
consumers from adopting mobile technology are technological challenges and perceived risks.
Technological Challenges: The world of technology is constantly developing and advancing.
Application developers sometimes find it difficult to design applications for the mobile market
because of the constant improvements that alter mobile devices. The same goes for consumers. With
the constantly changing mobile platforms and interfaces, consumers may find it a challenge to keep
up with the technological trends that are always developing, while some may even find it hard to
accept available technologies. Van Dik presented a model to analyze the gap in the use of new
technology between individuals and communities. In his model, he identifies an aspect known as
"the skills access" which comprises of three types of skills needed for the adoption of new
technology. These three types of skills are: instrumental digital skills that provide the capacity to
work with hardware and software; information skills that allow the ability to search, select, and
process information; and, strategic skills that permit the use of computer and network sources as the
means for reaching goals and improving one's position in society. Since mobile technology is still
relatively new, in order for consumers to adopt this technology, they need to relearn these skills for
the mobile market. This may become a problem for consumers, as there are constantly new mobile
devices and applications developed. Consumers may find it troublesome to need to relearn these
skills each time new mobile technology is released into the market.

; In a study by Kim, Ma and Kim of online hotel purchases, technological inclination was
Edcntiﬁcd as a dimension that has significantly impacted consumers'’ satisfaction and purchase
intentions, especially among consumers with no prior online purchase experiences. The authors
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found that the consumers' receptivity of new technological innovation and familiarity wijy,

. i eir online purchase intentions. Althg,,,
commerce must be taken into aclcourtllt] t:!]h:;:l. g:::lt:]ﬂggg ttaluablc inlsjights from; Bt el ca(;ub
geared towards e-commerce rather tha e lingness to adopt mep! ¢
applied to m-commerce as well. W.hcn determining Tiori: il S POTERETCE o ile
technology, their receptivity to mobile tcchnolqu and familiarity ust ‘bc

: Eace his new form of technology and/or are not fami;,
considered. If consumers are reluctant to accept t nol p P cved) B lar
with it, the possibility of them adopting mobile technology is likely to ]ecrealse.F erce}:ve R’Sk:s
Risks account for another major barrier to the adopt.lon of m(_)blle.techno ogy. In kors'yt e an_d Shi'g
study, they identified financial risk, psychological risk, physical r.lsk, security f(liS ,tpl’thaCy "Sk_and
product performance risk as potential risks that consumers perceive when conducting ransaction,
online. In fact, from a consumers' point of view, the largest barriers are related to data security ang
privacy threats. Because of the similarities shared between e-commerce anc.l m-commerce, theg;
risks can also be considered relevant to transactions conducted on amobile device as well.

Wang and Wang conducted a study on the perceived risks that. inﬂu‘ence consumers when they booj
hotels through mobile technology. Three types of risks were identified in the s_tudy: 1) €Xposure of
personal privacy information (such as financial and personal location mformatllon), 2) security risks
due to unsafe wireless networks, and 3) unexpected product performance failures. smce mobijle
transactions are conducted through a wireless network that may or may not be secured in the eyes of
the consumers. They may perceive that any information transferred through these network may be
exposed to others, especially when transferred through an unsafe wireless network.

Drive: While there are barriers that exist in the mobile technological world, there are many drivers
that help facilitate the adoption of these devices. Some of the main features of mobile technology
include ubiquity/ reach ability, information quality and immediacy, trust factors, and
personalization/ compatibility. These characteristics are drivers of mobile technology, positively

influencing consumers to adopt.
Ubiquity/ Reach ability: Ubiquity, is defined, as the ability to be everywhere at once. It essentially
fulfills the concept of being "anywhere" at "anytime". Mobile devices are considered personal
devices. Unlike laptops and computers, they are often available at all times and are easily accessible
by the user. With mobile technology, users can gain access to desired information in spite of their
place and physical location. This provides users with the convenience to look up information as they
travel without having to stop in between, interrupting their trip.
According to Balasubramanian, Peterson and Jarvenpaa , this ubiquitous characteristic of
mobile technology is one of the main features of m-commerce. Because of mobile technology's
ubiquitous nature, businesses are now given the opportunity to reach out to consumers regardless of
their location or the time. In this sense, services and/or applications can also be made available to
consumers wherever and whenever a need arises. This feature can potentially increase consumers'
mobile technology adoption levels.
Informational Quality and Immediacy: Another factor that may positively influence consumers'
adoption to m-commerce and mobile technology is the information quality and the immediacy to
retrieve such information. Wang and Wang, discovered that the ability to obtain information that is
timely, detailed, accurate, reliable and selective has a significant and positive influence on perceived
value when booking hotels through mobile hotel reservation systems. With mobile technology, users
can easily acquire quality information through their devices in a timely fashion. ’

One of consumers' major uses of mobile technology within the hotels industry is to read hotel
reviews. According to Pan, MacLaurin and Crotts, user-generated reviews on the Internet serve as a
key source of information for travelers. A study by Ye, Law and Gu, found that positive online
reviews can potentially increase the number of hotel bookings. With the vast amount oftravel review
information on the web, mobile technology has enabled travelers to easily gain access to this

information. conducted research on the determinants that affect Chinese hotel customers' online
(58)
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According to Yehand Li, the leve
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2 pests that mobile der\)zice alization and compatibility aspect of mobile technology. Jiang even
fll:egr% fores (heyare inare COr:pzrt?brlgore't}?f lifestyle products rather than products of necessity and
’ ’ it Wwith users. This indicat i

devices that exist in the market currenly, mobi ates that between all of the technological
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v - L _ users.
glllxslisncé(;:?:c‘ﬂon, In turn, allows highly personalized information to be shared between users and

ned as the "result of a process of post-
on 1s achieved when the performance of a

M-Strategies-For effective CRM

' The paper hlghllghts various mobile technology strategies which the hotel industry adopts to
provide a Superior service experience to the customers. For hotels, this means that investing in
mobile marketing strategies is no longer optional.

Mobile-friendly Websites and Apps: Many hotels have gone the mobile way. They realized that
mobile websites and apps are ideal for encouraging potential customers to book rooms and check
availability, browse through hotel services, read reviews, view hotel pictures, and more. What is
more, they can even do so while on the move! So, the use of mobile websites ensures that people can
enjoy a seamless browsing experience from their smart devices and do not need to wait till they get
hold of a desktop computer. Similarly, mobile apps are a great way to ensure a quick booking
experience for the customers and keep them updated about any offers, events, and so on through
regular app notifications. Also, apps empower hotels_ to market their property as well as their
amenities to a much wider audience in unique and engaging ways.

Live and Up-to-date Information Sharing: Hotels use online Content Management Systems
(CMSs) to ensure real-time information access for the end consumers. They are able to control the
information that is presented to the users and can easily insert, modify or delete any data within
seconds. The benefit of using a CMS is that all changes are gnstantly reﬂecte(_i on all the mobile
devices of customers and, thus, hotels are able to save time which wogld qtherw1_se have been spent
in informing clients over the phone. Once the information about services 1s ?Od‘ﬁecll;lan atllxltm;lm:ui
email is sent to guests to keep them updated. This content contrel ablf'ty etx;la r: ;’b“: us: rse

management team to add any offers or events inreal tlmt? and get engagemc;.t }:omstoc;n Ryt uest‘s
Better Trend Predictions Based on Customer Behavior: Thelrl i hequent li!n-app temidions
behave once they are inside the hotel-related mObﬂePpEt%l:gntcee:r\ﬁmldqa hotel not be in a better
help hotels gain valuable insights into the consumers tI_Jr ests ity @ large chunk of customer
position to predict the trending services for its existing g‘:) » long way in helping with such trend
behavioral data at its disposal? Of course, the app data does g

i helps the dail
icti : - i an-making. Such customer dz_lta even _ ily
predictions and contributes toward better deCISltOI; mto go e peak e it vl o e

operational activities of the hotel by enzbg;lgth e guests. The management team can thus ensure
Particular services are more in deman h peak times.
appropriate availability of the relevant hotel staffatsuch p

- o with Customers: Apart from the
Maintaining Long-term Relationship

ting
e e d with guests, hotels can now
traditional ways (telephone calls or messages) of staying connecte g

(59)

Scanned with CamScanner



|

INSIGHT ISSN 2394‘7462
learn about the stay and food experiences of their customers via social media platforms ( Facebog,
Twitter, and so on) as well. More importantly, they arc able to respond lmmcdtatf:ly lo any consyp,,,
comments, feedback or qucries directly from the social media apps on the hotel's Faccb_ook Page (,
Twitter handle. Such prompt responses help to build a rapport with the guests and increase the
customers' trust in the business. Also, hotels use social media pages strategically to offer Mor,

discounts and freebies to their followers during lull periods. In this -w]::;r, they attract guests casily
usc off-scason times for cheaper accommodation, food and drinks and thereby ensure bette,

business! i "oval =2 _
Leveraging the Loyalty Program Feature: The ability to offer loyalty programs” in mobile apps

helps hotels bring about upselling and repeat business thrqugh their customers who also becom
their indirect brand ambassadors. For example, many hoteliers and resort owners adopt the use
push notifications to send context-based messages to their customers on the bagls of their behavi;
purchase history, location, profiles, and so on. In fac-t, all the promotions and discounts, along wiy,
special events, are targeted through push notifications to encourage the_ app users to make the
booking or purchase. More importantly, such loyalty programs are applicable before, after, ang

during the stay of the guests at the hotel. . . )
Encouraging Self-service: While customers may prefer face-to-face interactions, there is always

scope for them to take advantage of specialty services which can be obtained ix.lstantly on their smar
devices. The mobile apps can serve as a self-service option for the hotel guests in terms of:

Check-ins and check-outs;
Laundry and dry cleaning;
Dinner reservations;
Room service orders;

Appointments for spa treatments or massages; and
* Online payments. .
Above are some of the popular ways in which the hotel industry is undergoing transformation in
order to leverage the benefits of mobile apps and technology. Mobile technology is focussed on
streamlining services, improving customer experiences, and offering clients more value for money.
And, mobile apps are a great opportunity for hotel management teams to get more business as well as
ensure ease of operations.

Mobile C:ustomer Relationship Management and Implications for Hotels
Sinisalo, Salo, Karjaluoto and Leppaniemi define mobile customer relationship
management (mCRM) as : "Communication, either one-way or interaction, which is related to
sales, marketing, and customer service activities conducted through the mobile medium for the
purpose of building and maintaining customer relationships between a company and its
customer(s)"”,

With mCR_M, the customer relationship is established and maintained through mobile
technology. The drivers presented in this paper express the uniqueness of the mobile medium, which
help strengthen the relationship between consumers and companies. Unlike other CRM channels,
the UbquIFOUS nature of mobile technology allows the greatest access to consumers as they can be
reached virtually anytime, anywhere. Mobile technology also provides an instant transfer of
information.

With mCRM, companies are now provided with a new channel to connect with their
consumers. Sinisalo, recommend companies to take advantage of this new channel but also to
incorporate mCRM along with traditional CRM strategies as consumers can now choose the
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Scanned with CamScanner



< ——

INSIGHT
ISSN 2394-7462

edium that they like, to i :
m e GUStOST ’ : .ntera(_:t with the companics. By offering i i
cons ’ relationships can be better maintained £ more ways to communicate with

Conclusion 4
Based on the resear .

. hologies have impacte c;:ltlh con;lugted, it is clear that the rising trend of mobile and smart phone
t}elat the drivers of mobile te:hl:o?;IOHShlp between hotel brands and consumers. Evidence shows

tured the influencers that aff gy can help fortify customer relationships. This study also
cap e of mobil ect consumers' adoption of mobile technology. It appears that the
unique nath o mr(t)u ile technology can increase consumer usage. As usage in'creascfs businesses
now have the opportunity to establish and strengthen relationships with their customers ;hrough this

medium.
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her education with the emerging needs of y,

It has been a long felt nec ] ; .
as to ensure that the graduates of higher education .g:stem have adequ_ate knowle dge
economy SO ive of this research paper is to assess qp,,

] hip. The object
and skills for employment and entrepreneurs _ _ . i
describe tjl;e nefd for introducing skill based education at higher et;;ucaé;)g ltel;v;i:a ZZ;; _:urjs earc
Iso summarizes the present Indian scenario and its problems followed by the cas 1y Of the
Tecs. ¥ ion as part of college university educatio),

. . p
UGC's scheme on skills development based Iughcir educa _
leading to Bachelor of Vocation (B. Voc) degree with multiple exits.

(4 ;
ails essity to align hig

Introdu_lt:(t;g:y, the world needs a skilled workforce. If we }lavq to prorr}o'te ﬂ?ﬁ 'dcvelognl\:;a.rllt_of our
country then our mission has to be ‘skill development' and _Skllled India’. Mll({onslzilz1 1 Mi lions of
Indian youth should acquire the skills which could contribute towards making India a moder
rtant role in the overall development of a human being as well as

re. Every country develops its own

country. Education plays an impo
the na?i(on. Itisa unilz;ue investment in the present and for th‘? futu : 0 ( _
system of education to express and promote its unique socm_-f:ultural. identity bes@es meeting the
challenges of time to leverage the existing potential opportumtles._lndla, at present, is recognized as
one of the youngest nations of the world with over 50% of population under the age of 30 years. Itis
estimated that by 2025, India will have 25% of the world's total workforce. In order to harness. the full

lity educational system which is affordable, flexible and

demographic dividend. India needs high qua
relevant to the individuals, as well as to needs of the society as a whole. Today, the country faces a
demand — supply mismatch as the economy needs more 'skilled’ workforce as also the managers and

In fact, majority of the contemporary institutions of higher

entrepreneurs than produced annually.
e requirements of the workplace. The higher education

learning remain almost disconnected with th
system has to incorporate the requirements of various industries in its curriculum, in an innovative

and flexible manner while producing well groomed graduates.

Current Scenario of Vocational Education and Training in India
India is today one of the youngest nations in the world with more than 62% of the population

in the working age group (15-59 years), and more than 54% of the total population below 25 years of
age. The country's population pyramid is expected to “bulge” across the 15-59 age group over the
next decade. It is further estimated that the average age of the population in India by 2020 will be 29
years as against 40 years in USA, 46 years in Europe and 47 years in Japan. In fact, in next 20 years
the_ labor force in the industrialized world will decline by 4%, while in India it will i,ncrease by 32%
This poses both a challenge and an opportunity. To reap this demographic dividend wl{ich is.
expected to last for next 25 years, India needs to equip its workforce with employable skills and
knowledge so that the youth can participate productively to make India a developed economy.
The country presently faces a dual challenge of severe paucity of highly-trained .quality
Iab(_)r, as vyell as non-employability of large sections of the educated workforce that possess, little or
no job skills. Ministry for Skill Development and Entrepreneurship (earlier Department of Skill
Devel.opment and Entrepreneurship created in July 2014) has been set up in November 2014 to give
fresh impetus to the Skill India agenda and impart employable skills to its growing workforce over
the next few decades. Apart from meeting its own demand, India has the potential to provide skilled

workforce to fill the expected shortfall in the ageing developed world.

*Associate Professor, A S College Khanna
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Recognizing the imperative neeg for skill dey lrs’ o DO EICOfAEeH.
lated in 2009. Giv > .- - velopment, Nati i i
was form e - e Paradigm shift in the skilling eclc?:;sltgrl;l 'ilnt)tﬁ‘éelgﬁm and the

carried out w1t_h_m the 1001_1ntry, to align th.em.to common standards and link skilling with demand
centres- In 3f1dlt}0n_t° aying down the Ob.JeCtlv_es and expected outcomes, the policy also identifies
the various 1nst1tut19nal frameworks wh!ch will be the vehicles to reach the expected outcomes.
Skills development 18 the shared responsibility of government, employers and individual workers,
with NGOs, community based organizations, private training organizations and other stakeholders
playing a critical role. The policy links .skills‘ development to improved employability and
productivity to pave the way forward for inclusive growth in the country. The skill strategy is
complemented by specific efforts to promote Entrepreneurship to create enough opportunifies for

skilled workforce.

Schemes of the Ministry of Human Resource Department

schemes/Programs Duration Target group g

| passed » vocational education is provided in 9,619 schoots |
[esisition of Secondary - 2yexs S with 21,000 sections covering around 1 milion
Education (6800 schoots covered) 10th class students.

The scheme proposes to expand vocational
: mmmzo.ooommmm
capacity to 2.5 mifiion by 2011-12.
- These offer dipioma courses in civil, electrical,
3 year- diploma students who have passed M,mm,m.mmﬂ

e —

Palytechnics (1244) + institutions

echnology, hospital
Jor Ggioma in pharmacy (415), Lot “*“"'Mw:nmuamw.m
hotel management (63), focai point to promote transter of
FOtacture > actsasa i
ims)hmm 3 to 6 months mmdmmm zamwmmmr:@! }
Lty . jevel resources
“non 5 “mﬂwﬂam ’ ﬂ"ﬁwwm
0 Shisstan Sansthan 7 Need based Disadvantaged aduft vocational {r
) . 1ss8)(1S " = mww - programs.
”’%m Mmm (1- 4 weeks) - ates/ semi iterates.
flering more 250 NST.W'WE”“’
w-m w‘:’lﬂm
mma‘ld
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National Program on Technology  Designing Engineering and physical science  * umhm,ummuomum” ?45"
Enhanced Learning (NPTEL) - course material . under-graduate/ post-graduate mwhumatmmhe (°unrr:€ b
Support for Distance Education 8 - tme-bound  and all teachery/ facuty memnbers “"m‘.:mll“‘“’m;”” COursey Y
science engineering lields Urses (
web based Learning project n and 115) that wll be prepared ot m;‘l;a“
o SomukY, , bur, AQpur c,u,: (D"hl.
S s LR NN a8, t,
‘Natonal msttteofOpen  emonthsto  Sth, 7thandBthand 10thpass > These constitute 5 PeTWOrk of 11 reguon, .
n
Schooling (NIOS) - Distance 2 years :ngﬁ i;:l(\:! :iﬁ?vﬁclf: cem:\:: There are ar::"
. onal tutes Nq
Vocational Education Programmes country. N the (p,
* The cumuiative enrolment in veT duri
five years is 93,000. 9 the Ly
Apprenticeship raining for ~~ One year Students graguating rom 2 10+2 - > Vocational Courses are covered i aifere;
students of +2 Vocational stream vocational stream of the Apprentices Act 1961, |
Stugents of +2 Vocational stre : C | strean LS o o
National Programme on Faculty Recognized engineering colleges/ * NPEEE was made with the objective of tramm
Earthquake Engneenng Education  development  polytechnics and schools of teachers in engineering cofleges, Polytechnys ,,
(NPEEE) through short-  architecture with related academic :""'0"”:' architecture, and to deveiop sy,
term crash degree of diploma program )
programs

Source: FICCI-Ernst & Young: Knowledge Paper on 'Strategic and Imﬁ
Framework for Skill Development in India. September 2011

Emerging themes in the education systems that reflect the principal areas of focus are

The difficulty in measuring soft skills: Vital elements in the ongoing development of the
workforce include good communication skills, the ability to work in a team, confidence in your owy
ideasand the capability and attitude to continuously learn.

Creating a culture of learning: It is vitally important for students and employees to have
passion for self-development. It is unreasonable to expect education to provide individuals with |
the technical and functional skills employers need as they change so rapidly. If employees are ap]e
and keento learn, businesses are often happy to take on the burden of training.

The value of certified education and training: A lot of education (particularly vocational)
is seen as too theoretical with not enough of a connection to the workplace. Employers can be
suspicious of the value of a particular qualification as it may not be a good measure of whether the
individual cando ajob. -

. The cross-cultural differences of the new economy: Rapid growth and unprecedented
change has created some new cultural issues. For example, the significant increase of women in
management level roles has caused some issues in sections of (male) society where it is not
acceptable for men to be 'subservient' to women. There is therefore a general need to develop more
managers who have the ability and sensitivity to deal with cross-cultural issues.

Focusing on the creativity, ideas and knowledge economy:lt is generally accepted that
India needs more 'knowledge workers' and that, for economic growth to continue at current levels.
there should be a greater emphasis on creativity and innovation. »

These skills are in extremely short supply and, while the need to develop such skills is clear. India

needs to equip itself more effectively in order to develop and exploit this new emphasis on 'cognitive

capital'. Some changes are taking place in further and higher education where the focus is more on
educating for employment. But this change is slow and, as a consequence, business and industry are
increasingly operating in a parallel universe to education. They are assuming responsibility for the
development and up-skilling of their workforce in total isolation from the formal structures of public
education. \

Let'stake alook atthe Qualities valued by employers across the Globe.
@ High aspirations
L] A sense of responsibility for oneselfand others
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8 Therightapplicable domain knowledge

An ability to handle informati '8 .

: Adesiretolearn ormation, extract meaning and make decisions

0 Visual communication and observation skills - recognizing visual clues, body language

Creative and innovative

Agreattcam worker

Precision and accuracy in work

The ability to multi-task

Honesty and integrity

The ability to have ideas and communicate them.

Generally when people talk about 'generic skills' they are referring to a very mixed bag of things -
kill corr.lponents, attitudes, values and dispositions. Some of these may not be improved with
actice i tHENAITOW SENse of guided repetition. Rather the attitudinal and dispositional qualities

e better seen as products of cultural, ethical and social circumstances that may be refined and
modified by knowledge and reflection. In these circumstances, a term such as'attribute’ is probably a
petter indicator of the collection of qualities that together constitute 'generic skills"

problem Areas in Present Vocational Education and Training System

1. There is 2 high dropout rate at Secondary level. There are 220 million children who go to school in
[ndia. Of these only around 12%  students reach university. A large part of the 18-24 years age
oup in India has never been able to reach college. Comparing India to countries with similar
income levels — India does not under perform in primary education but has a comparative deficit in
secondary education.

ducation is presently offered at Grade 11, 12th — however students reaching this
Grade aspire for higher education. Since the present system does not allow vertical mobility, skills
obtained are lost. Enrollment in 11th & 12th Grade of vocational education is only 39, of students at
upper secondary level. About 6800 schools enroll 400,000 students in vocational education schemes

utilizing only 40% of the available student capacity in these schools.

2 Vocational E

3. International experience suggests that what employers mostly want are young workers with
strong basic academic skills and not just vocational skills. The present system does not emphasize
general academic skills. The relative wages of workers with secondary education are increasing.

4. Private & Industry Participation is lacking. There are no incentives for private players to enter the

field of vocational education.

5.Present regulations are very rigid. In-Service Training i
no opportunity for continuous skill up-gradation.
ced and qualified teachers to train students on  vocational skills. In
ducation (BVE) is often a mandatory qualification for
fications are being imparted for Vocational Education

s required but not prevalent today. There is

6. There is a lack of experien
foreign countries Bachelors of Vocational E
teachers. However, in India no specific quali

teachers.
7. Vocationalization at all levels has not been successful. Poor quality of training s not in line with
industry needs. ‘

to move from one level /sectorto anotherlevel/

8. There is no definite path for vocational students > . _
sector. Mobility is notpdefined and hence students do not have a clear path in vocational education.

vocational education leading to certification / degrees presently

(65)
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available for the unorganized / informal sector. No Credit System has been formulated for the o

Over 90% of employment in India is in the lnrolmmllsc_c:;nri rﬁ? 2{,{?&? 31553 gg:)csp«;g r:lzcif,iffﬂ“f
to 1.5 million people, Community Polytechnic | ; ith,
gg:'lnrrstfjnigcs annually ang NFOS offers 85 courses through 700 providers. None of these Pr%ram\

have been rigorously evaluated, till date. .
10. Expansion of vocational sector is happening without consideration for present problems.

Case study: UGC scheme on skill development )
® '{J}GC introduced two schemes known as — Community Colleges and B.Voc. Degre,

Programme in universities and colleges during the XII Plan. Howevct‘::1 tggf I(S)fa rslltziclcliegor }:akmg
integrated initiatives towards knowledge acquisition and _Up'gmda - s Umap,
competencies in universities and colleges to address the emerging needs of the . Yl SO as g
ensure that the graduates have adequate knowledge apd SklI!S to get apprzpm; ehy employeq (,
become entrepreneurs and, thereby, meet the economic and_ industrial needs a tl € regional apg
national level. Government of India, taking note of the .requlfement for skill deve opment_among
students developed National Vocational Education Qualification Framework (N VEQF) which was
later on assimilated into National Skills Qualifications Framework.(NSQF). Varlpus Sector Skij|
Councils (SSCs) are developing Qualification Packs (QPs_), Nathnal Occugatlonal Standards
(NOSs) and assessment mechanisms in their respective domains, in alignment with the needs of the
industry. '
In view of this, the UGC implemented the scheme of Community Colleges from 2013-14j,
pilot mode on the initiative of the MHRD. However, realizing the importance and the necessity for
developing skills among students, and creating work ready manpower on large scale, the
Commission decided to implement the scheme of Community Colleges as one of Page 2 of 8 its
independent schemes from the year2014-15.

The Commission also launched another scheme of B.Voc. Degree programme to expand the
scope of vocational education and also to provide vertical mobility to the students admitted into

Community Colleges for Diploma programmes to a degree programme in the Universities and

as many as 100 'Deen Dayal Upadhyay Centres for Knowledge Acquisition and Upgradation of
Skilled Human Abilities and Livelihood (KAUSHALY during the XII Plan period. These Centers
would take-up the vocational education tonew levels and offer courses beyond B.Voc. degree also.

Objectives of the Scheme
The main objectives of these centers are to;

B.Voc. Degree programme of UGC.
b) Formulate courses at postgraduate level keeping in i
1) Industry in specialized areas; PosTinmd thonced of
ii) Instructional desi gn, curriculum design and contents i
- g : Sinthe i
.m) Pec!agogy, assessment for skills development education anzclirfrzsir?it;lsgms &
1v) Trained faculty in the areas of skill development; ang "
v) Entrepreneurship; etc.

¢) Work for coordination between the higher education g t i
Excellence for skill development in specialized areas, siem and industry to become a Gegtroof
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d) Network Whlth oth(f:r Csuch centers and universities
under the scheme of Community Colleges and B.Voc degree programme in their region and
coordinate WItth‘I;CcIr)n for targeted development of skill oricntc%l cdur(:ali%)n.

¢) Undertake : in the areas related to skill education & development, entreprencurship,
employability, abour market trends cte. at the post-graduate and research level.

Act as finishing SCP;)S)‘I by providing supplementary modular training programmes so that a
[earner, irrespective o lis/her training background, is made job ready with necessary work skills
(soft, communication, ICT skills ctc) and fill the gaps in the domain skills.

g) provide for Id{ecqgnltlon of Prior Lcaming (RPL) framework for job roles at NSQF Level 4
onwards by conducting assessment and certification with respective Sector Skill Councils (SSCs)/
Directorate General of Employmentand Training (DGET).

h) Maintain Labour Market Information' for respective regions in coordination with other
govemme“t agencies and industry associations.

i) Develop and aggregate curriculum, content and learning materials for skills development in
different sectors.

and colleges imparting vocational education

Target Group -

All universities and colleges recognized u/s 2(f) and 12(B) of the UGC Act 1956 and eligible
to receive general development assistance from the UGC and which have either accredited by the
NAAC / NBA or have applied for accreditation will be considered for UGC assistance under the
Scheme. Self financing institutions accredited by the NAAC / NBA may also be considered for

approval under the scheme without any financial assistance from UGC. They will abide by the
guidelines of UGC as amended from time to time.

Applications may be submitted under following three Categories

Category — I: UGC approved Community Colleges and/or B.Voc. Degree conducting institutions
with UGC assistance.

Category — II: Other universities and colleges recognized u/s 2(f) and 12(B) of the UGC Act 1956
and eligible to receive General Development Assistance from UGC.

Category — ITI: Self financing institutions accredited by the NAAC /NBA but not eligible to receive
General Development Assistance from UGC.

Procedure for Approval by the UGC

The proposals will be invited in a prescribed proforma from the interested
universities/colleges by issuing a public notice on the UGC website. The proposals will be submitted
within specified time, enclosing therewith a detailed DPR, proposed Action Plan and itemized
budget estimates. The proposals will be placed before an Expert Committee for evaluation and
selection. If required, UGC may constitute a Screening Commiittee to shortlist the proposals. The
UGC may also decide to arrange an interface of the institutions with the Expert Committee. Based on
the merit of the proposal / interface, the Expert Committee will recommend courses to the Centers.

Conclusion

 Ifweaccept that there are a set of generic skills or attributes that most employers are looking
for in their employees, it follows that a curriculum developed around these requirements could
provide a solution — particularly in helping individuals become work-ready. An essential part of the
curriculum should be the ability to leam. It should be compulsory for businesses to be involved in the
design and delivery of professional education programmes, and governments should provide
Incentives for business to participate. Engagement between industry, policy and education is vital at
every stage. Professional education can only meet its goals if industry clearly and continuously
defines its demands.UGC initiative towards skill based learning should be more encourage.

(67)
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Leamning-by-doing has long been accepted as the most effective way of teaching someone
Classroom based teaching must focus more on practical exercises, group \.avork and ¢
activities. To supplement this, there should also be a considerable increase in the time studept
gaining hands-on experience of the work cnvironment.' Governments and ed
providers/educators should instigate an internationally recognized quality assurance sy
assess and grade professional education programmes. Therefore we need to refine our ¢
system right from the elementary level to develop generic Skills and Vocational/ specific

that we may have the opportunity not only of positioning us ahead in the race but can also po
Global Leaders
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jmpact of Financial Risk Management on Capital Adequacy and Profitability- A Panel
Study of Selected Indian Commercial Banks
Dr. Neeti Khullar’
Abstract

Financial institutions profit haye continued to be
out whether the low pro_ﬁtaf;ih'ty levels are due
pecause if suclli a reduction in profits continues, {
Joubt. The main purpose of this paper is to study t

low thus prompted an investigation to find
o in appropriate risk management techniques,
he going concern of the business will be in great

o s s he risk management techniques followed by these
panks and its impact on the profitability and capital adequacy ratio of the banks. The data to be used

during fhff St:dy k;vou_ld consislt of secondary data. The study examines the profitability of Indian
commercml' anics using Paf;el .da.ta. over the period 2005-2015. The study concluded that market
risk, operating efficiency and liquidity risk has a significant impact on return on assets of the banks

and the major detefrmmants Of bank's capital adequacy are credit risk, return on asset and
macroeconomic variable rate of inflation.

Keywords: Risk management, Profitability,
banks.

Capital adequacy ratio, Return on asset, Commercial

Introduction

' Risk Management can be simply defined as the practice of systematically selecting cost
effective approaches for minimizing the effect of threat realization to the organization. The entire
risk that an organization faces can be never fully avoided or mitigated simply because of financial
and practical limitations. Risks have both positive and negative aspects. Risk Management is
defined as the practice of identifying potential risk in advance, analyzing them and taking
precautionary steps to reduce/curb the risk. Some situations lead to undesirable outcomes, risk lies
with them. In order to withstand there risks some proactive measure are to be taken. In simple terms,
itcanbe concluded that managing arisk in advance is better for better than waiting for its occurrence.

Bank usually raise finance through collecting deposits from business other institutions,
households and the government on the one hand, providing loans to households, business, other
institutions and the Government through several different types of arrangements. According to
cornet and saunders, balance sheet of a bank has loans representing the bulk amount of bank's assets
through these loans always bear a risk. Where the bank makes bad debts to customer, the bank will be
in serious problems. Financial management is therefore necessary and concerned with rewards and
risks that have to be objective through cautions & careful risk management.

j If the commerce at banks does not manage their risk efficiently, they will likely fail to meet
their social and financial objectives. When poorly managed risks begin to result in financial losses,
donors, Investors, lenders, borrowers and savers lend to lose confidence in the organization and
funds begin to dry up. When funds dry up, financial institutions are not able to meet their objectives
and may quickly go out of business.

e,

Assistant Professor, Desh Bhagat College, Bardwal, Dhuri
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Review of Literature
George Ohene D)
of credit risk on performance of banks in

an, Frimpong Stephen, Peter Kwame Kuutol (2015) cxammc?d the impac,
Ghana. In this study parameters covqrcd were: flcf‘ault rat
cost per loan assets and capital adequacy ratio. The study u5t‘:d él bﬂgl(;SDléiiccr‘ij E':'c(:(l;gna. stog
exchange as sample banks fora 10 ycar period (2005-2014). The bl(;l gllls » thcéc %Iljr'tm(,:tcr:l;:'.lmmr'
and Regression to analyze the data. The result of the study revealed tha 31 mostp r::dictor‘ ;Vc e
inverse impact on bank's performance, however, the default rate is the p of bupy,
ﬁnancmcl)}()i;l:g: ];lqll'lflc Nyangweso P.M , Carter D.A and Mwarumba M-d (201_21 l:dlhelr researcy,
analyzed the effect of bank specific performance indicators, credit nslé allll calp;le ] dataquus?c{ on th
operating efficiency of commercial banks.in 'Kenya. The stud_y used the g?ationaleﬁiciréi Fixeq
Effects Regression. The results of the study indicate that thdet%;e;;zlllcfsy:;; r(:);llt)ing e lcioncy g,}; E;Eg

risk based capital ratio positively and significantly affectedt _ .
regression results, operating efficiency is a result of credit risk and capital adequacy measures. Thjg

implies that the history ofa firm's performance will definitely influence howaf_irrn moves forward iy,
;le:?}"?rt to streamli?c its operatli?onal strategies. Banks shou_ld seek mechan_lsms to improve their
risk based capital ratio in order to improve operating efficiency and remain competitive in the
market. o . ' _

Poudel (2012) appraised the impact of the credit risk management in bank's ﬁngnc};ﬂ
performance in Nepal using Time series data from 2001 to 2011. Is is found that the credit risk
management is an important element of financial performance of banks.

Boahene, Dasah and Agyei (2012) analyzed Ghanaian bank to find out th.e relationship
between credit risk and profitability. Five year data from six selected commercial banks was
analyzed. Return on Equity is used as a measure of bank's performance lqan§ to total assets as a
measure of risk management. They found that there is an effect of credit risk management on
profitability level of Ghanaian banks. The study also suggests that higher capital requirement
contributes positively to bank's profitability. Also they found support for previous empirical works
which depicted that bank size, bank growth and bank debt capital influence bank profitability

positively and significantly.

Need of the Study
Financial Institutions continue to experience low returns, several risk management tools

have been employed by commercial bank such as risk avoidance, risk optimization, out souring, risk
transfer and risk retention to minimize threat realization on the organization. Financial Institutions
should manage their risks will if they are to maximize their profitability. This should be done through
a prioritization process whereby the risk with the greatest loss and greater probability of occurrence
are handled first and those with lower probability of occurrence and therefore lower losses are

handled in a descending order.
Despite the above risk management techniques, profits have continued to be low thus
pfromoted an investigation to find out whether the low profitability levels are due to in appropriate
risk management techniques because if such a reduction in profits continues, the going concern 0

the business will be in great doubt.

Objectives of the study

The broad objectives of the study are:
L To study the impact of risk management on profitability of the commercial bank.

1. To study the impacts of risk management on capital adequacy of the commercial
banks.

(70)
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The source of the data used in the present study was secondary in nature. The main source of

he data collection was PROWSS Database, website of RBI, Word Bank database and economies
ublications by the central Bank. On the basis of data available from the above mentioned source,
values for variable in the study have been computed. For Panel data model the data spans through

Sa mple Size

Secondary data will be conducted on the following banks  :-

——g—e-r'i;rﬁ],'__ Bank Name
rr’""f State Bank of India
—-2-"‘""—_ Punjab National Bank
—3“""'—_ Allahabad Bank
e o UCO Bank
by Bank of Baroda
6 HDFC Bank
7 Axis Bank
8 Canara Bank
ol ICICI Bank
10 Punjab & Sind Bank
11 Corporation Bank
12 ., Oriental Bank of Commerce

The following sample has been selected based on the income wise listing of Indian Banks by Dun and
Bradstreet (An American Company that provides commercial data to business on credit history)

Variables
Variables Formula/ Measures Source
Capital Adequacy Ratio Total Capital/ Total Prowess , Bank’s balance
(CAR) Risk Weighted Asset sheet, Official website
Operating Efficiency Operating Expense/ Net Prowess, Bank’s balance
OE) operating income sheet, Official website
Liquidity Ratio (LR) Liquid asset/ Current Prowess, Bank’s balance
‘el liabilities sheet, Official webs ite
Interest Sensitivity Rate sensitive Asset/ Prowess, Bank’s balance
| Ratio (ISR) Rate Sensitive liabilities sheet, Official website
Retumn on asset (ROA) Net Income/ Total asset Prowess, Bank’s balance
sheet, Official website
Size (SIZE) Natural Logar  ithm of Prowess, Bank’s balance
b . Total Asset sheet, Official website
Market Risk (MRisk) NSE VIX - Volatility | NSE Official website
— Index
Credit Rjsk (CRisk) Total Debt/ Total asset Prowess, Bank’s balance
o I sheet, Official website
Growth (GR) Growth rate me asured in | Selected from the World
terms of gross domestic Bank database
*[Eﬁ_______ product
ation Rate (IR) Inflation Rate Prowess, Bank’s balance
~—— sheet, Official website
(71)
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Framework of Analysis

Panel Data Regression Analysis _ PV o -
Panel Data regression allows for consideration of both cross sectio ¢ series efy, "

in the sample and helps in identifying the source of possibly mingled cﬂ'ccts._Thcrc are twg bagi,
framework used to account for relationship with in or between each cross section. The least SqUar,
(random effect) random effect approach assumed exogeniety of all the regrerssors and the randy,
individual on cross section specific carcer components. In contrast least square dummy valugpy,
(fixed effect) allows for endogeniety of all the regressors and the individual effects.

Panel Data Regression Models . . :
The Panel data analysis the relationship between the variables has been carried out by yg;,,

multivariate equations. These models have been divided into two panel data regression mog|,
because in the study we are using two dependent variables.

Panel Data Regression Model used in the study

Panel Variable Equation

Data

Regression

Model

Model 1 Capital Adequacy | CAR  |=a+B 1CRisk; + B 2LRi +P3ISR;,
Ratio has been +B4Sizey +PsMRisk i +BsOEi +B7GRy |

regressed on other +BgIRit +PoROA; + it
financial variables
Model TI Return on assert [ROA, |=a+ B CRisky +p 2LRj +B3ISR;
has been regressed +BsMRisk i +B50E; + i

on other financial
variables

Hausuman Test

Hausman Test statistic has been applied to check the appropriate regression model for the

present study as it is measures of the differences between the two estimates as shown in equation
below:

H= (Brz_PBre)' [Var (Bgg,- Var (ﬁms)]ql (Bre~ Bee)

Table 1 represents the result of Hausman Test. The findings of the Prob > Chi2 value is less than 0.05
(i.e. Significant) then we use the fixed effect. Although the result of Hausman Test favoured the fixed

effect model, when the return on assert taken as dependent variable and the random effect mode!
used when the capital adequacy ratio taken as dependent variable.

Table 1
Summary of Hausman Test
[Sr.No. | Dependent Variable Chi-Square Statistic | Probability
1 CAR 94.61 000
[ 2 ROA 3.68 931
Note: Result are obtained using STATA 12.0
(72)
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. ct) analysis to determine the impact of variables on
mon assert are presented in Table 2.
Re Table 2
Panel data regression analysis for return on asset and other financial variables
(vear 2005-2015)
@ory Coefficient t Value P Value

Cons 2.707 2.57 .012*

OE -5.259 ~6.25 .000*
"MRisk 0.484 3.21 .002*
ISR__ 0.010 1.51 135
CRisk_ -0.127 -1.76 0.080
[Liq__ 0.461 2.04 0.44*

Additional Information
No. of observations 132

Groups 12
'Wald chi square (F) 23.64
Prob>chi square .000
Overall R* 0,5068

Source: Prepared from the data collected from CMIE prowess.
Note: * Denotes the significance level at 5%

Table 2 indicates that market risk and li
of commercial bank. This positive relationshi
risks, higher would be the commercial bank p
higher the commercial bank profitability. Ot
relationship with bank profitability. This con

trasting result can be traced to the recent recession of
theeconomy. The banking industry was hit by the global financial mishaps.

*Panel data regression analysis when capital adequacy ratio taken as dependent variable

_The result of panel data regression (random effect) analysis to determine the impact of
Variable on capital adequacy ratio are presented in Table 3

quidity ratio has a positive impact on the profitability
p with market risk indicates that higher the market
rofitability on the other hand, higher the current ratio,
her variables like operating efficiency have negative

Table 3
Panel data regression analysis for capital adequacy ratio and other financial
variables (year 2005-2015)

F.—-_"-—uﬁ._
 Explanatory Coefficient t Value P Value
Cons -3.946 -17.27 0
OE -0.163 -0.96 0.338
 MRisk -0.022 -0.67 0.505
ISR -0.97 0331
P—-—ﬁ_“_-_— '0.001 =
[CRisk -0.021 -1.96 05*
LR -0.13 .894 ]
-0.004 :
[ROA 20.047 28 1005+
(73)
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.008 24 . |
l(li?kR -0.003 -0.49 627
Size 017 0.96 337 —_-\
Additional Information =

No. of observations 132
Groups 12 e |
Wald chi square (F) 64.19 —
Prob>chi square .000 o
Overall R* 0.2955 ]

Source: Prepared from the data collected from CMIE prowess
Note: Denotes the significance level at 5%.

Table 3 indicates that credit risk and return on asset has a negative impa.ct on the bank capiy,
adequacy ratio. The negative relationship with credit risk shows an increasing in Non-perﬁorming
assets. The debt collection in the country is worsening day by day as the regulator.y framewmk
including the government norms are very lenient and the debtors usually get away without Paying
their debt. On the other hand, higher the return on asset, lower will be the capital adequacy ratio,
Other variables like, rate of inflation has positive relation with capital adequacy ratio. Highe
inflation cause interest rates to remain high. This makes financing decision to be more difficult fo;
banks with higher rate of interest, the cost of funds are also high and the equity holders usually
demand for higher return. Hence we can say that a higher capital ratio will have to be maintained ata

higher inflation.

Implications of the study
Implications from the results obtained help decision makers to improve their business

performance and hence increase their future profitability. The findings of this empirical study are
expected to provide fruitful new insights and implications to both academicians and practitioners.

On the academic side, their study makes a significant contribution to the risk management

literature by exploring the impact of financial risk on bank profitability and capital adequacy. In
particular, the current study findings provide support to the proposition that operating efficiency,
market risk and liquidity risk should be recognized as antecedents and tools that precipitate
profitability of commercial banks and inflation rate, credit risk and return on assets are variables that
can be considered as the determinants of capital adequacy ratio.

With aspect to practical contribution, the findings of this study can be used as guidelines by
management of various banks to improve the risk management procedures in their organization.
Specifically, the profitability and capital adequacy of banks may be improved it managers
empathize on the findings of this study.

Conclusion
The empirical result indicate that in all different time period, profitable banks tend to suffer
operating inefficiency which cause banks to have lower profitability. In addition, findings of this
study also indicate that Indian Commercial Banks, Profitability is mainly explained by the market
risk and liquidity of capital due to their significant effect on profitability in all specified model and

different time period.

Also bank profitability has a significant impact on the capital adequacy of the banks. In
addition credit risk also has a significant impact on the capital adequacy. Rate of inflation shows 3
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o centim ctas it positively affects the capi
gt s we conclude that market ﬁSk,agggi:tti.’:;quaCyP K b
g efficiency and liquidity risk has a significant

Th
__40nfC on asset of the banks and the maj
aC ord i :

gﬂ;[dSk. returmon assets and macroeconomic valfz]able i::gg;'rilﬁlfllt:tpf el L e

o ion.

o= /stionS forfurrhersrudies

§4-

o the regression

e study COUEl be ﬁ.xrti:er—gr own by including more autonomous variable t
e sample size. Li i i
P e. Likewise, this study could be further improved by inspecting

ct on benefit in qui i
quite a while from now once the transitional period is over.
sk management, the

Th
odel snd expanding
gasel 1 accord’s impa
¥ this study is supplemental with subjective investigation of credit ri
es would be more objective and educational. At last, profitability in
ther relevant dependent variable to group the whole variations in

disCO"en dicator could be
profitability

d:veloped by adding 0
» Credit risk managment and
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Growth and Prospects of Dairy Farming in Punjab

Dr. Renuka Rani" Dr. Gagan g, g

Abm'“;'hesmdy was conducted in six villages selected frorft three bloc.lcsl') ?-fe ;hr:; :1:;?;"; Ci; gS"" ruy
Amritsar and Hoshiarpur of Mal:;'a, Ma{ha ;ma.f Dofal::utxfslg;i 0{: 5 ’:‘;é‘:’n e rf:pling ;; Chm;zg)lz’:g
0 dairy farmers was selected on the basis 0 .
c{gtegori?a{ as small (less than 10 animals), medium (10 to ZQ_anlgagl).lg';i o[sziff 0( :’:2’: c;}g::n;‘?r}
animals). The study revealed that Punjab is on the fifth pasz;tzr; Tryfirmers revediodipe op
position in per capita availability of milk. Social profile ofsamp é; maB} Gl i Eor o re
dairy farms were run by younger generation than medium and s tegories of Mawa st \fer
annum and per animal per annum r}et returns of Smitztarr;?uklr;sgfv Zfeehgighest el cato, ::1
higher than other two regions. Per farm per annum net vegor Ut ey Ee ;
per animal per annum net returns were highest in mea.'tu.m category e f
’ igh cost of treatment and medicines, high cost of concen and mi ne,.? !
:&Z:fﬁ?fzzzzhgf sl;nhoiledge zjrrz making value added dairy proc{uctsh were cotnszfiiregl main
obstacles in growth of dairy farming. It may be sugges.ted that by reducing these constraints the n, ilk
production may significantly increase in the area studied.

Introduction _ . o ‘
Punjab is one of the most progressive states of India. The agnculture scenario in Punjah

changed after the introduction of new technology in agriculture. Agnpulture got moc_lernized and
commercialized. The tremendous increase in production and productivity, partlcularly in wheat and

in Punjab. In this way, per year figure of farmer

suicides is 693. This survey j f Punjab under the supervision of teachers of
different universities during 2001-10.
Reasons for suicides of farmers-----

l.  Economic

2. Social

3. Psychological

4. Cultural

. Assistant Professor, Govt. Ranbir College, Sangrur
** Veterinary Officer Veterinary Polyclinic, Sangrur
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jry farming 1s a class of agriculture or an animal husband duction of
Li‘lll:ylt includes production, Procurement, storag L ang e

; . Itis well pla i i srowth of the
(2 The main beneficiaries from dairy placed to achieve a sustainable gro

: C farming would be small and marginal farmers or
jandless laborers, as 1t generates a stable income and employment opportunities for the rural poor.
G overnment of India, 2007). '

~ Dairy farmmg_ has the potential of becoming the lucrative business for all the
categories of dairy farmers. For this purpose, cost benefit analysis of different categories of dairy
farmers is done.

Punjab has the total of 22 districts out o

. f which three districts were selected, one
district from eachregion at random. In these se

ntl lected districts a list of all the blocks was prepared and
three blocks -one block from each district- were selected at random. Further, a list of all the villages
in each selected block was taken from the res

pective block development office. Two villages from
each of three blocks were selected randomly. Thus, From the Malwa region Sangrur district was
selected. One block Bhawanigarh was selected from the district and then two villages-- Gehlan and
Harkishanpura- were selected from this block. Hoshiarpur district was selected from the Doaba
regionand Mukerian block was selected from this district. Two villages- Hyatpur and Manjpur- were
selected from this block. Amritsar district was selected from Majha region and Verka block was
selected from the district. Two villages- Dhattal and Khankot -were selected from this block.

Three categories of dairy farmers were prep

. ared on the basis of number of animals possessed
by them namely small dairy farmers (less than 10 a

! nimals), medium dairy farmers (10 —20 animals)
and large dairy farmers (more than 20 animals). This is in consonance with the study of Kumar et.
al.(2009). A list of all dairy farmers in the selected

villages was prepared with the help of gram
panchayat and a total of 150 respondents were selected from these three categories in proportion to
theirnumber in the village.

Review of literature

The study of dairy farming had been largely ignored by researchers and research work on
: till a few decades ago was both insufficient and insignificant. However, with the
ntroduction of white revolution in our country, the studies concerned with dairy development

gained some momentum. These studies, though, were independent, isolated and fragmented

tP}iﬁ!ﬁemeals. Different scholars have discussed different aspects of dairy farming in different parts of
eworld.

this issue

George and Srivastava (1974) in their study 'Feasibility of Institutional Financij
Dev_elopment' estimated the benefits and costs of institutional finance for dairy development. The
ﬁl{d_mgs of the study indicated that commercial lending institutions could join hands with organised
airies to advance money for purchasing cattle. The process would benefit the dairy farmers, the
dairy plants and the bank. The implementation of this scheme could go a long way in improving the
Income of smal] dairy farmers and at the same time increasing the milk production.
L Rao (1980) in his study 'Cost of Milk Production in Different Seasons — A Case Study"
tudied the pattern of investment in dairy farming and cost of milk production based on a sample of
dairy households in Krishana District of Andhra Pradesh in 1979 and found that dairying was a
Fmﬁtab!e business.. He concluded that net cost of milk production per litre was lowest i.e. Rs. 0.65
lgt::he Tainy season and highest in the summer season, i.e. Rs. 0.73 because of low mi1}< yields in the
Shor lsmges of the lactation of buffaloes in summer. He recommended that cost of milk production
uldbe reg uced, by providing dairy feed and labour at cheaper rates.
(77)
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Patil (1981) in his article 'Marketing Analysis of Milk Production in Shirpur Tehsil of Dhy,
District of Maharashtra (India)' conducted a random sample study on fifty dairy farmers from, ei 'he
villages of Shirpur Tehsil of Dhule District of Maharashtra (India) to know the cost OprOdUclion&i t
the study area. The study recognised dairy farming as an important sourcc of Income and ‘T\(ar'}
remunerative in comparison to crop production. This was because scientific dairy manage, an
helped the farmer to channelize his limited resources to maximize returns fron? his dairy farm :
Hedge (2001) in his paper "WTO Challenges for Indian Dairy Fannqrs pon_m:d out that ther,
was very little breathing time for Indian farmers to face the challenges of importing milk anq ;,
products under WTO. Thus it was necessary to reduce the cost of milk production by Increasing gy
productivity of animals. There was also a need to reduce the cost of handling of milk and meching
by reducing intermediary agencies and by adding value to the produce. He recommended thay the
quality of milk should be as per international standards whxch‘coulgl be atta!ncd through screenip, 5
the livestock against diseases and maintaining clean surroundings in the dairy farm. There was also,

need to discuss and understand the problems of dairy farmers.and solve .them. ' .
Bardhan et al. (2004) in their work 'An Economic Analysis of Milk Production from

Indigenous Cows in Udham Singh Nagar District of Uttaranchal' analysed the costs and retymg
involved in milk production from indigenous cattle in different seasons for different categories of
farmers. They recommended that good quality hybrid seeds of green fodgler having highe,
productivity should be made available to dairy farmers and that procurement price should be fixeq
for the milk supplied by the farmers. : .

Reddy et al. (2004) in their study 'A Comparative Study of Cost of Milk Production Under
Different Agro Climatic Regions in Semi-Arid Regions' studied and ana}lys_ed _the economies of
milk production in three areas - Chittor district of Andhra Pradesh, Erode district in Tamil Nadu ang
Kalan district in Karnataka. They examined various aspects related to existing cost structure of milk
production and profitability in the three states under changed socio-economic, political scenario and
also suggested methods to improve the viability and profitability of these enterprises. The study
brought out the fact that price of milk is based on fat and solid not fat (SNF) contents of milk
produced by dairy farmers. Hence scientific breeding, treatment and veterinary care and
management of animals would not only increase milk production and income of farmers, but also
reduce the cost of milk. Thus dairy farming was considered an instrument for socio-economic

change in rural areas.
Bhardwaj et al. (2006) in their paper 'Economics of Buffalo Milk Production in Hisar District

of Haryana State' analysed the economics of buffalo milk production in Hisar district in small,
medium and large units. It also found that the feed cost was the major cost component which
constituted about 71 to 76 per cent of total maintenance cost. The net profit for medium and large

herd's size farm categories was low due to higher maintenance cost of milch buffaloes.
Bhowmilk (2006) in his study, 'Economics of Milk Production and Analysis of

Technological Change in Dairying in South Tripura' estimated the cost and returns from milk
production. He found that per day per animal milk yield was very low in South Tripura. He stressed

onthe technological change in dairying to gain greater net returns.
Kumar et al. (2006) in their study 'Economics of Cow Milk Production — A Micro level
Study in Andaman and Nicobar Islands' analysed the economics of milk production by different
categories of farmers. It was revealed in the study that among the fixed assets, dairy farmers invested
more on milch animals, followed by dairy sheds, equipments and machinery. Major constituent of
the variable cost was feed. The major contributor of returns was sale of milk and the sale of manure:
Benefit cost ratio was found between 1.53to1.92. Dairy farming was found to be a viable enterprisé
in the study area.
Singh et al. (2006) in their paper 'Economic Analysis of Milk Production in Tribal Area of
Udaipur (Rajasthan)' took a sample of 80 milk producing households. The net returns were observed
to be positive for buffaloes and negative for locat ;:é))ws across all the categories of households. It W8S
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suggcswd that there was a scope of increasing milk production by enhancing the quantity of
concentrates.

Cicek etal. (2007) in their study 'Affect of Some Technical and Socio- Economic Factors on

Milk Production _Costs n D:alry Enterprise in Western Turkey' made an attempt to determine the
techﬂical and socio-economic factors that could affect the cost in dairy enterprise. In this context,
he annual production records (2005-06) and 77 dairy enterprises in Western Turkey were
examincd» Data were analyzed by using multiple regression models. The results shoyvcd that
qrameters such as cducation of the producers, scale of the enterprise, feed consumption, feed
rocuring had mgq:ﬁcant effect on the average milk cost. In conclusion, controlling the techm_cal
and socio-economic factors was fc_mnd to have important effect on decreasing the cost of production
aswell asincreasing tl}e profitability ofthe enterprise.
Kumar and Singh (2008) in their article ' Economics of Milk Production in Cattle and
puffalo Farming in Andaman and Nicobar Islands — A Comparative Analysis' found a negative
relationship between the cost of milk production and the farm size in all the species, indicating scale
economy in milk production. To reduce the cost of maintenance and of production further it was

recommended that farmers needed to follow scientific farming practices and feed locally available
feed resources.

Sharma and Singh (2008) in their article
the role of dairying in Punjab agriculture. The
which could provide higher income and emplo
jmportant supplementary source of farm inco
thus a need to proliferate this supplementary
vocational training in dairying.

Uddin et al. (2010) in their paper

'Role of Dairying in Punjab Agriculture’ explained
analysis highlighted that dairying had a potential
yment. It was evident that dairy was emerging as an
me and employment in state agriculture. There was,
enterprise through providing reasonable finance and

'A Farm Economic Analysis in different dairy production
system in Bangladesh' explained that dairying in Bangladesh was growing fast but faced problems
ofhigh input costs and low output prices. In this article it was suggested that farmers needed to adopt
new cost reducing management strategy and the government should take initiatives to reform the
institutional arrangements by liberalizing input markets, developing basic infrastructure and
facilitating yield increasing technology.
Ghule et al. (2012) in their article 'An Economic Analysis of Investment Pattern, Cost of
Milk Production and Profitability of Commercial Dairy Farms in Maharashtra’ analysed the capital
nvestment, cost of milk production and profitability of commercial dairy farms in Maharashtra.
They recommended commercialization of dairy farms for the development of dairy sector.
. Meena et al. (2012) in their paper 'Economics of Milk Production in Alwar District
(Rajasthan): A Comparative Analysis' did a comparative study of economics of milk production..
estudy indicated a positive impact of dairy co-operative on several economic parameters such as
average cost and return, production, consumption and marketed surplus of milk in dairy enterprise.
_ Mumba (2012) in his study 'Economic Analysis of the viability of Small Holder Dairy
F Aming in Zambia' carried out a cross sectional study, with specific objectives of assessing the
relative profitability of small holder dairy farming. It was recommended that the government,
donors and other service providers needed to allocate more resources towards small holder dairy
evelopment.
Sna T%}Wﬁkfawi .(2012) in his paper 'An Economical Assessment for the Producti_on Profile of
i) airy Farms in Khartoum State' made an economic assessment of the p_roductlon profile of
recom arry farms in Khartoum state, the capital of Sudan dunqg the pen(_)d 2009-10.1t was
the deg: endeq that a number of improvements were needed to allqvxate constraints and enhancin
e $18n of investment in small holder dairy schemes was required. It was suggested that
2Sthe Were not to be considered as homogenous when addressing problems facing the dairy
Y Were differently endowed in productive resources.

(79)
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Geeta & Lavanya (2013) in their study 'Economic Analysis of Dairy Farming in Vellyl,,
village in Coimbatore District' attempted to analyze the economics of dairy farming in Vclla]()rk

milk shed arca. They suggested undertaking greater efforts to educate the farmers in respect of | atey,

breeding, feeding and animal management techniques. ‘
Thus, the studies conducted on cost benefit aspect were largely of the view that to make dain,

farming a profitable business, expenditure on green fodder, dry fodder, m!ncral mixture and laby,,
should be reduced. To gain more returns dairy farmers should follow scientific farming Practiceg

Cost structure of Milk Production _ .
All costitems involved in production of milk were included to arrive at Gross / Total Cost. 1,

calculate returns, income from dung and net income produced fro_m the sale of anirpals (i.e. incom,
from sale of animals- cost of buying animals) was included in the income of total milk production
achieve gross returns. From these gross returns, the total cost was deducted to arrive at neg

returns/income.

The cost concepts used in the study for calculating total cost are:

Total cost (TC) =Total Fixed Cost (TFC) + Total Variable cost (TVCO)
Total Fixed cost = Depreciation of animal shed(s)* + depreciation of animals** +
depreciation of equipments***

Here:
*. Depreciation of animal shed/year=Total cost of shed/50

(Itis assumed that life of shed is 50 years)
** Depreciation of animal/year=(Total cost of animal- % of the total cost of animal)/7

(Itis assumed that after 7 production years, the cost of animal will remain 1/4" of the original Ccost)
*** Depreciation of equipment/year= (Total cost of equipment % 10)/100
(Itisassumed that equipments depreciate at the rate of 10 percent per year.)
Total Variable cost =costofgreen  fodder' + cost of silage’ + cost of concentrates® + cost of
mineral mixtures’ + cost of labour + cost of death and losses® + cost of de worming + cost of
vaccination + cost of artificial insemination®+ cost of tick control + cost of interest on loan + cost of
insurance of animals + miscellaneous expenditure on animals (fore. g. water, electricity)
Income Concepts:
Total Income = income from milk production +
animals.

income from sale of dung + income from sale of

Net Returns = Total Income-Total Cost

Table 1
Per farm comparative analysis of cost & returns of all the three regions and categories
Rs./F /

[ Category— | Small Medium . e A'{f‘;:_“’gg =7
Item Malwa | Majha | Doaba Malwa Majha | Doaba Malwa Majha Doaga—-—a
TotalFixed
Cost(TFC) 37097 33593 24954 77757 64258 70581 169233 147954 133947
Total ' pne
Variable 380294 | 340239 207218 | 792788 676891 | 713864 1541788 | 567543 1254680

CostTVC)

Total

&ost(TC) l 417391 | 373832 | 232172 870545 | 741149 784145 | 171102 111715497 | 1388627

Gross ==

Returns(GR) l 458652 | 398456 | 248186 942721 | 853806 847666 1921078 1817413 | 1482450

NetRetums | 41561 | 24624 | 16014 | 72176 |1 1265

7163521
(GR-TC) / 210054 101916 | 93823
Source: Calculated from field survey (80)
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Per farm per ﬁn(rln{m cost benefit analysis of all the three regions and all the categories ( Table
) reveal_ed tha‘; ;)n:;ba ;llry far'mers of Malwa region were investing more on running dairy farms
than Majha an —ii ‘;{glozlszsmall dalry.l'armcrs and they were obtaining maximum gross (Rs.
458652) and netreturns (Rs. 41261). In medium dairy farmer category of Majha region per farm per

net returns (Rs. 112657) were higher than Malwa (Rs. 72176) and Doaba (Rs. 63521)
ons. In large dairy farmer category per farm per annum net returns of Malwa region (Rs. 210054)

gher than Majha (Rs. 101916) and Doaba (Rs. 93 823)regions.
Table 2

per ani.mal comparative analysis of cost & returns of all the three regions and
categorles

regions
werc hi

Rs./Ani
T Small o ( nimal/Annum)
w ; edium Large
Tem Malwa | Majha | Doaba | Malwa Majha | Doaba | Malwa | Majha | Doaba

tal Fixed
Esaﬁ'lic) 4732 (4552 | 5366 |4582 4410 | 4368 | 5006 |4358 |4668

iabl
Total Variable | yes07 | 4c100 44562 | 46717 | 46459

Cost(TVC) 44038 | 45615 | 46171 | 43732
Total Cost(TC) | 53239 | 50654 | 49928 | 51299 | 50869 | 48406 | 50621 | 50529 | 48400
ross 58502 | 53991 | 53373 | 55552 | 58600 | 54229 | 56837 | 53532 | 53678
Returns(GR)

Net 5263|3337 |3445 | 4253 | 7731 |5823 |6216 |3003 | 5218
Returns (GR-TC)

Source: Calculated from field survey

Per animal per annum cost benefit analysis of all the three regions and all the three categories( Table
2) of sampled dairy farmers revealed that net returns in small, medium and large category of dairy
farmers of Doaba region were less than other two regions. Per animal per annum net returns of small
and large category of dairy farmers of Malwa region (Rs. 5263 and Rs. 621 6) were higher than in
Majha ( Rs. 3337 and Rs. 3003) and Doaba ( Rs. 3445 and Rs. 5218) regions respectively. Dairy
farmers of Malwa region were younger and more educated as compared to dairy farmers of the other

two regions and they were adopting latest and innovative techniques of dairy farming, thus
obtaining highest net returns.

Dairy Farming: Obstacles and Remedial Measures:-
| Despite significant improvement of milk production leading to growth of dairy sectorin
Punjab there are some problems in the growth of dairy farming.
L. General Problems:-
Inadequate shed for animals
High cost of raw material for shed.
Lack of knowledge of reccommended management practices.
Low price of milk
Complicated loan procedure
High rate of interest
roblems regarding health care practices of animals:—
High cost of treatment and medicine
Lack ofawareness regarding vaccination

(81)
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c Lack oftimely availability of vaccination facility .
3. Problems regarding health care practices of market practices:-
a Non availability of dairy cooperative societics

b. Lack of knowledge for making valuc added fiairy prqducts'
C Inadequate knowledge about scientific feeding of dairy animals

d. High cost of concentrates and mineral mixture

Suggestions ‘ .
o make dairy farming a more SUStajy
i)

Some suggestions to sort out these problems and t

and profitable rural development enterprise in Punjab are

T P ap e

S—ae e
. h

Adcquate sheds

Suitable price for milk

Easy bank loan procedure

Adequate veterinary aid

Training program for dairy farmers

Subsidy on concentrates and fodder

Good quality breed animals

Suitable market facilities

Insurance coverage of animals

Positive attitude of different institutes in development of dairy sector

Conclusion

Dairy farming has a potential of becoming the lucrative business for all the categories of

dairy farmers. It can help them to come out of the crisis of high cost and low returns in crop
production .1t is a responsibility of all the participants of dairy sector to work hand in hand to solve |
the problems and attain the goal of sustainable development of dairy farmer.

Notes:

1.
2,

Green Fodder: It includes grass (Sudan grass, Napier grass, guinea grass etc. and leguminous
(Bemeem, Lucerne and Cow pea) and non leguminous (bajra, javi, jowar).
Silage: Silage is fermented, high-moisture stored fodder which can be fed to dairy animals. It
is fern?ented and stored in a process called ensilage and is usually made from grass crops.
including maize, sorghum or other cereals, using the entire green plant (not Jjustthe grain).
Concentre_ltesi These are the constituents of feed of animals which are a mixture of substances
ﬂ?at are rich in one or more of the nutrients (carbohydrates, fats, proteins, minerals and
vitamins). Concentrates include cotton seeds, oil seeds, grains of maize. oats ’barley, jowar,
bajra and their by products such as wheat bran, rice bran, grain husk’ oil ;eed cakes and
molasses. ’
Mineral Mixture: It is a mixture of macro and micro minerals in appropriate ratio which s
required for growth, maintenance, production and reproduction of animals
.Cc_)st_of Death and Losses: It includes cost of death of animals, calf m.ortality, theft and
injuries.
Atrtificial Insemination: The semen of a healthy animal of high milk yielding breed i
collected and preserved by freezing or chemical methods. This preserved semen is the?
injected artificially into the female animal during fertility (heat) period.

(82)

Scanned with CamScanner



ISSN 2394-7462

leIGHT
f(rem:es .
arya-oJ: Rao., R .Pawar and _J.I’{‘, Bhadage (1973), “Economics of Milk Production in Tribal
Ach Arca fAhmedanagar District” Agricultural Situation in India. Vol 28,No 2,,pp 89-93.

achary? and T.G. Pawan (1980) “The Economics of Milk Production by Different Types of Milch

Animals.” Indian Journal of Agriculture Economics, Vol. 35, No. 4., pp 153-154.

ukhdev (2008) ,“Dairy Farming” publication Guru Angad Dev Veterinary Animal Sciences

Univ., Ludhiana. pp. 135-142

| Dixit (2008), “Present Dairy Scenario — Help or Assistance to All Sectors of Dairy Business”,
{ndian Dairyman, 60(4), pp. 67-69.

Lamba ,Geet (201 1) ,”’Development of Water Technology and Changing Social Relations in Rural
punjab”,Publication of Department of Sociology and Anthropology ,Punjabi University,
patiala.pp351-360.

Landry, Maurice (2005), “Problem Formation and Categorization : An Empirical Study of
Marketing, Problems in an organisation”

Gill- S

sharma, V.K. and Varinder Pal Singh (2008), “Role of Dairying in Punjab Agriculture.” Indian
Journal of Dairy Sciences ,Vol 61, No.6,pp. 483-489.

Sharma, V.P. (2004), “Livestock Economy of India.” Current Status, Emerging Issues and Long
Term Prospectus” Indian Journal of Agriculture Economics, Vol 59,No.3, pp. 512-554

(83)

Scanned with CamScanner



. |

ISSN 2394.74¢,

INSIGHT ) _
Segment Reporting Practices in India: A Study of Public and Private Sector Ban,
Amandeep Kaur' Dr. Rajinde, Koo

Abstract . .
Financial reporting is a mechanism of providing in_/'f)rmatton_ to a{’;jﬁ:‘c’m’ llf-“fe;’s. Segme,,
reporting is a part of financial reporting which gives in dc;_)th mformaln?r.: a' outseveral producis 4
services provided by enterprises and different geographical area where 26}!;1)0{1!&? operate. i,
study conducted to analysis the segment reporting practices of 26 public an St pri Va{ esector bhayy,
inIndia. The time period of the study is 2014-15 10 2015-16. Content anal ALY R ek ied out oy the
basis of twelve variables. The study found that all ba:‘zks presents buksme;; segmerg_ Ff“'”f('r.
segment revenue and segment results are highly disclosed items. State bank of Mysore and Axis banj

in public and private banks respectively is leaders in segment disclo_sure. 7 h? study further disc] Osed
that there is no significant difference in disclosure practices of public and private sectors banks,

Keywords: Public and Private Banks, Segment reporting, Accounting Standard-17, India

Introduction ) o )
Financial reporting is a mechanism to provide functional and ﬁnanc!al information of
business to different parties likes management, shareholders, employees, creditors, government,
tax-authorities etc. It helps these parties in decision making. and SWQT (Si_:rength, Weakness,
Opportunities and Threats) analysis of the companies. Financial reportlng.malnly includes profit
and loss account, balance sheet, statement of cash flow, notes on financial stateme.nt, segment
reporting and audit report etc. Segment reporting constitutes fundamel}tal part of financial reporting
of company. In today's world, companies are operating in different business lines and are spread into
different geographical areas. Everybody linked with business wants to know the performance of
these segments because each segment has a different risk and return. Insufficient information cause

doubts and distrust in the mind of the users. Segment reporting is a very useful tool in the hands of
investors and other parties which gives detailed information regarding each business line and every

unit in different geographical areas. It facilitates the potential investors to identify the most
profitable business line and unit in particular area for investment. It also helps the management in
decision making regarding continuation or discontinuation of the units. Besides investors and
management, it also provides a strong base for government, tax authorities, public and employees

about performance of diversified businesses.

Segment Reporting (As- 17)
After realising the importance of segment reporting, ICAI (Institute Of Charter Accountant Of
India) Issued As (Accounting Standard) — 17 for segment reporting in April, 2001. It is mandatory

for the companies whose equity or debts are listed on recognised stock exchange in India or
companies under process of listing and companies whose turnover exceeds rupees 50 crores. AS-17
is not compulsory for small and medium sized companies and small and medium non-corporative
entities but these companies are motivated to follow the segment reporting standard. Main

objectives of segment reporting as per AS-17 are -
1. To better understand the performance of the enterprise.

.8 To assess the risk and return of the enterprise.
3. To make more informed judgment about the enterprise as a whole

*Research Scholar, Dept. Of Commerce, Punjabi university, Patiala
** Professor, Dept. Of Commerce, Punjabi university, Patiala
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INSIGH;I;S pranch of organisation. Segments are mainly classified into two parts: business segment
segm phical segment. Segment reporting can be named as primary segment reporting or
and g¢ segment reporting, it depends upon risk and return associated with segments. If dominant
secon {:i return of enterprise is in_ﬂucncc from business segment then the reporting of business
risk 2 nt will be considered as a primary segment reporting and reporting of geographical scgment
S8 considered as a sccondary segment reporting or vice-versa. Segment is considered as
Wit ble segment if the revenuce of segment is 10% or more of total revenue of scgments from sale
rep? ~mal customers and other segments, segment results is 10% or more of total results of

xt g :
0 clcnts and its segment assets are 10% or more of all segments assets. Reporting format (as per

o+ 7) for primary segment is (a) Segment revenue (b) Segment results (¢) Segment assets (d)
AS- it liabilities (¢) Segment tangible and intangible fixed assets (capital expenditure) (f)
Segnreciation/Amomsatlon (8) Non-cash expenses and format for secondary reporting is (a)
Spfgment revenue (b) Segment assets (c) Segment tangible and intangible fixed assets (capital

nditure). These pri.mary and secondary reporting formats are used in this study to analyse
exp t reporting practices of selected Indian banks.

segmen
Review Literature

Venkatesh (2002) made a survey of segment reporting of 97 Indian companies. The period of
ihe study was last quarter of 2001. The study found that most of the companies reported only one
scgment i.€. business segment. The study also revealed that the segment revenue, segment asset and
profit of large companies had a significant effect on segmental disclosure. Although AS-17 became
mandatory but it had shown no significant improvement in segment financial disclosure.

Shollapur (2004) in his study compared the segment reporting practices of Wipro and
Infosys companies. The segment disclosure index was prepared as per Indian GAAP (General
Accepted Accounting Principles). The paper concluded that Wipro supplied in depth segment
information on the eleven contents namely evaluation of accounting standard, accounting policy for
segment, classes of business, segment revenue, expenses, results, fixed assets, depreciation, current
assets/liability, return on capital employed and geographical segment as compared to Infosys.
Business segment was primary segment in both the companies

Alfaraih and Alanezi (2011) studied the segment reporting practices of 123 firms listed on
the Kuwait stock exchanges in 2008 and further studied the relationship between firms'
characteristics and segment disclosures. The study revealed that average segment disclosure was
36% and firm size, auditor type, age, profitability and leverage had a si gnificant effect on the level of
segment disclosure whereas ownership diffusion and growth are insignificant.

_Ronald et.al (2011) in their study examined segment reporting practices of commercial
?gunlll(g inKenya and India. The study was based on t_welve indicators of segment reporting. The study
iy :io difference in segment reporting practices in both t}}e countries. The study also revealed that
Steps Sélgsls dsegment was disclosed 88.46% and 96_% in India and Kenya respectively, but still more
differenc;;b be taken to make se_:gment reporting more useful because there are significant

¢tween IAS-14 and Indian AS-17.
managef:l)écriirabad et al. (2011) studied the segment reporting practices of Indian IT industry and
1 Bomby S}:erceptlon regarding the segment reporting. A sample included 45 IT companies listed
Indian 17 );ndock Exchange (BSE) and National Stock Exchange (NSE). The study concluded that
diSCIOSe A ol Uszll’y has taken few initiatives in segment 'reportmg, gpproxlmate all companies
Segment whily l Seggnents. Ina samp'le, 82.22% companies had bpsmcss segment as a primary
‘Sslling % ¢ 17.78% have geographical segment. Segment reporting was useful in reducing the
; st'ors' risk, improved market valuation and enhances the company's image. The
viding the voluntary segment information in segment reporting.

India, r‘:]mﬂf and Sridharan (2014) analysed the level of segment information disclosure by 125
Panies which were listed on Bombay stock exchange and National stock exchange durin g
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nual report of companies. The study foung thay
has been increased over the period of timg
her amongst all companies than SecOnda]‘);

INSIGHT
2001-2002 to 2011-2012. Data was collected from an

segment disclosure among the all listed companics
Information disclosure for primary segment was hig

segment.

Objectives of Study
1. To study the content-wise and bank-wis¢ segment disclosure of Public and Private secto

2 'l])‘f:)nrlr\l:lzel l:z ;zmparison of segment reporting practices of public and private sector bankg,

Research Methodology

based on secondary data. All public and private
data is collected from annual report of bankg
d on twelve parameters namely (1)Business.

This is a descriptive type study. The study is
sector banks are included in the study. Secondary

during 2014-2015 to 2015-2016. The study is base )
s:;::fnt BS, (2) Segment revenue BSI, (3) Segment result BS2, (4) Total carrying amount of

t assets BS3, (5) Total amount of Segment liabilities BS4, (6) Segment capital expenditure
]S;Sg;r’,e(‘]]) Segment d(ep)reciation and amortization BS6, (8) otl'ler non cash expenses BS7, (9)
Geographical segment GS, (10) Segment revenue of gquraphlcal segment GS1, (11) Segment
assets GS2, (12) Segment capital expenditure GS3. Statistical test percentage, U-test and t-test are
applied to analysis the data. An annexure-I & II used in content analysis is attached at the end of

paper.

Hypotheses of Study
HO = There is no significant
Private sector banks in India
H1 = There is significant difference between segment disclosure practice of public and Private
sector banks in India
Analysis
(A) Content-Wise Analysis of Banks
Table no. 1 shows the number of business segments and geographically segment in public and
private sector banks. Table no. 2 presents number of public and private sector banks disclosed

difference between segment disclosure practice of public and

primary and secondary reporting contents as per AS (accounting standard) -17.

Table 1
No. of Business and Geographical Segments in Public And Private Banks
Segment/Banks No. of Public % No. of Private Yo
banks banks

Business segment 26 100.00 % 19 IO0.00‘VT’—
(Primary Reporting)
Geographical segment 12 46.15% 04 21 .0753/%/
(Secondary Reporting)

Source: calculated fromannexure I & 11

(86)
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T . i .
cals that all public and private banks disclosed business segment whereas 46.1 5% p}lbhg

rd 21.05% private banks divulged geographical segment in their annual reports. All busines
07" rting is primary segment reporting means risk and return ofall public and private sector

ge e;}tlf eI;‘gﬂucnccd by products and services and geographically segment reporting is secondary
afef“ql“ 3i’n poth sectors
eportin® Table No. 2
Number of Public and Private Banks disclosed
Primary and Secondary Segment Contents
e e ol RS No.
Code Contents Public % No. Public %o

S.00 Bank Bank

_—1gS | Business Segment Primary Reporting

%-,/ BS_| Segment Revenue 26 100% 19 100%
?'—-" [BS2__| Segment Result 26 100% 19 100%
=~ [BS3 | Sepmentassels 26 100% 18 94.73%
/55—" BS4 | Segment Llablll.tleS 26 100% 18 94.73%
—6/:"‘ BSS Capital‘E{cpendlture 01 03.84% | 05 26.31%
—] 1 1

. |Bsg | Depreciation/Amortisati | g, 07.69% | 05 26.31%
5 | BS7__| Non-cash Expenses 00 00.00% | 02 10.52%
9. | GS Geographical Segment Secondary Reporting

10, | GS1 | Segment Revenue 12 46.15% | 04 21.05%
1. | GS2 | Segment Assets 12 46.15% | 04 21.05%

12. | GS3 | Capital Expenditure 00 00.00% | 03 15.78%

Source: Calculated fromannexure I & II

Content analysis reveals that segment revenue and segment result are highly disclosed items while
non-cash expenses is least disclosed item of business segment in both public and private banks. In
case of geographical segment, both sectors presented moderate information whereas disclosure of
capital expenditure is negligible. Business and geographical segment format of public and private

banks isalso presented chart no.1 and chart no. 2 respectively.

Chart No. 1

BUSINESS SEGMENT |BS)
120%
o 100%
€ 80%
2 60%
S 40%
R o20%

0% -
o o H Public Bank
& » &> e
& & K \g\'&- ..\@‘ & o ———
Q-e’ & J"" 3 ) v,@
& & & i Py
& & & 3 20 &
&S F F & & F L
‘,6’ é\ ‘\é} ep
(o4 dﬁ
Primary segment contents
-—-_-_-——_
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Chart No. 2
GEOGRAPHICAL SEGMENT (GS)
50.00% -
w  40.00% -
-
§ 30.00% -
-
il m Public banks
* 10.00% -
0.00% - ® Private banks
Segment Revenue SegmentAssets Capital
Expenditure
Secondary segment contents
Table 3 :
Testing Hypothesis as per Content Analysis
Banks/ PRIMARY SEGMENT REPORT SECONDARY SEGMENT |
segment BS BS1 | BS2 | BS3| BS4 | BS5 | BS6 | REPORT
BS7 GS GS1 GS2 | GS3
Public Bank | 2600 | 26 | 26 26 26 01 02 12 12 12 00
Private 1902 | 19 19 18 18 05 05 04 04 04 03
Bank
Chi-square
Ep-value) NA | NA | NA 237 .237 | .029 | .089 .082 .082 082 |.036
.091

Non-parametric y’- test (Chi-square test) is applied to test the hypothesis of study. The p-
value in first three cases couldn't find out in chi square because every item of segment reporting is
disclosed by all public and private banks, there is no single item which remain undisclosed. So. there
is absence of one variable in two way table of chi-square which indicates no difference on reporting
of three variables in both sectors. The p-value of other 7 parameters is higher at the 5% (.05) level of
significance. So, on the basis of all parameters there is no si gnificant difference in reporting of public
and private sector banks in India.

b) Bank Wise Analysis of Segment Reporting
Table No. 4 shows the banks wise segment analysis. It reveals the score obtained by each banks
on the basis of twelve parameters in the study.

(88)
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R Table 4
of Public & iv " :
Scores Private Sector Banks in Segment Reporting
m—— .
e Reporting ==
5.00- Public Bank s % —‘ 24. }Jnlon Bank of 5 41.67
/—"mad 3 s ndia
T Allak .67 | 25, United Bank of | 5 41.67
S |Andhr Bank |5 41.67 | 26. Vijaya Bank 5 41.67
/——-——_t
; Bank of Broda | 8 66.67 | S.NO. Private Bank Reporting | o,
’/'___‘ - score
, |Bankoflndia |38 66.67 | 1. Axis Bank 12 100
L —TBank of - -
5. Maharashtra 5 41.67 | 2. g:ﬁ;?hc synan | s 41.67
el cupara Banke | 8
6. Canara Ba 66.67 | 3. City union Bank | 5 41.67
|
7 Ceqﬂal bank of 5 41.67 | 4. Development 8 6667
India p credit Bank
| e
Corporation 7 58.33 | 5 i 67
8. Bank . . Dhanlaxmi Bank | 5 41.
9. Dena Bank 8 66.67 | 6. Federal Bank 5 41.67
10. IDBI Bank Itd. 5 41.67 | 7. HDFC Bank 11 91.67
11. Indian Bank 8 66.67 | 8. ICICI Bank 11 91.67
12, g‘:;li“ overseas | g 66.67 | 9. Indusind Bank | 5 41.67
13 Oriental Bank 5 41.67 | 10 Jammu and 5 41.67
" | of commerce ) ) Kashmir :
14, | Punjaband 5 41.67 | 11. Karnataka Bank | 5 41.67
Sind Bank
Puniab Karur Vysya
15. ) 6.67 | 12. ysy 5 !
| National Bank B ;i Bank PLSE
16. | State Bank of Kotak
India 8 6667 | 13. Mahindera bank o 58.33
17. | State Bank of = 41.67 | 14. Lakshmi Vilas 3 25.00
Bikaner &
— | Jaipur
l§. | State Bank of | ¢ 41.67 | 15. | Nainital Bank | 5 41.67
| Hyderabad
9. | State Bank of 9 75.00 | 16. Ratnakar Bank 5 41.67
~—| Mysore :
20. | State Bank of South Indian 5 41.67
| Patiala 5 41.67 | 17 | gank
21. | State Bank of Tamil and 5 a1
22 Syndicate 8
; 19. Yes Bank 66.67
- * 1 UCO Bank 8 66.67
MUrca. v
Ce; Calculated from annexure I & I1
(89)
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. . . , - t the highest score in sy
Table disclosed that in case of public banks State Bank of M)_/sorc go . : cgmey,
disclosure. Mostly banks obtained 41.67% and 66.67% score in segmental information. Wht?rczux, inl
case of private sector banks, Axis bank disclosed 100% items followed by Hll)FCOand ICIC] bank
which are presenting 99.67% items. Predominantly private banks disclosed 41.67% segment itemg

Lakshmi vilas presented least information on segment disclosure.

Table 5
Testing Hypothesis as p er Bank Wise Analysis
BANKS N Sum of Ranks 7
Public 26 636.5
Private 19 398.5
T e

When Ul: 208.5 calculated value of Z is -0.89
Results When U2: 285.5 calculated value of Z is . +0.89
Z Critical value at 5% level of significance is 1.96

Wilcoxon mann- whitney U-test is applied on ranking of segment score obFa_ined by public and
private sector banks. Calculated value of z in 'U-TEST' is £0.89 whereas z critical value is 1.96 ip
case of two tailed test at 5% level of significance. Computed value is less than the critical value so
null hypothesis is accepted. It indicates that the difference is segment disclosure of public and

private sector banks is not significant, it is due to chance.

Conclusion
Segment reporting is playing an important role in diversified enterprises. It gives detailed

information regarding performance of each business and geographically segment. The study
analysed the segment reporting practices of public and private sector banks. The study found that all
public and private banks provide disclosed business segment while 46.15% public banks and
20.05% private banks publish geographical information in their annual reports. Segment result and
segment revenue is the highly disclosed items whereas least disclosed items are
depreciation/amortisation and other non-cash items of business segment in public and private sector
banks. Disclosure on geographical segment is moderate in both the sectors. State bank of mysore in
public and Axis bank in private banks got highest rank in segment disclosure. In private banks,
Lakshmi vilas remained behind in segment disclosure. The study also found that difference in
segment disclosure practices of public and private sector banks is not significant.
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Annexure 1
(Content Analysis of Public Sector Banks)
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- Annexure 11
(Content Analysis of Private Sector Banks)

~——ofBank |BS |[BS [BS [BS |[BS |BSs [nsr [he [rc ] ey

i

__—TName of Ba BS |BSs
g.No- 1 |2 |3 |4 BS6 ?S GS ?s GS2 [ GS3 :;?n
g
scor
l——Rank ¢
is Bank VAR AR v
] L "N 20N I I AR IV AR B A VAR VAR DUAR B ¥
2/‘ g:':l};(olic syrian |V |V |V [V [J [X X Tt 15 = <
,_’-:——-"—T—_i k
APomm—
| W
,5/—-’“ Dhanlaxmi Bank VAR IVARN AR VAR IV A = o s Al = :
g | Federal Bank S|V OV 7 VX [x |x |x [X | X |[X |5
—worcBak |4 (Y (7 |4 [T [T [T X [ |7 [T [¥ |
5| ICICI Bank ARN AN DVARN IVARN VAN VAR VAl D3N VAR VAR VAR /AR B}
o (mdsmdBank |V [V [/ [/ [V [xX (X [xX [X (X X X 5
10 Jammu and 4. (& & |« |4 X X X 1X 11X [X |X 5
Kashmir
m Kamataka Bank | ¥ | ¥ |4 |4 |V [X X X 11X 11X [|X X 5
12 Karur Vysya - 1 A [ & X X X (X IX |X 1x 5
Bank
13 Kotak 7 17 |7 14 |4 ¥ |4 |X [X |X X |X 7
Mahindera Bank
14 Lakshmi Vilas 7 |7 |/ X |X* X X X [X 11X 1X X 3
15 Nainital Bank 717 |4 |4 |4 |X X X |X |[X [x [X 5
T e 17 T W W 7% |X & & X~ X |3
g T g el am v an v £ FEIN E O O LN G b 5
18 | Tamil & =t 7 2 | | X 1% |X |5
Mercantile Bank
191 Yes Bank ——7 7 X |* |7 7|7 [X |8
e, T "]
Eﬁ:@g: Of Private =155 T [18 |18 |05 [0 | 04 |04 |04 [03
isclosed Segment
—ients

vate banks

Source. C i
: Calculat ual reports of pri iabi
= ed from annual rep p ¢ assets and liabi

lltait hmi.v"as bank has not presented segmen
Provided “net worth” in segment reporting

lities separately as per AS-17
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Empowering MSMEs through skill development initiatives: A Study ¢
Selected Entrepreneurship Development Ins.tltutlons‘

Reeti Gaur* Nisha Singy, s,

Abstract ;
- o o . Development [ns;i

, ASMEs developed various Enrreprcnemsth. P! nstity,

e e L oy MSMEs. The primary objectives r)f!hciz

(EDIs) under the skill development initiatives to empower Vo ; : .
EDIs are providing entrepreneurial skills to new and existing entrepreneurs and promoting y,,

creation of new enterprises. The present study aims 0 plrov'ide an insight 1?" 1!];"3 Sk’t 1; [ deve lopmen,
initiatives of the entrepreneurship development institutions (EDIs). L,tr er, the srlufz'y alsy
examines the effect of such efforts upon the productivity of the MSMEs. F or é‘ 11;9 purpose, three qpe,
EDIs are studied, namely, National Institute for Micro, Small and Mec.immd ?V e;prszsj(NIMSME )
Hyderabad; Indian Institute of Entrepreneurship (IIE), Guwahati and National institute f,,

Entrepreneurship and Small Business Development (NIESBUD), Noida. Based on the analysis, iy ;;

found that the training institutes play a catalyst role in creating employment qnc_i establishing ne,,
- elopment programmes for the existing and upcoming

enterprises by organizing training and dev ar i L
entrepreneurs. The results depict that the EDIs have posttive effect on the productivity of the

MSMEs in India.
Keywords: MSMEs, performance, entrepreneurs, entrepreneurial development institutes (EDIs)

Introduction ; :
The MSME:s play an important role in the development of the economy. They have made 3

notable contribution to GDP, industrial production and exports of the country. They act as an
important source of employment next to agriculture. The role of these enterprises become more
significant as they boost entrepreneurial activities in the economy. The deveiopmx:—:nt of'an economy
largely depends on these entrepreneurial activities. The MSMEs need less capltal_and resources
compared to large industries for their establishment and operations. Thus, they help in creating self

employment.
MSME Development Act, 2006 defines MSMEs as follows

| SECTOR MICRO SMALL MEDIUM
’ Manufacturing | Up to 25 lakh | Above 25lacs and doesn’t | Above 5 crores but doesn’t
rupees exceed 5 crores exceed 10 crores
Service Up to 10 lakh | Above 10 lakh s but doesn’t | Above 2 crores but doesn’t
rupees exceed 2 crores exceed 5 crores

For the promotion of these enterprises, it becomes inevitable that adequate training and
development programmes should be provided to target groups. Systematic training can act as
motivating force for taking up business venture and creating entrepreneurs especially first
generation entrepreneurs. People with the necessary skills and ability can set up and run these
enterprises profitably. Keeping in view the indispensable role of entrepreneurship development and
training programme for the development of MSMEs, the ministry of MSMEs has set up three
national level EDIs. _

These are the National Institute for Micro, Small and Medium Enterprises (NIMSME), Hyderabad;
Indian Institute of Entrepreneurship (IIE), Guwahati and National Institute for Entrepreneurship
and Small Business Development (NIESBUD), Noida. These institutions come with various

training programmes and schemes to promote

*Research Scholar, Punjabi University, Patiala
**Assistant Professor, University School of Applied Management, Punjabi University, Patiala
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S y : .
IN o oT¢ the Na?%nztil In:et;lt:;e f}'(l)_r Micro, Small and Medium Enterprises (NIMSME), Hyderabad,
deei [t oDe‘r/leEIP;ment I&iggfg%D();ul\\lval?“ and National Institute for Entreprencurship and
II'I 'ness 5 o1da. T] . . . . : . Y
smﬂll BuS(l35 > nd schemes to promote 1ese institutions come with various training
protreP reneU{Ship andfl\tilgMEs. The present paper attempts to study the performance of these
e utions 118 terms of training programs and number of participants and how far these institutions
inslg i creating employment and improve productivity of MSMEs
e

ioW 0fLiterature _ _
Rev Bekele and Worku (2008) investigated factors affecting long term survival of MSMEs based

, sample of 500 MSMEs in Ethopia. The period of study is five years (1996 to 2001). The
od carcher found a lack of ﬁnance as main reason for the failure of MSMEs. Further, financial and

“financial services obtained from social networking benefitted small firm by facilitating sharing
nogusiness skills and innovative ideas.
f Jahansh_ah_i (2011) analyzed the relationship between government policy and growth of

repreneurship 10 MSMEs. The study found that government policy initiatives led to the growth of
Cnuepreneurshxp in MSMES. ' |

Oni and Daniya (20_12)_Smdled the role of government and financial institutions in the

Jevelopment of SMEs in Nigeria. It was fpun_d that the financial institutions provided necessary
assistance to SMEs. However, more micro institutions need to be established to reach at grass root
tevel. Further, government needs ?o review its policy for the development of these enterprises.
Ramachandran and Devi (2012) examined training activities of MSMEs in India. The
researchers highlighted training programs of MSMEs include Enterpreneurship Development
Programmes, Enterprencurship Skill Development Programmes, Management Development
Programmes, Industrial Motivation Campaign, Vocational And Educational Training. These
pro es benefitted a large number of people
Shiralashetti (2012) examined the growth and performance of MSMEs in India. He also

analyzed the problems of MSMEs. The study found a positive growth of MSMEs in terms of number,
loyment and exports. The researcher highlighted the lack of

fixed investment, production, emp
capital, a low quality inputs, lack of information, ineffective marketing strategies were main

problems of MSMES.

Venkatesh and Muthiah (2012) studie
researchers highlighted the significant contribution of MSMEs i
output, GDP and employment.

Onkar et al. (2015) studied the working of nati
(EDIs) in India. The researchers found improvement in
of number of training programmes and participants. Th

these institutions in promoting entrepreneurship _ _
Sidduqui (2015) examined the growth and performance of MSMEs in India and the problems
her found that the entrepreneurship development,

face with them in the present scenario. The researc :
Marketing infrastructure, technology, finance, sickness and regulatory framework were the prime
ed a crucial role in the development of

éeas of growth for the MSMEs. The MSMEs play _ ;
ntrepreneurship, entrepreneurial skills and generate employment. This sector had been considered
;‘a_top priority sector by the government of India. The paper found that lack of finance was a

ghificant problem for the MSMEs in the current scenario. o ; L .
nt initiatives in India aimed to provide

Das (201 . : ill developme
(2015) studied the national skil ) d implementation strategies of National

Ski ME. For this purpose, the overall structure anc = _
il Development Mission zf)m?l)\l ational Rural Livelihood Mission were studied. The results showed

th - e A N o
at the missions were able to reach out the targeted beneficiaries unlike othér government missions.
(95)

d importance and contribution of MSMEs in India. The
n terms of export, manufacturing

onal Entrepreneurship Development Institutes

the performance of selected institutes in terms
e study also highlighted an important role of
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The analysis suggested that these missions had a good number of enrolment frop, ;argutd

communities including cconomically weaker sections.

Objectives o _

1. To assess the skill development initiatives of selected Entrepreneurship Dcvck’l’mcn.

Institutions of MSMEs. o " .

2, To assess the effect of skill development initiatives of EDIs on the growth and prodycy;,, tyey

MSMEs in India. =
Sample Selection

t!onﬁf

The present study aims at studying the skill development initiatives of the }.SDIs for tl_le promo
MSME:s in India. Three national level EDIs exist in India, namely, I'\_Iatlonal Institute for
Small and Medium Enterprises (NI-MSME), Hyderabad,; Na.tional Ipshtute for Entrepreney
Small Business Development (NIESBUD), NOIDA and Indian Institute of Entrepreneurship (I,
Guwahati. These institutes provide training and development to the current and new entreprency;,
Further, training is also provided through partner institutions of national L.eVel ED,
Training/Incubation Centres of NSIC, Training Cum Incubation Centre set up by Franchisee of NS¢
and other competent institutions approved under the scheme. The EDIs selected for the Study

includes the three national level EDIs.

M itro_
naj gy

Variables
The study proposes to know the skill development initiatives of the three national level EDIs in India,

The variables selected for this objective are: 1) Number of training programmes conducted, 2)
Number of participants and 3) Average Participants per programme. Further, in order to study the
growth and productivity of the MSMEs, the variables selected are, I) Number of enterprises

established, 2) Number of Employment Generated, 3) Production per unit and 4) Production per
employee.

Time Period
The time period of the study is 14 years (2001-02 to 2014-15), The second objective is studied for the

period covered 2001-02 to 2013-14. Further, to study the productivity of the MSMEzs, the time period
covered is 2001-02 to 2011-12. The difference in the selection of time period is due to the non-

availability of the data.

Data Sources
The study is primarily based on secondary data collected from the annual reports of the EDIs, the

annual report of the MSMEs, website of Ministry of MSMEs, re i 1SS
_ ; W > Teports of the Planning Commission of
India, Economic Survey of India, J ournals, Magazines and other related materials avgailable.

Tools Used

Analysis
The paper aims at assessing the skill development initiatives of the three national level EDIs in Indi#:

National Institute for Micro, Small and Medjum Enterprises (NI-MSME d: National
Institute for Entrepreneurial and Small Business Development (NIESBl}bP)Ingf&a and Indian

Institute of Entrepreneurship (IIE), Guwahati.
(96)
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INS™"1he following tables represents the performance of the institutes based on the yearly growth
| compounded annual growth rate and descriptive statistics of variables such as the number of

fatC, ing T ogrammes, the number of participants and Average participants per programme:
raint Table 1 : Shows that on an average 623 training programmes are held cvery year with an
ge 21879 participants every year in NIMSME, However, the average participants per
averﬂamm eare 34. The coefficient of variations are 69.62 per cent, 75.25 per cent and 22.02 per cent,
pe ctively, representing a high variation in number of participants and number of programmes but
respe erage participants per programme, The

t in av " : year-wise growth trend shows a mixed pattern
n resenting high fluctuations over the years. The CAGR for the number of training programmes, the

per of participants and participants per programme are 11.47, 14.41 and 2.64 respectively. This
phows that the overall growth in the last 14 yearsis very low.
s

Figure 1 : Shows the growth performance

Ing programme and encourage new participants.
Table 2 : Shows that on an average 1028 train; :

average of 26856 participants every year in NIES

——— BUD. The average participants per programme are
27.The coefficients of variation are 154.58 perce

nt, 149.56 per cent and 21.84 per cent, respectively,
representing a hi g_h ?eve_l of vax_rigtion in number of training programmes and number of participants.
However, the variation in participants per programme is very low. The year-wise growth trend shows
amixed pattern over the years. The CAGR for the number of training programmes, the number of
participants and participants Per programme are 49.41, 49.05 and -0.24 respectively. This shows the
overall growth is very low. This should be a matter of concern for the institute as the table depicts a
negative CAGR in the participants per programme.

Figure 2 : Shows the year-wise growth performance of NIESBUD with the help of variables
suchas number of training programmes, number of participants and the participants per programme.
Asperthe figure, the institute has a negative growthrate only the year 2004-05. However, in the years
2002-03, 2004-05, 2008-09, 2009-

10, 2011-12, the participants per programme are
negative growth, The overall growth trend depicts a fluctuating pattern.

Table 3 : Shows that on an average 382.64 training programmes are held every year with an
average of 13366.35 participants every year in IIE. The average participants per programme are
33.85. The Coefficients of variation are 98.47 per cent, 87.45 per cent and 18.24 per cent
respectively, representing a high level of variation in training programmes and number of
participants except for participant per programme. The year-wise growth trend shows a mixed
Pattern over the years. The CAGR for number of training programmes, the number of participants

and participants per programme are 13.78, 15.17 and 1.23 respectively. This shows the overall
growth is very low.

Figure 3 . Shows the year-wise growth performance of IIE. According to the figure, the
?:mber of training programmes, the number of participants and participants per programme are
nepres,entmg a fluctuating trend. In the years 2004-05, 2007-08, 2009-10, 2013-14 and 2014-15, 4
paf’?h.ve or low growth is witnessed. This means that in these years, the institution fails to cater the
‘€1pants and could not arrange for good training programmes.

showing

P
rformance analysis of MSMEs

table (Table 4) shows the effect of EDPs programmes on the performance of MSMEg on
Vanables nam

ely, production per employee and production per unit. The table depicts the

for the a‘r;a]]ue’ year-wise growth rate, mean value, standard deviation and the coefficient of variation
alysis
Accor, q ysis.,

the bagig ;
s

ing to the table, Onan average Rs 145.54 billion of production is done by per employee and on

-
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an average Rs. 334.29 billion of production is done in cvery unit per year. The coefficients of
variation are 14.83 percent of production per cmployec n‘nd 12.53 percent of production per unit. The
CAGR value shows that the growth has been very low'smcc l!xc last 11 years. The year-wise growth
rate shows that the production in MSMEs .has an increasing lrc_nd from 2001-02 to 2005‘06_
Thercafter, a fluctuating trend is witnessed with a negative growth in the ycar 2008-09 as shown in

figurc 4 below.

Conclusion » ) :
The present study aims to study the performance of national level EDIs in India and thejr role

in the growth and development of MSMEs. On the basis of the results, it is stated that the EDIs are ap,
effective approach of ministry of MSMEs in creating employment opportunities and developing
new and existing enterprises in the country for the MSMESs. The results depict that there is a mixed
growth pattern of the number of training programmes, the number of participants and participants
per programme of all the EDIs studied in the paper. However, a hxgh level of fluctuation is witnesseq
in the growth performance of NIMSME with negative growth in the years 2004-50 to 2007-08 and
2013-14 as compared to other institutes. The overall analysis shows that over the years thege
institutes fail to cater young and aspiring people and also are unable to arrange training programmes,
The results of growth performance of MSMEs show that the production per employe:e and
production per unit increased from years 2001-02 to 2006-07. Thereafter, a fluctuating trend is seen

with negative growth in some years. The CAGR suggested an overall growth of 4.16 percentin

production per employee and 3.70 per cent production per unit.

Based on the analysis, it is suggested that since the EDIs could play a catylst role in generating

employment next to agriculture for the people around the country, thg ministry (_)f MSMEs must
focus more attention on the working and performance of EDIs. A routine check is needed on the
working and performance of EDIs which will help the Ministry to understand the needs and

problems of EDIs.
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Annexure |
Table 1
Performance of Nimsme

— | No. of training Participants per
NIMSME programmes No. of participants Programme
— Year -wise
Actual | Year-wise | Actual Year -wise | Actual growth

Years Figures | growth rate Figures growth rate| Figures rate
366_1_:(_)-2-— 274 N 7642 - 27.89 "
5002-03 498 81.75 19637 156.96 39.43 41.38
200304 723 45.18 38805 97.61 53.67 36.11
2004-05 329 -54.50 9939 -74.39 30.21 -43.71
5005-06 302 -8.21 9173 o 30.37 0.54
2006-07 255 -15.56 7235 21.13 28.37 -6.59
2007-08 214 -16.08 5000 -30.89 23.36 -17.65
2008-09 278 29.91 8878 77.56 31.94 36.68
2009-10 305 9.71 11565 30.27 37.92 18.73
2010-11 756 147.87 21912 89.47 28.98 -23.56
2011-12 772 2.12 25079 14.45 32.49 12.08
2012-13 1406 82.12 47840 90.76 34.03 4.74
2013-14 1354 -3.70 43287 -9.52 31.97 -6.04
2014-15 1253 -7.46 50313 16.23 40.15 25.60
"CAGR (1127 14.41 2.64

"AVERAGE 63578 21878.92 33.62

*Standarq

M 433.58 16464.35 7.40

"C. 69.62 75.25 22.02

Source, Annua

. Ireport of NIMSME
Ca’ﬂllated

(99) |
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Table 2
Performance of Niesbud
No. of training | Participant  per]
NIESBUD | programmes No.of participants - programme
Actual Year-wise | Actual Year-wise Actual Year -wise |
Years Figures | growth rate | Figures growth rate | Figures growth rate
200102 |18 g 473 - 26.28 - o
2002-03 |23 27.78 551 16.49 23.96 -883 |
2003-04 31 34.78 704 27.77 22.71 -5.20 il
2004-05 28 -9.68 584 -17.05 20.86 -8.16 B
2005-06 | 39 39.29 938 60.62 24.05 1531 |
2006-07 90 130.77 2174 131.77 24.16 0.43
2007-08 152 68.89 6178 184.18 40.64 68.26
2008-09 262 1237 10093 63.37 38.52 -5.22
2009-10 355 35.50 12238 21.25 34.47 -10.51
2010-11 | 938 164.23 25864 111.34 2T.3% -20.01
2011-12 1468 56.50 36337 40.49 24.75 -10.23
1 2012-13 2129 45.03 53953 48.48 25.34 2.38
[ 2013-14 - | 3886 82.53 99560 84.53 25.62 - 1.10
2014-15 4971 27.92 126336 26.89 2541 -0.80
CAGR 49.41 49.05 -0.24
Average 1027.85 26855.92 27.45
Standard
Deviation | 1588.86 40165.64 599
C.V. 154.58 149.56 21.84
Source: Annual report of NIESBUD
*Calculated
(100)
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xN5'GHT Table 3
Performance of lie
/Waining Participant per
programmes No.of participants programme
“E/W Year-wise Actual Year-wise Actual Year-wise
Figures | growth rate Figures growth rate | Figures growth rate
Y}io{"' | |- 2198 - 28.55 -
izz/m, 97 | 25.97 2914 32.58 30.04 5.24
W‘}Eo— 23.71 4018 37.89 33.48 11.46
W 115 417 3916 2.54 34.05 1.70
506|155 | 3478 5278 34.78 34.05 0.00
0607 | 225 45.16 9111 72.62 40.49 18.92
007-08 | 214 -4.89 7788 -14.52 36.39 -10.13
00809 | 255 19.16 12939 66.14 50.74 39.43
09-10 | 297 16.47 12024 -7.07 40.48 -20.21
2010-11 | 556 87.21 16837 40.03 30.28 -25.20
011-12 | 815 46.58 26584 57.89 32.62 7.71
012-13 | 1461 | 79.26 44287 66.59 30.31 -7.07
013-14 | 501 65.71 23359 “47.26 46.62 53.81
014-15 | 469 -6.39 15876 -32.03 33.85 -27.40
CAGR 13.78 -15.17 1.23
AVERAG | 382.64
E 3 13366.357 35.855
Standard | 376.79
%Q;fi_(’l 5 11689.265 6.542
e IBAT 87.45 18.24
*j'ﬂlrce: Annual report of IIE
Calculateq
(101)
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Performance of Msmes
MSME:s Production per employee Production per unit
Actual Year-wise Year -wise

Years figures Growth rate Actual figures | Growth rate
2001-02 113 - 268 - T
2002-03 118 442 280 4.41 :
2003-04 124 5.08 295 - |

2004-05 | 132 6.45 314 658
200506 | 142 7.58 339 7.95 ]
2006-07 149 4.93 331 -2.39 ]
2007-08 157 5.37 351 5.79 o
2008-09 156 -0.64 349 -0.32 ]
2009-10 161 521 362 3.69

2010-11 172 6.83 386 6.59

2011-12 177 291 400 3.58

CAGR 4.164 3.696

AVERAGE | 145.545 334.295

Standard

Deviation 21.584 41.884

C.V. 14.83 12.53

Source: Annual report of MSMEs
*Calculated

Year-wise growth trend of NIMSME

200.00

150.00
100.00
50.00

0.00
-50.00 : : :
o U I

Year-wise growth trend of
NIMSME

® No. of raining programmes W No.ofpartidpants m Partidpants per programme
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Figure 2
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Year-wise growth trend of NIESBUD
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A Study of the factors that affect the impul:ilve apparel buying of
consumers in Amritsar city

Dr. Sonia Devi* Karamjeet Kaupy »y

Abstract S p d ;
Impulsive purchasing, generally known as a consumer.s Uunp I;:lnn.e purchase js
important part of buyer behavior. Dramatic increase in pgrsonal dthPOS{I e incomes and eqs,),
get credit availability have made impulsive purchasing in- store shopping environment a g,
! driven by hedonistic or Pleasyy,

leisure and lifestyle activity. Impulsive purchase behavior is = f
seeking goals causes a consumer to experience desires for products. Thercfore, the need f,, this

study is to justify factors affecting consumer impulsive purchase behquor in store sh()pp,-ng
g ) sis methods. This paper is an attemp,

environment after performing various quantitative anal) : ; S an
find out the factors that affect consumer impulse buying behtawor at shopping point in An?n‘;_gar
Cin. The impact of various variables like discount affer, various sche”.le, promottonql activities,
retail store offer, display of product, behavior of sales person, popularity of, prodzfct, influence of
reference group, income level of customers and festival season, on censamer impulse buy,-,,g

behavior, has been analyzed.

Consumption Pattern of Consumers .
Increase in the income level of consumers has crucial effect to induce them to make more

impulsive buying decisions. Therefore, The Consumers having more income are more impulsive
now than the consumers with less income in their buying decision. Consumers are also impacted
by discounts, while personalized promotions like access to exclusive deals, coupons, provide
comparative information about prices as a part of sales promotion and in store advertisement prove
influential on their buying decision. Loyal Consumers easily take impulse buying decision when
they have a good relationship with the company. So, the consumers believe that the privacy of their
personal information is an important attribute of a loyalty program. Consumers are easily attract
towards the displaying of readymade garments on the dummies because they can see how the
clothing will look in three dimensions and do little bits of needle work by hand in a convenient way.
So, this is much more effective influence factor that trigger impulse buying behavior among
consumers. The most store managers try to stimulate consumers to be impulsive by organized the
branded products in the shelf of superstores, malls etc. The consumption expenditure on apparel
b_uying are also ingreasing due to the providing information of new products timely and usage of
high volume music, attractive light and warm colors such as orange, yellow and red or other
fragranf:es .in-stO{e shopping §nvironment by the marketer. Due to the sometime constraint of time
factor like in festival season induces consumer to make more impulsive buying decisions. The
perceived crowding also draws the customer's attention to product.. Cohsamers' expenditure on
appare'l buying has also changed due to the involvement of celebrity endorsement factor in
?dven1§ements_. The !)ffhavior_ of sales person has a strongly positive effect on consumer's
1mpul:s1ve buying decision while at the time of shopping in the outlets. Therefore, Consumers
sometime urge for buying product immediately under the influence of salesperson's beh

*Assistant Professor Dasmesh Girls College, Mukerian
** Assistant Professor Dasmesh Girls College, Mukerian
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lehly onsumers do impulse buying?
;vFearoflosfs: of loss is greater tl

; The fear 0% & cater than the need for gai
on like credit facility, cash discounts, free prc;)(;ui?:::.tc\(zhfn the marketers give fantastic

1] < ut mu tb . e 3

rs. Then the consumers buy more than that they intended t(s) b c fgr e
od deal (Karbasivar and Yarahmadi) uy because nobody wants

ISSN 2394-7462

orﬂoti
pr sume

n
{0 Seﬂs e ofUrgenCy
294 g ometime €O
le: nToday is th

sum i
a i laefil;sdl:lz;(vaglvt?i(l:[u]l)ty COﬂtI:Ol on_their urge when they see a good offer.
e offering this promotion in this area!"( Tendai and

: Jones ffects: -
It is true that nobody wants to be the first person to buy. If your customer sees that their

ncighbors have bought your product or service, it's got to be worth buying!
Greed Factor:

This is the ess. For example the price was originally

stablish value in the customers mind
has been

customers drive to want MORE forl

g7, then 67, the 37,n0W just 17. The concept behind thisistoe
stahigh price (?ha? tht?y.may contemplate purchasing at) and then once they see the price
dropped they will like it is too good of adeal to passup.

5, Shopping Environment:
Pleasant store environment, displaying of goods, advertising, performance of salesman,
e most effective factors that

manipulating store layout, 11 ghting, color arrangement and music are th
rigger the impulse buying behavior(Lee and Y1).

¢.Lack of Brand Awareness:

Those consumers who
impulsive purchases for one brand over another ifthey are

7.Celebrity Endorsement:
The celebrity endorsement in advertisements is the most

impulsive buying behavior (J awaid, etal).

have lack of brand awareness are easily susceptible t0 making
distracted while shopping.

effective influence on teenager's

Need for the Study .
Impulsive purchasing, g’enerally known as @ consumer’s unplanned purchase 1s an
tic increasein personal disposable incomes and easy to get

important part of buyer behavior. Drama : ‘ asy
credit availability have made impulsive purchasing in- store shopping en\(lrpnment amajor leisure
and lifestyle activity. Impulsive purc > .. driven by hedonistic of pleasure seeking
goals causes a consumer to experience desires for products. i hprefore, the need f_or this s_tudy isto
justify factors affecting consumer impulsive purchase behavior in store shopping e?vgonme;t
afier performing various quantitative analysis met ods. This paper 18 an a'ttejxnfr): tto mC’OUt '1Ehe
factors that affect consumer impulse buying beh‘avior ;. Shopplgrgngt(zgllntair;ctivi?i::r ret;ti){.storz
i e discount 0f1° Vano;z;ﬁlll:rlint;’gtf product, influence of reference

offer, di :
groir’ f e oinna behavior of S2/€5 oy on consumer jmpulse buying behavior, has
p, income level of customers and festival seasom I eumers in s City

bt‘:en analyzed, The study is based on the primary it colleeted 70 ethod employed in this study

let:};:]tle help of a structured questionnaire. Thfl tStatIStlc?rlanlll Y ying O the commodities e
Or . a . ¥ ! i : -

great riSeA':;!;)i(s :S. ﬁﬂertthebax;lalﬁs;f e L store characterlstlcs, situational factors and

i y due to behaVv

Promotiona] activities.
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Objectives of the Study
® Toevaluate the factors that triggerimpulse buy i'}g ) _
® Tounderstand and analysis the consumer behavior, attitudes and perceptions, that regy

impulse buying. . 5 .
® Toexamine the effect of factors in impulse buying behavior.

Sin

Database and Research Methodology _
This article describes the research methodology of the study. It includeg Samy
ll’]g

techniques, data collection method and data analysis techniques used.

Research Methodology . )
Research methodology is a way to systematlc_ally solve the problem. Itis a game play
conducting research. It is an arrangement of condition for collection and analysis of daty iior

manner that aims to combine relevance to the research purpose with economy ip Proceg 1
Research Methodology is the conceptual structure within which research is con dUCtedm
constitutes the blueprint for the collection measurement and analysis of the data. Resea}]ft,
methodology is a framework for the study and is used as a guide in collecting and analyzing t;
data. It is a strategy specifying which approach will be used for gathering and analyzing the data, '

The marketing research process consists of the following steps

Defining the Problem: Inconducting the research first step is to define the problem carefully
there is a common old saying "A problem well defined is half solved". The problem here s to sy

"astudy of the factors that affect the impulsive apparel buying of consumers".

Research Design: The second stage of research calls for developing the most efficient planfy

! gathering the needed information. Research design is defined as "A framework or blueprint fy
conducting the marketing research project. It specifies the details of the procedure necessary fi

obtaining the information needed to structure or solve the research problems."

Data Collection .
Data has been collected in various ways. The various methods of data collection have beens

follows:-

DataSources .
a. Primary Data: The primary data was collected with the help ofa structured questionnaitt|

examine the general attitude of the respondents towards mobile advertising. The questionnaire*
personally administered to the respondents and they were asked to willingly response 10 i

questionnaire.
b. Secondary Data: The secondary data is collected from various newspapers,joumals’

books magazines and websites.

Samp_ling N_Iethod: Data collection involves selecting the sampling method, sampling SiZ%)
sampling unit and method of collecting information, Sampling method is the way through .
which sampling is done. Convenience sampling was used to collect data from the respondenb

Sample Size: Sample size means how many respondents to b sists of 120
respondents of Amritsar City. ¢ surveyed. It con

(106)
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ptation and Analysis
S€.

.

patd pre tep is tO extract the pertinent findings from the collected data. For better analysis of
ext

4

nses have been tabulated and various statistical tools like the data percentage,
(he resp‘;ag - and factor analysis have been used.

ed ave

P

B+
. od
“-e1g11t orcentage Meth

{ Th methOd is used in almost all the tables and the percentage are written in separate
. e

jumn OF parenthesis along with the data in the simple form.
co :

Formula used 18

Response for a question

o = * 100
Total number of response

Factor Analysis

ctor analysis is @ statistical approach that can be used as to analyze inter-relationship among
f:,gc number of variables anq to explain these variables in terms of common underlying
dimensions (factors). The statistical approach involves finding the way of condensing the

i.formation contained in a number of original variables into a smaller set of dimensions with a
minimum loss of information.

pataAnalysis and Interpretation

Ranking of the factors influences on the impulse buying behaviour

1 2 3 4 5 6 7 8 9 10
Factors Ranking
Low Cost 19 16 17 14 3 14 8 14 6 9
Available Money 54 18 13 |19 5 6 7 3 5 -
Available Time 6 23 15 10 14 12 13 9 6 12
Prf)duct Quality 15 36 22 14 8 8 6 D 5 1
Friend’s influence 3 6 12 |11 18 |12 17 |16 19 6
ﬁzgle§man’s demo 3 4 7 10 |12 |8 21 |18 |24 13
l;estlva! 4 2 6 18 121 |17 113 |14 |15 10
Dr_omotlon Sc.:heme 2 7 9 16 117 121 114 |16 |12 | 6
%pjnod 9 8 15 115 11 12 117 114 12 | 7
atching adds 4 1 4 4 10 113 114 |10 |14 | 56
Table A1
T KMO and Bartlett's Test*
alser-l\/[e < - .
i dequacy_yer Olkin Measure of Sampling 592
Bartlet '
Sph el‘ictitsyTQSt of Approx. Chi-Square | 589.559
Df 231
\ Sig. 000
(107)
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Interpretation
" As the above table shows that, th

on the impulse buying bchnviomr bcca.usc t
the least likely factor at the 10 'mnk is wat e
on the impulse buying behavior because the ma

wordings of advertisement.

4,
o most likely factor is available money which ;, )
he maximum 54 respondents gave the firgg p,,,,\ to
ching advertisement which docs notinflycp ., 4y,
mum 56 respondents do not be;, Mgy

n ‘ht

log
Ve (

Factor Analysis

Factor analysis is a name denoting a class of procedures primarily used for da, N

5 : : i 1 : Uct;
and summarization. Factor analysis 1§ used to identify the und.erlymg dlllmcnsmn Or factoy t,!}:'"
explain the correlation among a set of variables and also to identify a smaller set of sajjep, Vg

: ivari lysis. For conducting the facto, . ok
g set for use in subsequent multivariate analys Or ana !
from a large s 1?sed. In my study, 22 variables are compressed to § fyy, g,

rincipal component analysis : .
l:i;mal conclusion is drawn based on those 8 factors. The KMO test measures the Sal_nplm_g " dequzzd
and examines the appropriateness of factor analysis. The findings of the test are listed in t, 1ablg

The test co-efficient is . 592, the high co-efficient value above 0.5 indicates that the factoy analyg;
is appropriate. Bartlett's Test of Sphericity is sigm:ﬁcant showing that the sample selecteq for thz
study is appropriate and factor analysis can be applied.

Table A2
Total Various Explained

Component | Initial Eigen values Extraction Sum of Squared | Rotation sums of
Loadings ' squared loadings

Total| Variance |Cumulative| Total | Variance |Cumulative | Total | Variance Cumulatiy;
% % % % % %

1 3.467] 15.761 | 15.761 |3.467|15.761 | 15.761 2.485 11.292] 11.295
? 2276) 10344 | 26.105 [2.276]10.344 |26.105 | 2.133] 9.694 | 2098
3 1.944] 8.836 34944 [1.944]8.836 34.944 1.796] 8.165 | 37.103
4

1.471) 6.684 | 41.628 |1.471|6.684 41.628 1.749] 7.949 | 44.298
5 1.32 67 |
325 6.023 47.651 |1.325} 6.023 47.651 1.583| 7.194 | 46.667
6 1.205] . 003 |
476 53.128 |[1.205( 5.476 53.128 1.475| 6.705 | 51.003
7 1.114] 5.065 | — o0 |
58.192 [ 1.114| 5.065 58.192 1.322] 6.010 | 57.013
8 1.014[ 4796 | 2 5298 |
2.988 |1.055]4.79¢6 22.988 1.315] 5.975 | 62.988
9 1233 4380 | 68.682 — |
10 1.119] 3.974 72.656 |
e
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INH/”E;& 3.797 76.452
]2/’,’9'?5‘8 3.509 79.961
l3/’ 340| 2.984 | 82.946
M/‘ 831| 2.953 85.899
l{/'fw 2.767 88.666
T 660| 2.344 91.009
7 579| 2.057 93.066
T |.501] 1.778 94.844
9 | 429 1.523 96.368
50 | .382] 1.355 97.723
21 341 1.212 98.935
2 3oo| 1.065 100.00

From the above table, we find that 8 factors have been
value and the remaining 37.012 is due to other factors b
variables has been reduced from 22 to 8 underlying fact

Tablel
Factor 1: Services Offering

extracted account for 62.998% of the total

eyond the scope of the study. The number of
ors.

LABELS STATEMENTS LOADING
Q4 I go for shopping to change my mood 767
_8_11_%______ Even though I’'m very concerned about my debt,I still shop. |.492

Sometimes I feel a little emotionally upset and disturbed by | .673
~—— | My own shopping habits.

-_Q__‘___ Various promotional activities motivate you to buy product. | .535
21

I prefer shopping only tso through those outlets where I .593
——— | have loyalty cards

% Credit facilities urge in the mall me to purchased unplanned | .635

F . .

tha'Ctor L:-As seen from the Table 1, the variance of Factor 1 is 15.761%.
IS factor ’

ich are Q4, Q11, Q12, Q20, Q21 and Q22. It depicts that the va
are provided b

opp1

Variables identified under

rious innovative facilities
v Mhe gullets plays majon rolecin. the impulss shopping , because generslly

g from those outlets which provides the q_uality and innovat.ive facilities ag
€rcompetitors while at the time of purchasing and it helps to put them in a good mood,
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Factor 2: Spendthrift
LABELS STATEMENTS LOADING
‘ S50
8 [ often buy things spontaneously
8 10 Sometimes I am a bit little reckless about what I buy Z ; ()ﬁ__‘_w
Ql4 I am a person who makes unplanned purchases ‘ _7 5
Q15 When I see something that really interests me, I buy it .706
without considering the consequences.

Factor 2:- As seen from Table 2, the variance of factor 2 is 26.105%. Variables under this factor o
Q8, Q10, Q14 AND QI5. It depicts that the when people see good somethn?g for them _Whl_ch wil|
match with their personality then they buy things spontaneously even without considering the
consequences of after purchasing.

Table 3
Factor 3: Prerequisite
LABELS STATEMENTS
LOADING
If I see something that I think I need, I buy it even though I .553

Q3
went shopping for other purpose.
Requirement of product in festival season prompts you to .810

Q18
buy.

Q19 Popularity of products increase recalls value and help in .548
unplanned buying. .

Factor 3:- As seen from Table 3, the variance of factor 3 is 34.944. Variable identified under this
factor are Q3, QI8. It tells that people often buy also those product of that outlet which has a good
reputation in the market and they presumed that these product matches with their fame. Sometime,

people also buy product promptly because of the constraint of time factor.

Table 4
Factor 4: Cautiously
%?BELS | e — STATEMENTS LOADING
make a list I i i
ey when I go shopping and buy only what is on .697
Q2 I I always take time to consider and wej
weigh al

before making a purchase. SAEILS Tepeefn i

[ Q9 | I carefully plan most of my purchase 633

gac‘t’;‘;fa‘l{e é‘\ls Sg;f;fl'{%n Tgble 4, the variance of factor 4 is 41.628. Variables identified under this
makea list docarsfall Ql - Itreveals that some people are very prudent in nature. Therefore, they
> e ully plan and take time to consider and assess each aspect of the product before

making a purchase of any product.

Table 5
Factor 5: Impulsive
L(12,6ABELS | STATEMENTS LOADING
I have difficult controlling m ADE
L / L g my urge to buy when I see 726
Q7 l When I see a good deal , I tend to bu than that T
[ i y more than that | .655
(110)
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pacto! 6. Q7. It depi ’ nce of factor 5 is 41.628. Variables identi .
T s o e o o e
’ »C C i .
e ustomers {0 buy more than that they intended toe EE;r prices efc. to the consumers. Then it boost
Table 6

Factor 6: Presentation

: STATEMENTS LOADING
Bohawor of salesman affects your buying behavior. 675
Display of product in store attracts your attention. :683

s6een lfSIOI]n ?blo 6, the variance of factor 6 is 53.128. Variables identified under this
16, Q17. It depicts that the consumer's buying intention is positively influenced by

Factor 6’ AS

factor al'e s d
advertising window display, performance of salespeople, mannequin display, floor

merchandising, store layout, lighting, color arrangement and music etc. in the store-shopping

environment.
. The first factor 1.¢ Facility provided includes the variables make a list , change mood,
dit facility which have

emofionally upset, promotional activities, prefer shopping and cre
loan1ng value above than the 0.5. It also includes the variables the see something, excitement
, difficult to control urge, see good deal, careful plan, bit reckless, unplanned purchaser,

interesting forme and popularity of product which have loading value less than 0.5.
The second factor includes the variables make a list, se€ something, change mood,

excitement, good deal, concerned about my debt, emotionally upset , unplanned purchaset,

behavior of salesman, festival season, popularity of product, promotional activities and
credit facility which have loading value less than the 0.5.It also includes the buy things
spontaneously, I m a bit reckless and interesting for me variables which have loading value

more than the 0.5. :
The third factor includes the see something , festival season and popularity of products
0.5.Jtalso includes the take time, difficult

variables which have loading value more than the
to control urge, buy things spontaneously, concerned about my debt , respect of parents,

interesting for me , behavior of salesmam, display of product, prefer shopping and credit
facility variables which have loading value less

thanthe 0.5.
The fourth factor includes the make a list , take time and carefully planning variables which
have loading value more than 0.5.It also includes the good deal, co

ncerned about my debt,
interesting for me, behavior of salesman, festival season , promotion activities, prefer
shopping and credit facility variables which have loading valueless than the 05 .
The fifth factor includes the good deal, difficultto control urge variables which have loading
value more than the 0.5.It also includes the take time, S€€ something, change mood,
excitement , difficult to control urge, buy things spontaneously, concerned about my debt,
ungl§lnned purchaser , behavior of salesman, display of product, festival season and credit
facility variables which have loading value less than 0.5.
The slxth factor includes the behavior of salesmail, display of product variables which have
loading value more than the 0.5.t also includes the good deal, carefully planning,
emotionally upset, bit reckless, difficult to control urge, popularity of product, promotional
behavior of salesman, display of

;(;2;::3!{ Cfg;lg::,:ed about my debt, unplanned purchaser , : :
value fessthan O SS.eason, respect of parents and credit facility variables which have loading
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Conclusion of Factor Analysis ' .

The purpose of study is to find the factors which mostly mﬂucnc.es on the Impulse byy;,
behavior. It included 22 variables which influences on impulse _shoppmg bchaylor and facy,,
analyses categorized these variables into 8 factors service offerings , spendthrift, Prerequisig,
cautiously, impulsive, presentation , pleasurable and veneration . These facto.rs have high influence
on consumer behavior. Factor 1 has 15.761% influence, Factor 2 has 26.1 05% influence, Factor 3 hag
10.344% influence, Factor 4 has 41.628% influence, Factor 5 has 47.651% influence, Factor ¢ hag
53.128 influence , Factor 7 has 58.192% influence and Factor 8 has 22.988% influence on the
impulse behavior of the consumers.

Findings L )

The study sought to investigate the most effective factors which influences on the impyge
buying behavior. The major findings from the study can be summarized as follows:-

The study helped determine that majority of the consumers like shop_pmg. The consumerg
either never or only sometime plan their purchase, thereby rendering themselves more
susceptible to stimuli that encourage impulse buying behavior.

The majority of the respondents (58.3%) which belongs to the age group of 21-25 are highly
impulse and excited for the shopping of the new clothes. After then, they also urge for the
beauty products. And the minority of the respondents (5.0%) are excited for the buying of
electronic goods. Most of the businessman impulse for the electronic goods for their work
which are participating in the survey.

The respondents (35.0%) gave highly preference to the quality of the any buying product,
But the respondents (33.3%) also wanted to get the varieties in the product after the
considering quality variable .

The most effective stimuli (54%) that trigger impulse buying in consumers found to be
available of money. The respondents are also likely to be affected by the salesman's
explanation or demo and the promotional schemes while at the purchasing of the product.
The survey also helped rank the factors in order of their importance to influence the purchase
decision. So, it has been found that the availability of the product at the cheaper price does not
influence the buying behavior of consumers because they are not ready to sacrifice the
quality of the product atany cost.

The credit facility in the mall does not impact on the frequency of shopping . So, it has no
effect on the impulse buying behavior of consumers.

The majority of the respondents (35%) spend money on the impulse buying but between the
range of Rs 500-1000.

Conclusion

Impulse buying is a sudden and immediate purchase with no pre-shopping intentions either
to buy the specific product or to fulfill a specific buying task. The findings of the study indicates that
store characteristics, promotional schemes, performance of salesman, window display, product
quality, available money are mostly influence the impulse buying behavior of consumers at
Convenience stores and Malls in Amritsar City. In case of pricing factor, it is noticed that products
with reduced price does not bring as impulse purchase in My survey report because the majority of
the respondents do not want to sacrifice the quality of product at any cost. Findings also indicate that

situational factors such as popularity (brand) of product, comments of reference group and
requirements of products in festival seasons influence impulse buying. In Amritsar consumers are
always are always in festive mood due to various festival occasions throughout the year. So
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. .ments of products in festival i
quirem : ival season stimulate consumers to be i i i
: S0n ¢ ¢ impulsive.
cOﬂsequenga(;i :jn;llf):lll]IcS:tEEYIng behavior is also necded to consider. Bzcausc }i{toi‘: %V:sl;:lc]lcgzt:;:
re may be some deviation due to incorrect filling of q,uestionnairc by the

collected
p eSpondents. So the future research is needed to explore it.

Suggestions

Following the results of this research, the following suggestions are given below :-
. In (';o.oPeratlc.)n with manufacturers, retailers should from time to time ofganize promotional
activities which have proven effective with consumers, informing the shoppers about them in
an approprlate way both within the stores and out of them.
The manager of the shopping outlets should train their sales staff and require them to treat the

customers helpfully and respectfully, and to help the customer find and reach the wanted

product.
Retailers should have pleasant store environment to attract the customers as the customers
bience and store environment.

visiting the malls were directly affected by store am
All the effort should make to attract the customers by eye-catching visual merchandise and

different window display strategy.
The main suggestion of this study is the more in— depth studies by taking larger sample of

size should be conducted in order to expand this research in the future.
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E- Marketing and E- Marketing Mix: A Recent Trend in Marketing

Ravneet Kay,
Abstract he concept of E- Marketing }
With the increased use of internet by the consumers, the ; o ¥ B & has begy
emerged. E- Marketing is marketing done through the *_webs:'te.f, trec:t ec;na;l . 7ol d‘-f" S or any Othe,
online tools or resources. For E- marketing new marketing mix is required'w ICE ;C‘[ UZ-e"_eﬂfﬁom i
ordinary marketing mix. This paper aims to understand about the cpncept of [. arketing, varig,,
ways used in E-marketing and their relevant advantages. This Pagej g {ocused On the
development of new marketing mix theory, which should be considered during the marketing of

products on internet.

Introduction i

E-marketing, now a day became one of major aspects for _the business to ‘Capture more
opportunities and its volume became very promising as well. With the increased use of‘ 1ntem§t by the
consumers, the concept of E- Marketing has been emerged. E- Marketmg. 1S making the
advertisement or promotion about the product, goods, services and ideas ‘througl.l different methods
as websites, direct email, text messages, blogs, web pages, banners, videos, images, ads, socia]
media and other online tools or resources. E- Marketing is type of e-commerce which is used for
achieving marketing objectives with the use of electronic communication. Smith and Chaffey define
it as: “Achieving marketing objectives through applying digital technologies” (Smith and Chaffey,
2005), Strauss and Frost define it as: “The use of electronic data and applications for planning and
executing the conception, distribution and pricing of ideas, goods and services to create exchanges
that satisfy individual and organizational goals” (Strauss and Frost, 2001).

While framing E- Marketing strategies, the marketer should find out the different online
ways through which the customers are assembling or online resources which maximum people are
using. They must match their E- Marketing programs according to the needs of the customers i.e.
they must know what customers are looking for in the products, must watch how customers interact
online and must understand their likings and view points of the customers should be taken about the
company or market.

Objectives of Study :
The present study is being conducted to achieve following two objectives
1. To understand about the concept of E-Marketing, various ways used in E-marketing and their
relevant advantages.

2. To stress on the development of new marketing mix theory in E- Marketing in addition to
following traditional marketing mix.

Review of Literature

Stolpmann (2000) emphasizes that e marketing helps in more selective campaigns, decreasé
the spreading loss and lead to more precise measurement of results. E- Marketing helps in fulfilling
tasks more accurately than other media like advertising, customer dialogue, order processing. He
stressed that internet is a push and pull medium in addition to the individual two- way
communication (interactivity).

Jung (2004) explains that e- marketing have global characteristics where more and more
competitors bid for customers in highly transparent market for price, performance and product.

Srivastava (2008) stressed on up gradation of existing elements of marketing mix as well 3

* A ssistant Professor in Commerce, Desh Bhagat College, Bardwal, Dhuri
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pasized on the development of marketing mix theory for ;
mPhaSized on variables which create an affinity in the minds of custo
£\ e portability, performance, paymentand privacy in addition to trad;
" sam and Chatwin (2013) in their paper examined the r
mafketing tool related RS S_llpporting e- _marketing mix element
score of each e- marketing mix elemel?t with the help of factor an
conﬁguration to0] hats the h;ghest relative weight and make it most important e- marketing tool in
roduct elemt?nt. !n RD on elerpent, newsletter e-mail was found more important followed by
gynamic pricing in business website with regard to price element and notice of new items and
quggested items related to customers interest were found important factors with regard to
personalizatlon of product.

Pogorelova et al (2016) in their article focused on change in marketing model of 7Ps due to
mansformation of marketing concept in e- commerce. They suggested structural changes in
marketing tools which include need to establish the determining role of technology and information
support of consumers, identification of major areas of marketing mix in e- commerce, demonstrating

the significant influence of consumers on content of 7Ps and personalizing the supply of goods and
services.

gital context. The research
mers towards digital shopping
tional marketing mix.

elative importance of each e-
and determined the composite
alysis. They found that product

Types of e- Marketing

« Transactional emails ‘ _ ' _ ‘
These emails are usually done to convey the information regarding customer's action with a
company. To be qualified as transactional or relationship messages, thesr;; communication are a
primary purpose must be “to facilitate, cpmplets:, or confirm a commerglal transaction that the
recipient has previously agreed to enter into with the sender”, along with a few other narrow
definitions of transactional messaging. But, due to its high open .rates tgansac_:tlon_al emails are an
opportunity to engage customers, to introduce or extend the email relationship with c_ustomers or
subscribers, to anticipate and answer questions or to cross-sell or up-sell products or services.

Direct eIr)nl;ﬁcrtrgrlll{“::ltliig involves sending an email solely to cgmmunicate promgt‘lignal messagtgs. Ir;
companies usually collect a list of customer or prospect email addresses to sen }rectb prtom? 1ona}1
messages to, or they can also rent a list of email addresses from service companies, but safe mai

marketing is also used.

Adv;znugeosbog;lil';lﬁ;;zlf l";"lll‘fough E- Marketing customers from national and international market

can be reached. Marketing agencies can make a mai_l to any person and even advertisement
can be shownon the social sites witl}out any boundarlf:s .

2. Decrease cost- Through E- Marketing qost of a_dvertlser.nent (?ecreas?s as there isno neefl of
print media. E- mail can be sent at any time v\_fhlch help in saving of time too. Even e-mail to
customers can be sent while sitting at hom'e without any extensive resources. ‘

3. Personal Attention- Through E- marketing every customer can l?e greeted personally, with
which customers feel attached to company and it helps in retaining of valuable customers.

Customer's queries can be answered withinno time. o

4. Fast Response- The response of customers about the product can be taken more within no
time which helpsin faster decision making.
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-Marketing Mix
i arAs \fc know that marketing mix is related to ﬁ)f:us on 4Ps i’fodlllcl (_P‘r(l)duct Plannip
branding, packaging, servicing), Place (channels of distnl:lutlg{l..:ll:)Pdil‘)(’; tﬁ;ﬁfl‘;"lm rl:z)m'(tl.hng‘ fact
. e e . sonal selling, advertisi £ Osition whij]
finding), Price (pricing) and Promotion (persona ; - N Whie
pIannizr;lg for marI;;cting of goods and scrvices as per the concept of marketing provided by Mc(, rthy,

But with the digitization of marketing lcclmi:l]ucs there ;lsa: 111;::::(111 fg;;;:g‘;;e::i‘;:‘:’}:‘e(’li‘st::bﬂrp?::(:ﬁn

i f selling of products and secrvices v Tnet.
g&ZtoTn?:rsm:rl: (:]isg using igmcrnpcl to research and Qurchasc pr9duCtS online and they have More

i tegies are required to attract and retain Custom

options to explore about the products. So new strateg ithout any interact; JMerg,
In old model of marketing mix the marketing decisions werc ma'de Wlk Of%l ty tion with ghe
customers i.e. internally oriented decisions were ]tla.lken. 1:51(1) thse:: nIlse i:c of customer orientation gpy
i i i aid to the relationship with cu . )
mSUmC_IIt_?:(;:;Ciltltil;) [:12:3 1())ef‘ezr:nphom' that the marketing decision should be exte.rnallg oriented jg,
customer perception should be taken and decisions should be customer oriented. In mterpe:
marketing, interactivity is regarded as a crucial aspect. So we can say due to two reasons, there jg a
need for developing e- marketing mix around the customer experiences. _

Firstly, Customers are more aware now a day and tl}ey have more options to explore aboyt
different products and making their comparison while sitting at one place. So marketers have t
adopt consumer’s point of view. o

Second, marketing managers have to pay attention to each and every aspect of digital brands
interaction with the consumer, i.e. outlay or design of the product, features, logo, marketing message,
sales completion process, delivery of goods within time and at less cost, after sale services, handling
y returns, channel supporters, integration of online and off-line orders. .

Chen (2006) highlights the importance accorded to the environment and interaction in the mode]

proposed by the Chinese researchers of National Taiwan University (1999), which considers 8 Ps,

L. Precision: It refers to the increased accuracy of the selection process of the target segment
and to market positioning in digital contexts, thanks principally to database management
systems;

2. Payment: The payment systems must be secure and easy for customers to use;
3. Personalization: It concerns the possibility to create a flexible interface, which is able to
adapt to customers' needs and wills;
4. Process: Itinvolves the way in which the transactions are performed in the digital world.
5. Privacy: Providing secrecy to the transactions of the parties in terms of exchange.
6. Push and Pull: It regards the choice of trade-off among active communication policies
(pufh.) and communication on users' demand (pull).
7. ll:a(;l::fil,esr The guidelines on which the effectiveness and efficiency of the digital world is
8. cll: 'g' ‘:t':ll’;lf;:;ztnge speed and quick actions of the dj gital world has laid the foundation of
While adopting the new 8Ps the old 4Ps should also be retained in the e- marketing mix as the new

marketing mix is to be redefined in broader aspect. Some ch iti
ark _ : ange tothe
existing Ps which are as follows: e

that it helps in rqtaining customers for long term. Product ful] information or description should be
available on the internet so that before purchase and when it is possible customer should be able t0
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¢ full information about product.

colleC W ers are able to compare prices ab i
price consurm prices about different products and gain more transparency

. t. Artificial Intelligent Agents enable tl
gh internet. A _ € the customers to make a i i
lcl:,r; parisons -o-f pncesdand fe;tures, whlcl} redL}ce prices in terms of time ancliJ tcofrg)mc %‘?mta”? :fld
¢ competition, Pro }’;iﬁ a\lf]e to modify prices to meet the price competitions and rcduci:etheii
argins. To avoid this, they have to focus on online communication towards qualitative

Proﬁt marg e :
P ects and differentiating attributes of the product.

tomer can buy the products online while sitti : .
place CUS . ng anywhere, so the purchasing prices shoul
e smooth and €asy. Companies should focus more on building good relations witﬁ I::ustons;er‘s.utg

retaiﬂ th-Cm- . F

promotion th.rougl} internet promotion can be made while having personal interaction with the
customers. Wﬂfh this sp_e:glﬁc individual need of customers can be fulfilled. Online communication
potonly helps in advertising the products, but also helps in relation building by creating a perception
oftrustinthe customer.

Conclusion _
E- Marketing has emerged as a recent trend in marketing. With the evaluation of internet,

organizations are able to market their products and services to customers through emails, websites,
and text messages. It helps the organizations to identify and understand customer needs and create
products and services that provide satisfaction to customers and profit to organization. Through e-
marketing the consumer can buy product or services within a place. For marketing goods through
internet, the concept of marketing mix needs to make a change. Along with traditional marketing mix
it should include privacy of transactions, personalized products, purchase process which should be
simple and completed within less time.
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E-Commerce and its Impact on Society
Pavnee; Kay,*

Absrmc;‘ince 1991, afier economic reforms explicitly took place in India as a result of opening-yy,
the economy with a view to integrate itself with the global economy, ;l:c need 10 facilitgp,
international trade both through policy and procedure reforms hfzs beconfe the j;oundanun Stone
India’s trade. Electronic commerce (e-commerce) as part of the information technology revolutig,,
became widely used in the world trade in general and Im-lian economy in par;su!a:; )E.-com merce g
part of the information technology revolution became widely used in the 1;'or [t)ra e l;: genera.I and
Indian economy in particular. With advancements in tec:lmolog}’. there ;GVC; Cen i c.n;‘,.ges in the
methodology for business transactions. India, being a rapid adaptor of t(;c ino kogy is quickly chq nge
itself according to the current scenario of electronic data exch_an ges and has taken to _e‘co”_'méifce. ¥
this view, the article tries to present a snapshot of the evolution f’f e-commerce l?usmess mdzcaz;',,g
the chronological order, category of e-commerce business, different categc?rzi}s of e-commerce
applications and how they are useful to the society, to evalucfte the b_em?ﬁts obtained from e-_busmes 5,
to critically analyze the barriers and constraints involved in ﬂo_urzshmg e-commerce bu‘smesses in
India and finally to develop a framework for effective dissemination of e-commerce in India.
Introduction

E-Commerce involves carrying on a business with the help of the internet and by
using the information technology like Electronic Data Interchange (EDI). E-Commerce relates to
the website of the vendor, who sells products or services directly to the customer from the portal
using a  digital shopping cart or digital shopping basket system and allows payment through

: credit card, debit card or electronic fund transfer payments. E-Commerce is the movement of

' business into the World Wide Web (WWW). E-Commerce facilitates new types of information

based business processes for reaching and interacting with customers. It can also reduce costs in
managing orders and interacting with a wide range of suppliers and trading partners.

E-commerce provides multiple benefits to the consumers in form of availability of
goods at lower cost, wider choice and saves time. Similarly online services such as banking,
ticketing, bill payments, hotel booking etc. have been of tremendous benefit for the customers.
Online businesses like financial services, travel, entertainment, and groceries are all likely to
grow. E-commerce evolved in various means of relationship within the business processes. It can
be in the form of electronic advertising, electronic payment system, electronic marketing,
electronic customer support service and electronic order and delivery.

As a symbol of globalization, e-commerce represents the cutting edge of success in this
digital age and it has changed and is still changing the way business is conducted around the
world. The commercialization of the Internet has driven electronic commerce to become one of
the most capable channels for inter-organizational business.

Review of Literature

Abhijit Mitra, (2013) in their study “The article entitled “E-Commerce in India-A review”
explored the factors to analyze the present trends of e- commerce in India and examine the problems
of e commerce in India. The study construct that there has been a rise in the volume of companies

taking uo e-commerce in the recent past and also found that major Indian portal sites depending one-
commerce.

*Assistant professor, Mata Gujri College, Sri Fatehgarh Sahib
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pr. Anukrati Sharma (2013) the article entitled
shOPPi“g: Issues and Influences™. In the article an attempt
0fcustmne:rs to know e€- commerce and their opinion for t

sudyalso found how people are engaged in purchasing online goods

objectives ofthe Study
. To study the concept of E-commerce.
7. Toanalyze the present trends of E-commerce in India

3.Tostudy the impact of e-commerce on society and its barriers

Research M. ethodology

Research methodology is the way to s g
’ ystematically solve the research problem. This
study is based upon the data collected from secondary sources. The data is collé)cted from the

sources like journals, news articles, books related to e- commerce and various webs were used
related to e commerce.

Types of E-Commerce

a) Business to Business (B2B): It consists of largest form of e-commerce. This model
defines that Buyer and Seller are two different entities. It is similar to manufacturer issuing
goods to the retailer or wholesaler. Companies doing business with each other such as
manufacturers selling to distributors and wholesalers to retailers.

b) Business to Consumer (B2C): it is the model taking businesses and consumers
interaction. Online business sells to individuals. The basic concept of this model is to sell the
product online to the customers. It is an indirect trade between the company and consumers. It

provides direct selling through online.

Consumer (C2C): it helps the online; dealing of gpods or s_ervices among

c) (130“,;;::‘: l;;l-t;;)nst:tcticms are conducted through a third party, which provides the online
o hs the transactions are actually carried out. Traditionally consumers have had
platform where but only few of those activities were in a commercial sense.

. : mers, ¥
dealings with Other(f:;:?lossible to bring together strangers and providing a platform for them

Ecommerce has ma
c. - - .
oyt to business (C2B): Consumer to Business is relatively a new model.of
d) Consumer 10 everse of the traditional commerce models. Here, consumers provide

commerce and 13 at; businesses and create value for the business. Consumers can come
services Or goods nd present themselves as a buyer group to businesses in a consumer to
together to e E;-,i These groups may be economically motivated as with the derna_nd
business rel,?.tﬁ?sn;,pg.of transaction can be seen in internet forums where consumers provide
aggregatOl'.

. : f
ment ideas and these are used for product advertisement.
deve]OP en
product

. .gs to Business to Consumer (B2B2C): B2B2C is a business model where f};

€) Busines’ iness and portals reach new markets and customers by part;enng wi
commeree, rented product and service businesses. A business developing a pro uct, service
consumero artners with another business to usc a particular service, such as an e-commerce

n
c;,ortal or blog.
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Different categories of electronic commerce applications

Different Applications of E commerce

Description T e

Electronic Advertising

» Provide product information to customers
» Displaying company information on websie
« Online electronic brochures or buying Zuides
« Display only a range a products which are reley,
to the particular customer nt

Electronic Customer Support Service

« Online products update T —

» Handling customers feedback/queries online
« Online application/registration
« Personalized email communication

Electronic Marketing

*Allowing a customer to contact a sales o—ff_ia?"'\
«Share information with competitors, customers and

suppliers
« Using internet to find out customers’ needs ang

wants

» Using internet for anticipating customer
T ——

Electronic Payment System *Electronic Fund Transfer(EFT)

*Online credit card processing
* Electronic money
* Smart and prepaid card

A

Electronic Order and Delivery *Coordinating procurement with suppliers online

* On-line ordering of software products

* Lower costs per business transaction

* Tracking incoming and outgoing goods delivery
* Online order entry and delivery

* Electronic Data Interchange(EDI)

Impact of E-Commerce on Society

The invention of faster internet connectivity and powerful online tools has resulted in a new

commerce arena — Ecommerce. Ecommerce offered man i
] s y advantages to compa s
butitalso caused many problem:s. . P SR

Positive Impact

Faster buying/selling procedure, as well as easy t

_ . o find pro |
Buying/selling 24/7. ’ d Prigusts
More reach to customers, there is no theoretical ic limitati

i ’ geographic limita 1

Low operational costs and better quality of services. 5 B
No need of physical company set-ups.
Easy to start and manage a business.
Customers can easily select products from different providers without moving around

physically.

Negative Impact

Any one, good or bad, can easily start a business. And there are many bad sites which eat up

customers' money.

(120)

Scanned with CamScanner



r

sIGHT
IN ISSN 2394-7462

There is no guarantee of product quality.
Mechanical failures can cause unpredictable effe

it : cts on the total pr
As there is minimum chance of direct customer to company imP ocesses.
always onacheck. eractions, customer loyalty is
There are many hackers who look for opportuniti

1t1 . ;

payment gateways, all are always prone toI;ttack g S e e g i FSh

iers to E-Commerce in India

Barr ; .
gome of the infrastructural barriers responsible for slow growth of e Commerce in India are as

follows.
i) payment Collection: When get paid by net banking, one has to end up giving a significant share

of revenue (4% or more) even with a business of thin margin. This effectively means one parting
away with almost half of profits. Fraudulent charges, charge backs etc. all become merchant's
ity and hence to be accounted for in the business model. '

ii) Logistncs: Businesses have to deliver the product, safe and secure, in the hands of the right guy
inright time frame. Regglar post doesn't offeran acceptable service level; couriers have high charges
and limited reach. Initially, one might have to take insurance for high value shipped articles
increasing the cost.

iijjVendor Management: As per advanced system most of vendors are not working according to
the changed system. This will slow down the system drastically. Most of them won't carry any digital
data for their products. No nice looking photographs, no digital data sheet, no mechanism to check

for daily prices, and also don't keep their sites update.

iv)Taxation: e-commerce also include various tax
specific forms which accompany them. This can be confu
special rules. . o

v) Excessive pricing in e-commerce markets: excessive pricin
for e-commerce companies. Few e-commerce _opera.thns are curren
excessive profits. Over the longer term, EXcessIve pricing may becom
commerce companies that Jevelop dominant positions I their relevant markets. _

vi) Cyber crime in E-Commerce: Cyb'er crime 1s a k.ey alarm thE‘lt consumers have regarding e-
commerce. No one wants to become 2 chtlm_ of cyber crime, which is a real hazard to e-commerce.
Cybercrime isan e-crime. Cyber crime is a criminal act.

responsibil

es like Octroi, entry tax, VAT and lots of state
sing at times with lots of exceptions and

g is unlikely to be a major issue
tly making any profits, let alone
e a serious concern for those e-

bsites in India
Some of the E-Commerce Wehopl&com c) Ebay.in d) Indiaplaza.com

- mes : . ;
ge‘ftl;glgggfgg gg)[))};ﬁapage.com h) Shopbychoice.com, ) Royalimages.i

e) Bigcmobiles.in )
n j) Egully.com

Accessibility to E-commerce
for those who are living in
fast adoption of internet enabled devices like Smartphone and Tablets, we have

urban areas. Du€ ~owth in E- commerce. The ongoing computing and communications
seen an U“P“m“ded E cconomic and social impacts on modem society and requires serious social
S ge its risks and dangers. Such work would be valuable for both

« ro
revolution has BWTC L o rger to mana qUAG L .
The growth of Ecommerce volumes in India 1s attracting the

; . : yation 1 :
science m}lCS“gf‘“oghnology design.
dthcglobc.

social policy 8% aroun
attention of p13Y¢

Conclusion . :
pecome an integral part of everyday life.
er a necessity for people, especially

platform is not 2 privilege put rath
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rate Go :
Corpo vernance Reforms in India: Evolution and Observance
Amanpreet Kaur’

Absrracf e o
is paper is ivi i - .
This pap ided into three sections. The first section discusses the evolution of

rate GOE@ fzan.ce reforms in the emerging economy of India. It laid down focus on the

ves on Co1 porate Governance in India by Securities Exchange Board of ]nc}ia (SifIB;ecfg;zt
. section examines the observance of standards and codes on Corporate Governance in I) d i
The third section explains Corporate Governance Scorecard (CG Scorecard) for India. It 11; anml:‘
initiative taken .by Bombay Stock Exchange (BSE) in 2016.Corporate Governance Scéreca d i 4
toolformeasurmg the Corporate Governance status of the companies. e

words: Corporate Governance (CG), SEBI, India, OECD.

Corp?’
jnitiatl
Sg(,‘ﬂ"d

Key

siness limelight after a string

Inrroduction
1dCom, the telecom behemoth,

The subject of Corporate Governance comes to global bu

collapses of high profile companies. Enron, the energy giant and Wor
shocked the business world with their unethical and illegal operations. High profile corporate

failures in developed countries have brought the subject to media attention. Corporate
Governance is a system by which companies are directed and controlled. Corporate Governance is
the system which maximises the shareholder's value in 2 corporation while ensuring fairness to all
the stakeholders. Corporate Governance is about transparency and raising the trust and confidence of
stakeholder in the way the company is run.

Review of Literature
Dharwadkar, George & Brandes, (2000) made an attempt t0 study the effect of privatization
inemerging economies. The authors revealed that in the past few decades, emerging economies have
launched plans to privatize their state owned enterprises. The volume of privatisation in emerging
economies has increased from $8 billion in 1990 to about $65 billion in 1997.In privatization;
ownership 1s transferred from the state to new private and public owners. The new diversified
ijon makes Corporate Governance an important issue in emerging

| the firm and expropriate minority

ownership structure after privatizat
economies. Large and majority shareholders often contro
the firm. As aresult it is also important to design governance mechanism and
cholders.

shareholders' interest in : on
safeguards to protect minority shareholders from expropriation by majority shar
Goswami (2002) conducted a study in his paper entitled 'Corporate Governance in India.
Taking action against corruption in Asia and pacific'. He revealefl that in India the urgent need for
corporate governance came to the fore following various significant stock market scandals. In
addition to various stock market frauds, there werc several instances of companies allotting

highly discounted prices, as well as several instances of "start

preferential ghares to their pr.omoters at hi isc
up" companies that simply disappeared with their investor's money.
Jution of Indian corporate

Chakrabart, Megginson, and Yadav has traced the evo

governance system .The authors have found that the framework of the cguntry's_ legal system
provides some of the ‘best investor protection n the world but.enforcement is a major proble-rn in
P ew of the sIoW function of the over burd3ened courts and the widespread prevalence of corruption.

wﬁ College, Fatehgarh Sahib

* A gsistant Professor
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ntitled 'Report on the Observance of Sy, d
c

. . ards
dy in 2004 sess the quality of Corporate GOVC"?ancc in lna;}d
ducted to as ers, institutional investors, ﬁnar_xcml instip,
sw:thllsstu |m’vyef5’ accountants and auditors, The
ys ‘nce in India is not up to mark. It Needs Cél‘la'

World Bank conducted a st
Codes (ROSC)".This study was con s
The assessment was based on lmcwarkct e
and reputational agents, sqch as m R oot
revealed the compliance with Corpo
improvements.

rporate Governance taken in India.

Objective of the study , :
4 . system in India.

1) To examine the various initia}twes on Cot LS
ii) To assess the compliance with Corpora

Res;;;-: glﬁg‘;gog:slgﬁn secondary data. Data is taken from the various published reports availab,
with SEBI, BSE & World Bank.

ormsinIndia ) :
Corparggrg;‘,’svi;’;a\’;f‘;f:f;nnovative governance practices are evolving in a;elip?clllse to gloy
financial crisis, wave of privatisation, rising investment lev?,ls and grt_eater stakeholder aWarengsg
etc. Globally, Governments and law makers are endeavouqng to design good governance whjl,
promoting and disseminating the understanding of best practices of voluntary adqptlpn. Regulatorg
tantly designing Corporate

are keen to deter non- compliance. Industry and experts are cons
Governance structure and processes with strong emphasis on risk management, enhanceq

transparency and greater stakeholder engagement. In India the following initiatives are taken op
Corporate Governance:

CII Code on Corporate Governance
(CII) has been a front-runner in the evolution of

a
clause 49 of listing agreement. The co i
Governance. Someo e ront mmittee lays down a lot of guidelines for better Corporate

(124)
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CII Code on Corporate Governance

M tyle two -tier board.
2) ifit  performs well, can
older value just as well as a
boal‘d.

y listed €O
or above, should have :

.rman of Company is Non E xecutive
30% of the b oard should be
Executive directors, or

If Chairman of Company & Managing
(MD) are same - 50% of the boar d
Independent Non Executive

rectol =
endent Non

ii)
Director
shOUid be

directors-
¢) No single person should hold directorships

in more than 10 listed companies.

d) Non-executive directors should be
competent and become active participants in
poard ~ and have clearly defined
responsibilities like in the Audit Committee.
They must know how to read financial

statements.
¢) Attendan
should be
appointment.

f meetings of directors

-

ce record 0
considered at the time of re

lam Birla Commi
999 SEBI appoin
Kumar Mangalam

Governance. Thisc
ttee has provi

Kumar Manga
On May 7, 1
chairmanship of Shri
standards of Corporate
Committee .This commi

Birla,

Narayana Murthy committee on Co
This committee Was constituted unde

Chief Mentor of Infosys Technologie

performance of Corporat® Governancein
to rumour and O

ther price S r
transparency and integrity of _the market. Thi
The recommendations

of Birla committee and
through Clause 49 of Listin

g agl'eement.
Clause 49 (ListingA greem ent)
Clause

9 of Listing agre
has been formu
companies. is bindin
requirements of Claus¢ 49 are given below:

r the

ensitive informa

(1

mpany with turnover of 100

ommittee is thereafter known as
ded its report in 2000

rporate Governance

s Limite
Indiaand to determi
tion circulating in ma

s committee

ement to the Indian stoc
lated for the improvemen
ding on all the listed companies.

f) To secure be
S tter effort from non executive
ctor they should be paid issi
et paid a commission
o of net profits for a compa i
MD or 3% for a com T pe
and above sitting feciJ agt)i):i: tc})lr()):i:)r]i: Ir)nz? V(l:)l‘
considered too. Yo
g) Key inﬁirmation that must be presented to
the bpard like quarterly results.
h) Listed companies W ith turnover over Rs.
100 crores or paid -up capital of ~ Rs. 20
crores should have an audit committee of at
least three members, all non -executive,
competent and with clear terms of reference
and access to all financial information in the
company and assist the board in corporate

accounting and reporting.
i) Financial institutions (  FI) should
withdraw nominee directors from companies
with individual FI shareholding below 5% or
total FI holding below 10%
j) Stock exchanges shoul
compliance certificate from
on company accounts.

d require
CEOs and CFOs

R o e

e
rate Governance under the
te and raise the

Mangalam Birla

L’//,/J

ttee on Corporate Governanc
ted a committe

e on COrpo
rd, to promo

member SEBI Boa
Kumar

chairmanship of Narayana Murthy, Chairman and

d. This committee Was set up to review the
ne the role of companies in responding
tket, in order to enhance the
s recommendations in2003.

has provided it
mmittee have implemented

Narayana Murthy co

mes into effect from 31

k exchange cO
t of Corporate Governance in all Listed
The Mandatory and Non-mandatory

25)

—

Scanned with CamScanner



INSIGHT ISSN 230, ?
“f4r.
Mandatory Requirements of Clause 49 W

Format of Quarterly Compliance Reporton Corporate Governance ‘
Name of the Company: Quarter ending on:

iculars Clause of | Compliance |p.——
Particular Listing Statursj } Remarks"'
Agreement | Yes/No |
I. Board of Dircctors 49(1) :““*-—\_\_‘H
(A) Composition of Board 49(1A) [
(B) Non executive Directors’ compensation & 49( IB) \
disclosures ’

(C) Other provisions as to Board and Committees 49( I1C) I
(D) Code of Conduct 49(ID) Ii
I1. Audit Committee 49 (1I) '-
(A) Qualified & Independent Audit Committee 49 (I1A) :
(B) Meeting of Audit Committee 49 (IIB) T
(C) Powers of Audit Committee 49 (IIC) ‘
(D) Role of Audit Committee 49 (1ID) T
(E) Review of Information by Audit Committee 49 (IIE)

I11. Subsidiary Companies 49 (11D T
IV. Disclosures 49 (IV) T o3
(A) Basis of related party transactions 49 (IVA)

(B) Board Disclosures 49 (IVB)

(C) Proceeds from public issues, rights issues, 49 (IVC)

preferential issues etc.

(D) Remuneration of Directors 49 (IVD)

(E) Management 49 (IVE)

(F) Shareholders 49 (IVF)

V.CEO/CFO Certification 49 (V)

VI. Report on Corporate Governance 49 (VI)

VII. Compliance 49 (VII)

Note: Every listed company is under obligation to file compliance report in above format
quarterly.
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) Anqﬂ—:chai rman’s office at the company’s
II]aintalﬂan dalso allowed reimbursement of
xpens° incurred in performance of his duties,
xpense ont Directors may have a tenure not
Iﬂdepfililng, in the aggregate, a period of nine
o0 the Board of a company.
o 2 poard may set up a remuneration

mittee to determine the remuneration
" s for executive directors. The

uneration committee may comprise of at
{zast three directors, all of Whom should be non -
executive directors, the _Chau‘man of committee
peing a0 independent dlref:tor.

Half-yearly declaration of financial
erformance including summary of the

significant events in last six-months, may be sent
to each household of shareholders.

INs‘Gm//(Non-mandatory Requirements o
man may be entitled to | ause 49

ISSN 2394-7462

d) Compan

_ pany may move toward i
u;(}}:ahﬁed financial statemenisS e
e i '
s company may train its Board members in
L I;lril?(l.’,ss rfntl)ldel of the company as wel] ag the

1le of the busin

ot €8s parameters of the

?ﬁ:gzgeizﬁ%zcg :I:fealbuat:on of n on-executive
s Y a peer group
comprising the entire Board of Directors,
excluding the director being evaluated; and Peer
Group evaluation could be the mechanism to
determine whether to extend / continue the terms
of appointment of non-executive directors.

g) The company may establish a mechanism for
employees to report to the management concerns

about unethical behav iour, actual or suspected
fraud.

s

National Foundation for Corporate Governance (NFCG)

NFCG was set up in 2003 by Ministry of
Company Secretaries of India & Institute O

Corporate Governance practices in India. In 20

National Stock Exchange and in < :

astrustees. Mission of NFCG is given below:
To foster a culture for prpmotmg
effective participation of different st

To make significant difference tc; )
Corporate Governance in India tov;/i -

Tocreatea framework of best practices,

Committe :

NareShTC"llheag:t?;m scam has shocl;:edG I;l‘c}é?n \;1111 -
promoted a relook at our Coré)rc;? e
through some voluntary (r)r(l)t;aio s A
Chandra in February 2

standard.

cein India
ance of C'orpomte Go vernan
Observ.

In 2009, on the request

opme
operation 20 t'orf;lzl ep
recommTelf:d;]ghts of Shareholders
3 e

ith this in min . :
g end ways of further improving

rovided some recommendatiox}s on :
osv?lis OECD principles. OECD principles are:

Corporate Affairs in partnership with CII, Institute of

f Chartered Accountants .
10, Institute of Cost Accountants of India and

d in 2013 Indian Institute of Corporate Affairs were included in NFCG

of India to promote good

good governance, voluntary compliance and facilitate

ake holders. s
Indian corporate sector by raising the standards of

ds achieving stability and grovyth.
structure, processes and ethics.

nance 2
¢ on Corporate Gq';'ﬁ"their massive fraud in 2008.Satyam episode has

e norms and how industry can go a step further

et up a task force under Mr. Naresh
e i Corporate Governance

of member countries OECD (Organisation for Economic Co-

Corporate Governance. These
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The equitable treatment of shareholders

Role of stakcholders in Corporate Governance

Disclosures and Transparency #

The responsibilities of the Boar: _
This section asscsscs India's Corporate Governance compliance with each OECD (Orga"isatj()n
Economic Co-operation and Development) principle of (?orporatq Govemanc_c. In order ¢ Cnndr
this assessment I have only taken those OECD principles which are partially obsery, q (Puct
materially not observed (MNO) or not observed (NO) in India. It means the rest of Ok )
principles are cither observed or largely observed in Indl_a. Iq the bclpw table, O is Observeg T
that all essential criteria are met without significant deﬁc1encu;s. LOislargely obsm"\fed Meang ng
minor shortcomings are observed, which do not raise questions about the authorities' ability ang
intent to achieve full observance in the short term. PO is partially pbserved means that whj|, "
legal and regulatory framework complies with the Principle, practices, E}nd enforccmqm diVerge
MNO is materially not observed means that, despite progress, shortcomings are sufficient ¢, raise
doubts about the authorities' ability to achieve observance. NO is Not observed Meang p,
substantive progress toward observance has been achieved.

1. The Rights of Shareholders :_:'":\
Principle O |LO | PO | MNO [NO Comment/Reago_n____\
Cost/benefit to voting " » Pension funds seldom exercise

voting rights, instead exert
influence through nominee
directors on the board of their
portfolio companies.

IIIl. ROLE OF STAKEHOLDERS IN CORPORATE GOVERNANCE

Redress for violation of ¥ * Redress can be sought through

rights civil and high courts; however,
there are long delays and
backlogs.

V. RESPONSIBILITIES OF THE BOARD

The board should be able * * Audit and remuneration

to exercise objective committees are common.

judgment ;

Access to information * k|

* Clause 49 mandates
information to be placed before
the board; it is sufficient to
inform directors about firm’s
financial/non-financial situation. |
Source: Report on Corporate Governance Assessment by World Bank

IT'and IV OECD principle is observed or largely observed in India. So we can say that Corpord®
Governance system of India is good but it needs further improvements.

Corporate Governance Scorecard-An initiative of Bombay Stock Exchan ge (BSE)
Listed companies in India are required to comply with Corporate Governance requi“’ments
as specified by Companies act, 2013 and SEBI (Listing Obligations and Disclosure Requirements)

(128)
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S.Hﬂ“’e"cr’ there is no comprehensive tool for measuring the Co i

ity & the companies. Due to lack of comprehensive . .
ngulgj;ﬂﬁc S{a t;:sfi-.::sfs iheir corporate govemnance status s oot ]ih:nns}gffésci;?nﬁg:;
70 o s e vy .5 0 ersand s bt v e Copr
i aco )
! “fg?nnaﬂc ‘ﬁ:g:solt;lese issues and as an initiative for the public good, BSE has collaborated on
s 1‘; 2016 with International Finance Corporation Washington for developing a "Corporate
fcbmary £ scorecard” for Indian companies. In a Public Consultation Workshop held on June 6,
‘,cmanhc bases of inputs received from the participants of this workshop and from CG experts, a
nmﬁlon‘ ont detailing the CG Scorecard has been prepared .Companies can use CG Scorecard 10

;ﬁﬂal d":‘ss (hemselves and identify the parameters where they are lacking and take corrective actions
glfﬂsﬁsfy the came.CG scorecfard has developed on the basis of OECD principles.
¥ ging of areas/cateEOrIes -
e Themarks achieved under each principle or category is given certain weight ages as below:
/-'-’—'——' » 3 -
Principle Weight age(%)

Me Treatment of shareholders 30

olsot Sikeholders 1L

Disclosure & Transparency 30

Responsibilities of the Board 30
S Total 100

fraluation method under CG Scorecard
. The quality of Corporate Governance practi

three levels: _ _
Ifthe company follows global best practices then2 points should be given.

If the company follows reasonable practices or meet Indian standard for that clement of

Corporate Governance then 1 point shouldbe_given. )
Ifthe company needs to improve then zero point should be given.

ces shall be recognised on the basis of following

Calculating CG Score (An Example)

Principle R M | W | Principle Score
Rights & Equitable Treatment fsharcholders | 26 | 38 | 30 21.53
Role of Stakeholders 11 | 18 | 10 6.11
| Disclosure & Transparenc 34 | 46 | 30 22.17
| Responsibilities of the Board 27 | 38 | 30 21.32
Total(CG Score 7030

Formula for calculating the principlescore :- R/M)*W . .
Where R=Marks received based onresponse to the question under principle

M=Maximum possible score for the question under principle
W= Weight age assigned to the principle
rate Governance compliance in this case is 70%.So we can easily assess

As per this example COTPO :
theI::xality of Corporate Governance with the help of Corporate Governance Scorecard.
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Conclusion

Corporate Governance is a system by which companies are directed and contro|leq

In India many initiativeg + Many
scams have led the development of corporate Governance. _ ' Ves are ()
Corporate Governance frorf:l time to time. All the listed companics furnish compliance o, 10y

» . port y:
BSE. But the corporate Governance System still nceds improvements. With
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H *
4bsfrﬂ‘-" Monica
vertisement is a mig .

mﬁﬁ il C’: ’;&: :‘)': ::(::I 0 _f;vm-:rably impact the opinion of the customers. In the light
of com ion like internet, mobiles, social media websites etc it will not be
: riate to say that customers are driven by th g elc it will not
inapproP . . ; y the force of advertisements. Many advertisements depict
comen o eﬂ'ec-twely comnfumcale h'.l(,’lr message 1o the customers. But while doing so sometimesq:'he
adpgrtisers pmjf.’C; w Or-m.tn in a unethical way. This study talks about the unethical projection of women in
adreﬂise ments an optm.on of peoplc.towards it. The study was conducted in Amritsar city of Punjab over
100 respondents by applying the technique of factor analysis on the collected data.

quards: unethical, advertising, projection

[ntroduction _
Advertising is one of the “promotional tools” used in marketing venture, as onc means of

communication between the seller (advertiser) and the buyer (consumer or organization).
Advertising is everywhere- in magazines, on television, in movie theatres, on countless web pages,
etc. They invade not only our mailboxes, but in our minds and ultimately they shape our view
regarding women in the society. Predominantly, female bodies are used to sell the products. The
conventional opinion on which everybody agrees is that “Sex sells- pretty much anything™ and as
guchitisa marketing tool. Sex does sell, though sex in this case may just be the depiction of the body

1 act as often implied. However, sex appeals are comprehended differently

and not the actual physica
from person to person, region to region, country to country, society to society and from time to time.

t be sure that the product, the advertisement, the target, audience and

Therefore, the advertiser mus
the use of sexual themes and constituents all matchup to make the advertising appeal effective.

Advertisement Regulations

Y ASCUS (Advertising Standards Council of India) was founded in 1985. It is a self-
luntary organisation (SRO) of the advertising industry in India. It is a non-

regulatory vo
government body ‘Their mandate is that all advertising content must be legal, truthful, decent,

honest and not objectify women and fair to their competitors.

2. Code of commercial advertising on Doordarshan published in 1986, lays down standards

and codes of conduct for advertisers. Among other provisions, these standards safeguard the
interests of women by not allowing any “depiction” which violates the constitutional rights to all
citizens such as equality of status and opportunity and dign ity of the individual.

The Indecent Representation of Women (Prohibition) Act, 1986 The Act was introduced

3.
in the growing derr}andS, especially from women's organization, for legal action to curb the
increasing exploitatlon.of women by media. It makes it an offence for any painting, publication,
figure or any other medium to portray women, or her body indecent manner
I * Assistant Professor, Dept.of Commerce, Desh Bhagat College, Bardwal
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Lanis, K. and Covell, K. (1995) showed
represented as decorative objects. They also found out
and sexy. .
Bayraktar, A. (2010) made study at
advertisers to use sexuality and violenccasam f
question by usc of Utilitarian, Conuaetnnan;d K:;]ntlan B A olonsas silical
i hes conclud at usc of s¢ g cal pract;
e T lence. Even the fact that Scx:all?c'

The conclusions showed that sexuality was used stronger than vio ;
t meant that advertisers market their products at the expenge o

that there were 60% ads where womey,
that role of women in advertising ig illciliCrc
ng

med at determining whether it is nccessary for med;
|

arketing instrument. It answered such
and Aristotelian approaches on busings,

and violence arc uncthical practices, i _ S
ignoring business cthics. Thus media institutions should consider the negative impacts of uge ¢
sexuality and violence on socicty. .

women were portrayed as thin and clad in by,

A 2012 study by sociologist Park, B. found that . :
prime time tclcvisjifo: and famgi;y films. They were mostly understated in STEM in comparison t,
men coun and had less speaking or just silent roles according to his study, 28.3%
characters in family films, 30.8% of characters in children shows and 38.9%of characters in prime
time television.

Parents Television Council (2013
by men when teenagers are involved in that
targets for sexual jokes rather than 33% o
stated that young people are having difficulty in
or inappropriate. The researchers concluded as
women and take it as humrous, the effects of women

addressed in our society.
Raut, Kishore C. (2014)on an investigation into effects of beauty and fashion magazines on
young women desired them to be thin and beautiful. The study found that size of women has
is more among college girls who are influenced from

decreased since 1960's. The desire to be thin
Others influence include peers and immediate social

fashion and beauty magazines and others.
them to be thin. This information is important in this

environment which persuade desire among
fthese advertisements if this statement is true.

study as the impact would be much biggero
Baker, C.N. (2015) described the present status of situation of women in media and its impact

on adolescents with respect to gender. The study is based on quantitative data where survey research
met_ho_d is used. Statistical analysis was used to report the results on questionnaire such as standard
deviation, mean, t-test, with help of SPSS version 20. Results showed that 76% of adolescents
agreed that there was unnecessary display of vulgarity in media and 60% agreed that women arc
shown as commodity. 62% agreed need of rejection of unethical content

) reporting found that it is more likely a scene of exploitatiop
scene. The reports found out that 43% of the teen girls are
f adult women. A PTC board member Delman Coates
managing the sexual conduct of what is appropriate
long as media advertisers continue to degrade
will continue to be neglected and not fully

Objectives of the Study

1. To examine whether unethical projection of women reflect and shape our view regarding

women in society
To examine the general attitude of respondents towards unethical advertisements affecting

the sale of the product
3. To know the awareness level of respondents with respect to ASCI (Advertising Standards

Council of India)

2
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T
5|GH Mt’f"odomgythc research p incl
& aper includes both prima
ry data and seconda
ry data. The

lected during surveys made with the h

. . . 4 elp of : '

 analysi (Sl’. g‘lterpretat_l onan ifindingenithe S?Udy(zllsgit::]ré?a:lrc .On the basis of this

4 ed from the di erent periodicals, books, artcles published in e e e
. journals of marketing and journals of advertising, ctc e various magazines and

" qals VI 5
ut eseaff:h Ap_proach._the research approach used in this study wa
ofquesnonnaires. s surveys through filling
h Instrument: a structured questionnaire was used as a research instrument. Th
. The

Researc :
naire Was prepared keeping in view the objectives of the study. The questionnai
: stionnaire

up

uestio

mostly . .
Gampling Plan: This plan calls for three decisions:
Wwhoistobe surveyed (sampling unit)?

a
b How many people should be surveyed (sampling size)?
o How the respondents should be chosen (sampling procedure)?
Sampling unit and size: The universe of study consisted o% i i
_ the Amrits A
size consisted ofone hundred respondents of ages 15-30. i
Sampling procedure and method: convenience samp
Contact method used to contact the respondents was personal interview.

Statistical Tools used :

ling has been used for the study.

a) F?\ctor Analysis: In order to analyze the factors determining the perception of people towards
micro finance, factor analysis have been applied. Factor analysis identifies a common factor
nrelated variables

from available variables and provides information that link together the u
and then provides information about structure of the data collected.
hniques have been applied to €Xpress the findings inan

b) Percentages and Pie Charts: These tec
attractive and lucid manner.

¢ between reported responses and

The basic limi :
actually observed consumer _
i +sar city and the results may not

The study has been co

areas or cities. . e
The city is big and it was impossible 10 co:ifer each an

i i o the results could be biased- |
ey d it may notbeatrue gauger of the whole universe.

The sample siz€1S yery smallan

be applicable in other

every unit in the sample in the short

i L trepretation
Analysis and Intrep Charts

1.

Percentages and Pie

(133)

Scanned with CamScanner



i |

ISSN 2394745,

s i t | Cumulative Per
Frequency| Percent Valid Percen - &
Valid ycs 95 95 955 5 —
no 5 5 |

' duct?
Is advertisement necessary to promote the prodt

= yes
Hno
m
]

i i l'tisemem are
i i i table (l) ShO ] hether a S
IP : I b]e 1 a[ld ple Chart l'epresentlng . WS W (]Ve
l t ) : [ C ote (t])le plOduCt Oor S€rI Vice.; Out Of reSUltS Obtamed 95A) respondents agree that

i %di d on the same,
advertisements are necessary to promote the product or service and 5% disagree

t | Valid Percent| Cumulative
Frequency | Percen a S er
80 80.0 80.0 80.0
Relevant
Valid
= Irrelevant | 20 20.0 20.0 100
Total 100 100 100

In your opinion how relevant is female model in the
adverstisements?

M irrelevant

M Relevant

-

Interpretation: table (i) and pie chart of tabl
relevant is female model in the advertisem
models in advertisements and 20% of the r.

/ Frequency Percent Valid Percent Cumulative
Percent
Increase 41 41.0 41.0 41.0
Valid Decrease 59 59.0 59.0 100.0
Total 100 100.0 100.0
(134)

e (i) represents the opinion of the respondents on how

ents. 80% of the respondents a gree on relevancy of female
espondents disagree on the same.
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How unethical advertisements effect the sale of the
product?

W Increase
m Decrease

]mcrpretatlon: ”l_“ablc (ii) and pie cohart of table (ii) represents how unethical advertisements affect the
sale of product 11 the rparket. 41% of the respondents agree that unethical advertisements increasc
the sale ofthe product in the market. And 59% say that unethical advertisements decrease the sale of
the product1n the market.

1.Factor Analysis
a) KMO and Bartlett's Test

Kaiser—Meyer-Oikin Measure of Sampling Adequacy. .613
Approx. Chi-Square 871.941
Bartlett's Test of Sphericity Df 300
Sig. .000

Interpretation: The Kaiser-Meyer-Olkin(KMO) test measures the sampling adequacy and examines
the appropriateness of factor analysis. The value of KMO is more than .60 i.e. 0.613. Hence, sample
size adequate for running the factor analysis test.

Bartlett'stest: NULL HYPOTHESIS Correlation matrix is not identity matrix.
ALTERNATE HYPOTHESIS Correlation matrix is identity
matrix.

The value is less than .05. Hence, the null hypothesis is rejected hereby means the correlation matrix
isidentity matrix and is appropriate for running the factor analysis.

a) Total Variance Explained ’ . :
Interpretation: There are 7 factors out of total variables explained with cumulative frequency of
62.625%
i. FACTOR 1(RESPONSIBILITY IN MARKETING) includes 5 factors namely:
- Nocorporate responsibility in marketing of products

ASCIwidely known regulatory body

Unethical projection of women not responsible for lust

Media do not help in wrong projection.

The highest loading in factor 1 is.717. The lowest loading in factor 1 is .547

ii. FACTOR 2(BEHAVIOUR OF WOMEN) includes 4 factors namely:
. Attractiveness inmodels seen by women
Comparison with models
Inferiority in women by comparison
Publicneed tobe educated regarding abuse of women
Thehighest loading in factor2 s 75. The lowest loadir;g in factor 2 is .652

(135)
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‘I " “ ™~ -
‘ 1 E\?f; (i)‘ilif](g]?gltll}/\\’/\ L OF WOMEN) il.lcludclsd factors namely:
18 s use women only as decorative objects
Advertisements stress physical beauty of women.
Influence of western countries in advertising
No pu::chasc if women shown in unrespectable manner.
The highest loading in factor 3 is .825. The lowest load

ing in factor 3 is.466

iv. FACTC_)R 4(APPEAL OF ADS) includes 4 factors namely:
- Advertisements crucial for promotion
Vast role by advertisements in manipulating the
The continued negative image must be changed

f}rds m_aking EXCeSs use of sex/nudity appealing to all.
he highest loading in factor 4 is .800.The lowest loading in factor 4is.412 -

decision of buyer

v. FACTOR 5(ROLE OF AUTHORITIES) includes 3 factors namely:

ASCI sl}ould conduct public awareness
Portraying unethicality encourages tolerance against women

No initiative taken by government.

The highest loading in factor 5 is .729. The lowest loading in factor 5 is .503 J:
i

vi. FACTOR 6(UNETHICALITY) includes 2 factors namely: 5

A company making use of sex/nudity is least reputable
Numbers of unethical practices are employed in advertisements with the portrayal of

women.
The highest load

vii. FACTOR 7(LEGALAND ETHICALREQ
Immediate legal framework required
Women are portrayed even when no required

The highest loading in factor

ing in factor 6 is.791. The lowest loading in factor 6is .633

UIREMENTS) includes 2 factors namely:

7is.675. The lowest loading in factor 7 is .648

g findings are made. The ads which depict

Findings and Conclusion
ducted, the followin
h attention of the consumers. They are not

On the basis of the study con

extremely misrepresentation of women do not attract muc 1

even appealing to most of the consumers. Moreover, the companies making use of sex/ nudity in
utable among people.

Iso unethical

le models are relevant in the advertisements and a
m the

their advertisements arc leastrep
le of the product.The following conclusions emerged fro

The results conclude that fema
projection does not increasc the sa

study. .
. . romote the product/service.

dthe advertisements of their interest and want

necessary top
ucts and creates confidence in

Advertising is

People generally watch orrea )
Advertising helps people in selecting better prod
tobuya parlicular product.
Advertisemen

undcsirablc values i
Today's advertising camp

the buyers

n do have negative impact on Advertisements promote

jety and distort values of our youth also.

aign contains t00 much sex.
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Self-efficacy of High School Students in Relation to their Emotional Intelligen,

Seemq Garg’

Abstract
It has been observed that most children at the school level_wh:ch is the for_'mam'ze Stage of
their personality development lack self-confidence. In orc{er to achieve excellence ;’n th.e"t lives, 1y,
will have to instill in them the sense of confidence, self-believe and self-adequacy which is importay
components of self efficacy. Hence need arises to study the Iocz_ts of c_'ontrc?l and s-elf-concepy of the
school children in relation to their perceived self-efficacy. Emotional zfuelltg:ence_ts expected to plg,
a major role in academic success, so it will be desirable to study em_otton'al mtelltgence among high
school children and also to find out the relationship of emotional intelligence with the personalip,
constructs of locus of control and self-efficacy. The main purpose of the St:udy was to find out th,
Gender, Location and type of school differences on Self-efficacy of ngh_ SChi?Ol Students &
emotionalintelligence. Forit Self-Confidence Inventory devised by Rekha Agnihotri and EKTA teg
of emotional intelligence was administrated to 400 High School Students. The results of the Study
show that Males and females do not differ on self-confidence where as the students of the rural schoo|
and urban schools as well as Govt. and private school have significant differences. Urban schoo]
and private school students have higher level of self-confidence as compared to their counterparis
and Sex differences are not found on many aspects of emotional intelligence. But differences exist
between rural and urban school students and rural students have higher level of emotional
intelligence. The students of Govt. and private schools also do not differ with each on almost all
aspects of emotional intelligence. Though significant differences exist between three types of
students of different level of self-confidence on most of the aspects of emotional intelligence. But
students of low emotional intelligence are found to be more self-confident as compared to those with
high emotional intelligence which establishes a negative relationship between emotional
intelligence and self-confidence.

Keywords: Self-efficacy, Emotional intelligence, high School Students
Introduction

Self-Efficacy is the self-belief and anxiety about one's ability to perform well in competition
which occurs in almost every athlete. When this state occurs too frequently or when it is not
overcome at the right time, problems arise in performance. Obviously, a low self-esteem, low self-
confidence and performance expectation in sports are the factors that are not desirable to bring
achievement. Here the psychologists stress the importance of self-efficacy which is the person's
conviction that he can produce a successful outcome

: _ Psychologist Albert Bandura has defined self-efficacy as our beliefin our ability to succeed
1n specific situations. Your sense of self-efficacy can play a major role in how you approach goals,
tasks, and challenges. According to Bandura's theory, people with high self-efficacy - that is, those
who believe they can perform well - are more likely to view difficult tasks as something to be
mastered rather than something to be avoided.

Self-efficacy theory is a social cognitive approach to behavioral causation in which
behavioural, physiological, and cognitive factors and environmental influences all operate a
interacting determinants of each other (Bandura,1986,1997). This interactive process, referred to a3
reciprocal determinism, posits that behavior and human functioning are determined by the
interrelated influences of individuals' physiological states, behavior, cognition, and the
environment.

* A ssistant professor, Modern College of Education, Bhikhi
(138)
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Efficacy expectations are the individual' iefs i
> ividual's beliefs in his or h iliti
e of 9D 3 € 1nd or her capabilities to ¢
fndividuals ctliggsteot gztlsfy sﬂt:latlonal demands and are theorized to influence ti:zc:éfigi{:;:;sstﬁg
B nstoated e fa[;%r(;:fi‘cfa,iiﬂfecgort exp_cnded on such activities, and the degree of persistence
r aversive stimuli (Bandura, 1986).M
(1995,1997) refined the definition of s ; ¥l oxP gecEmt, Jemns
,19° elf-efficacy to encompass those beli f: ing indivi
capabilities to produce performances that wi D el SIEgI g
ill lead to anticipated outc Th
regulatory efficacy is now used, and both the term iti e
; and definition encompass a social iti
stance that represents the role that co iti i i i A o o
st : gnitive skills play in beha 1
simply behavioral or skill beliefs. i vioral performance above REEREEE

These judgments of personal efficacy are by definition situation-specific, and efficacy
her than generalized in nature. Efficacy

measures are therefore specific to domains of functioning rat
::5:;?;1;):; ;ﬁf;;leégsal;un;an behﬁwor through a variety of processes. Individuals_with a strong
e erdistlongzeria - fzlfm::ppfroac _more‘chal'lengmg tasks, expend greater effortg, in these tasks,
D iy contribufet of aversive stimuli. Eﬁicacy beliefs also actas motivational regulators
] o _the‘ formulation of desires and aspirations as well as to one's degree of
f:omm:tment to tt_lese aspirations (Bandura, 1995). In short, self-efficacy beliefs are theorized to
influence motivation, affect, and behavior (Bandura, 1986).
S_elf-efﬁcacy is a variable which needs to be probed into among the school children. Self-
efficacy is the perceived ability to carry outa desired action (Bandura, 1982).The higher a person's
feelings of self-efficacy, the better that person tends to be at awiderrange of tasks. And such success,
of course, can ultimately jead to more generalized positive feelings about oneself. Self-efficacy is
the individuals' expectations concerning their ability to perform various tasks. The important role of
self-efficacy is the individuals' beliefs about their ability to perform at given levels. If people
conclude that no matter what they do, they lack the capacity to reach a certain goal, then effort and
performance will decrease. In contrast, if they conclude that they can reach the goal, motivation and

performance will be strongly enhanced. _
Perceived self-efficacy can influence thought patterns, persistence and performance.
realized when there is a personal belief of capability. If an

will follow. Most

Performance potential is more nearly : : :
individual believes in himself, then effort will be increased and achievement i
lves capable of managing.

people willingly undertake those activities in which they judge themse

The degree of self-efficacy influences ity and how often.

the desire to initiate an activi
Schwarzer (1992, 1994); Maddux, (1995); Bandura (1997) found that a str
personal efficacy isrelated to b

ctter health, higher achievement and more social integration.
Sharon Andrew and Wirma Via

1le (1998) showed one connection between personalised self-
efficacy and productivity. They studied the academic achievements of students involved in Science
classes in Australia an

d found that students with high levels of self-efficacy show a boost in
academic performance compa

red to those who reported low-self-efficacy.
Mc Writer (1999) repo
ion especially among young people.
aracteristics of general self-efficacy

ong sense Of

rted that self-efficacy acts as a moderator of sensitivity and

i al communicatl r
mterper‘:’?;;hua Tong, Shanggui Song (2004) examined the ch : :
d their relations in low SES college students in China. 102 low SES

administered a general self- Efficacy scale

11 being an
d 164 regular college students were ;
d subjective well being. Significant gender

index of general self-efficacy an

d. Individual with stronger general self efficacy reported that low SES

antly positive correlation with General Affect, Life satisfaction and well
rtant effect on general self - efficacy and

college St ) eated that SES had an i

; esult indicate that ad an impo gene .

being- l.lcs:vagil-]bcr:ing. General self-efficacy was positively related to subjective well being.

sub) ective telligence has, in recent years, been popularized and the research into its many
ding the relation between reason

motional in : :
cF;nts has multiplied. It1s the latest development in understan :
oo tion. Emotional intelligence is the single most important factor 1n predicting success and
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other important factors are: technical skills, specific knowledge, mental abllzltlcs, physical fitness,

physical appearance, and interest inl a ;:inrticultc_lr type C(::f work, aspirations and career goals an( life
ircumstances that either support or hinder performance. ] .

e The concept of cmol:ir:)nal intelligence has gained popularity and aCC?PthfOVCT "j the recen

years. The ability to appropriately identify, recognize and manage your emotions orl One's own yq,

being as well as the well-being of people around you is v_vhat is descrlbcd'as cmpnorlla intelligence

According to the exponents of emotional intelligence, a person’ emotional make-up largely
determines his or her professional success. They believe th_at_EQ is the most important detcrmmam
to the extent of professional and personal success in life. It is interesting to note that so many people
with high IQ fail whereas those with less intellectual endowment are extrer'nely succe':ssf.ul. It is
increasingly recognized that IQ may account for only about 20% of a person’s success in life, Tp,
remaining 80% depends largely on a person's emotional intelligence. ) _

EQ can be instrumental in achieving success in many areas of prof_'essronal life 'and can help
in increasing productivity, speeding up adaptation to change, glevelopmg leadership Sl'(l"S and
stimulating creativity. People with high E.Q. are happier, healthier and. more successful in socig)
relationship in their profession. They are aware of their own feelings, show empathy ang
compassion for others and have high self-esteem.. k ] _

Emotional intelligence more or less relates to social intelligence. It 1nclu§1es Interpersonal
and intrapersonal intelligence in the theory of Gardner's (1983) theory of .rnultlple intelligence.
Interpersonal intelligence is the ability to understand other people; what motivates t!]ern, how they
work, how to work cooperatively with them. Successful sales people, politicians, teachers,
clinicians and religious leaders are all likely to be individuals with high degree of interpersona
intelligence.

Intrapersonal intelligence is a correlative ability turned inward. It is a capacity to form an
accurate, veridical model of oneself and to be able to use that model to operate effectively in life,
Emotional intelligence is thus viewed as “a form of social intelligence that involves the ability to
monitor one's own and others' emotions to discriminate among them and to use the information to
guide one's thinking and actions” (Mayer and Salovey, 1993).

The concept of emotional intelligence (Mayer, Caruso and Salovey, 1999) shows that to
understand and appreciate intelligence in totality, one needs to attend to the domains of personality,

emotions and motivations. The merging of emotions and intelligence as a cognitive tool under the
caption of E.I. was proposed by Yale Psychologists, Peter Salovey and John Mayer (1990).
According to them, emotional intelligence involves abilities that may be categorized into five
domains.

(1) Self-a\yareness i.e.; observing oneselfand recognizing a feeling as it happens.,

(ii) Managmg qmotions i_.e.; hand_ling feelings so that they are appropriate; realizing
what is behind a feeling, finding ways to handle fears and anxieties.; anger and
sadness.

(iii)  Motivating oneself: cfhanneling emotions in the service of a goal; emotional self-

_ control; delaying gratification and stifling impulses,

(iv) Empatl.ly:. sensitivity to others' feelings and concerns and taking their perspectives;
appreciating the differences in how people feel about things,

) }l{(?ﬁdﬁng relationships: managing emotions in others; social competence and social
skills.

Emotional intelligence is the emotional needs, drives and true values of a person and guides
all overt behavior. EQ tells what the persons do and will do. It determines your success, in relating to

people and your success inany given job and socially tends to build relationships.

Emotional Intelligence is one's ability to acquire and apply knowledge from one's emotions

and the emotions of others in order to be more successful and lead a more fulfilling life. It acts, asd

(140)
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iding tool for interpersonal effectiveness in ones social environment. It is the power not only to
perceive emotions bl_lt also control them. EI is, thus, sum total of the mental capabilities which
?mpow.ers a person in understanding his or her emotions and the emotions of people in his/her
Imrpedlate environment correctly and in using these emotions intelligently to get personally and
socially desirable outcomes.

Joy and Loss (1999) said that gifted children have unique emotional needs. In addition to
their skills, emotional intelligence training is essential for gifted and talented students.

Graczyk et al (2000) investigated the criteria for evaluating the school based social and
emotional learning programs and concluded that the social and emotional intelligence have
increased teachers awareness that provide experiences that meet student's social and emotional
needs which can improve their adjustment.

Lazzari (2000) conducted a study to examine emotional intelligence, personal meaning
satisfaction with life, the psychological well-being in early and late adolescents. Given the
importance of personal meaning in identity resolution and moral development, it was hypothesized
that personal meaning would be better predicted than emotional intelligence of satisfaction with life
and psychological well-being.

Self-confidence of the school students was also studied in relation to emotional intelligence. The
mean scores of self-confidence were compared among three groups of students with high, average
and low emotional intelligence. The results show the significant differences between these three
groups in their mean scores of self-confidence. As the low group of emotional intelligence students
were getting low score on self-confidence which indicates that students who were emotionally less
intelligent were having more self-confidence. It is quite a surprising result. this result has given a

negative relationship between self-confidence and emotional intelligence.

Emotional intelligence of school students was also studied in relation to their self-
three groups of students having high, average and low

confidence. Comparison was made between ' . :
self-confidence on the mean scores of various aspects of emotional intelligence. As the F-values
were found to be significant in almost all the aspects; (_axcept the fifth aspect i.e.; handling
relationship, so it can be said that significant differences existed between three groups of students
he mean scores indicate that the average group of self-

with high, average and low self-confidence. T - . _
confidence students was getting high mean scores on all the aspects of emotu.)nal' 1ntelhgenc§:,_ as
compared to the high and low group of self-confidence, which is not indicating the positive

relationship between emotional intelligence and self-efficacy. Hence the hypothesis_ that there
would be significant positive relationship between self-efficacy and emotional intelligence was
rejected by the findings of the study. In one of the study conducted by Sukhdeep & Agyajit (2011),

they found positive and significant relationship between emotional intelligence and self-confidence.

Objectives of the Study

The present study was conducted in view of the following objectives:

() To assess the self-efficacy and emotional intelligence of the high school students.

(D) To make comparison of self-efficacy and emotional intelligence on the basis of sex,
jocation of schools and type of schools.

(i) To find out the significant differences between male and female school students,
students of rural and urban schools as well as the students of private and
Govemment schools on both variables.

(iv) To find out the relationship between self-efficacy and emotional intelligence of
school children.

(141)
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Hypotheses of the Study ' 1
Oﬁ}:hc basis of the above objectives, the following hypotheses were framed:

(1) There would be no significant differences between male and female school studep

onself-efficacy and emotional intelligence
(i)  There would be no significant differences between students of rural and urban

schools on self-efficacy and emotional intelligence.
(iii)  There would be no significant differences between students of Government apg

privateschoolson self: -efficacy and emotiona} intel.li gence.
(iv)  There would be significant no positive relationship between  self-efficacy apg

emotional intelligence of school students.
Sample
A sample of 400 students of 9" and 10"
were male students (100 rural and 100 urban schools
100 urban schools) studying in government and private sc
private schools were also taken equally.

classes were selected randomly; out of which 209
) and 200 female students (again 100 rural anq
hools. The students from government and

Tools for Analysis
Self-Efficacy Test: For measuring self-efficacy of the students, Self-Confidence Inventory devised

by Rekha Agnihotri was used. It contains 56 items and has been designed to assess the level of self-
confidence among adolescents. It has high reliability and validity co-efficients

Emotional Intelligence Test: Dr. Ekta Sharma test of Emotional Intelligence was used for
measuring emotional intelligence of the students. This test consists of 60 items of five different areas
such as (i) self awareness, (2) managing emotions, (3) motivating oneself ,(4) empathy and (v)
handling relationships. It is meant for the adolescents in the age group of 14+, both males and
females.

Statistical Technique Used
The following statistical techniques were used on the raw data in order to find out the results:
@) The means, SDs, and SEs of the scores of all the variables belonging to different
groups were calculated,
(i)  t-ratios were found out in order to know the significant differences between two
groups formed on the basis of sex, types of schools and location of the schools.
(ii)  ANOVA was applied on the scores of dependent variables in order to find out the

significant differences among the different groups formed on the basis of

independent variables.
Results & Discussion

Self-efficacy theory WS given'by Rotter. Self-efficacy is related with the self-confidence of
a person. Infact,l self-eﬂ_ifsacy is the individual's expectations concerning his ability to perform
various tasks. It is a positive feeling about oneself and the individual's beliefs about his ability to

perform at given levels. The more a person has self-confidence and self-believe the more self-
efficacy he possesses. Hence self-efficacy of the school students was measured with the help of
Agnihotri's Self-confidence Inventory (ASCI) which was constructed and standardized by Dr.
Rekha Gupta. On this scale, the lower the score, the higher would be the level of self-confidence and
vice versa.

(142)
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Table 1
Means, SDs and t-ratios of score of self-confidence of various categories of students

e

SC Categories | N M SD | SE | dm | SEd | t-ratio | Significant
of level

Students
Males 200 | 26.42 | 7.625 | 0.539

Sex Femaloes | 200 | 26.00 | 7.159 | 0.506 | 0.42 | 0.739 0.568 NS
T Total 400 | 26.21 | 7.389 | 0.369
Location Rural 200 | 27.66 | 6.420 | 0.454

of Urban 200 | 24.76 | 8.000 | 0.566 | 2.90 | 0.726 3.997*%* | P<.0l
Schools

Govt. 200 | 26.94 | 7.589 | 0.537
Types of | Private | 200 | 25.48 | 7.130 | 0.504 | 1.46 | 0.736 1.982* P <.05
| Schools
* Significant at 0.05 level
e Significant at 0.01 level
As the above table shows that no sex difference were available on the self-confidence of the school
students as t-value was not significant; whereas the differences between students of rural and urban
schools (t =3.997 P <.01) and those of Govt. and private schools (t = 1.982 P < .05) were found
significant. The mean scores indicate that the urban student and those of private schools were getting
less mean scores (M = 24.76 and 25.46) as compared to their counterparts i.c. rural students (M =
27.66) and Govt. (M= 26.94) and hence the formers were more self-confident. .
Emotional intelligence is the affective aspect of cognition. It is the feeling part of the intellectual
functioning. It may be called as emotional ability of a person. Emotional intelligence of the school
students was measured with the help of an emotional intelligence scale, const?ucted and
standardized by Dr. Ekta Sharma. So it is called Ekhta's Emotional Intelligence Scale. This scale was
based on the theory of emotional intelligence as given by Salovey and Mayer ( 1990). It' measures ﬁve
aspects of emotional intelligence i.c. (1) self-awar_eness; (ii) managing emotions; (iii) motivating
oneself: (iv) Empathy and (v) handling relationships. Table 2 shows the mean differences on the
different aspects of emotional intelligence between the male and female students.

Table 2
Means, SDs and t-ratios of scores of five aspects of emotional intelligence for male and
female students
] Qo M SD SE dm SEd t-ratio Signiﬁcanci/
Level
Male 38.37 | 5.758 | 0.407
| [Female | 4032 | 7.144 [ 1019 | 1.95 | 1.962 | 0.994 N
Total 39.34 | 19.62 | 0.981
— . {sseviale 15.70 | 3.866 | 0.273
;| Female | 1588 | 4433 | 0.313 | 0.18 | 0415 | 0433 M J
Total 15.78 | 4.155 | 0.208
— | Male 53.15 | 5.633 | 0.398
1 | Female | 51.96 | 5808 [0.411 | 1.19 | 0.572 | 2.08% P <.05
Total 52.55 | 5.745 | 0.287
Male 3090 | 4.084 | 0.281
v Female | 30.52 | 4.111 | 0.291 | 0.38 | 0.410 0.927 Ns
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I
Total 30.72 | 4.097 0;’!(2)? \
Male 65.36 | 7.367 | O.
V [ Female | 64.68 | 7.172 | 0.507 | 0.68 | 0.727 | 0.935 NS
Total 65.02 | 7.269 0.363
Male 203.48 | 17.776] 1.25
; 0.054
Total 0.14 | 2.586 NS
Female | 203.34 | 31.966( 2.260
Total 203.41 | 25.831| 1.292
*Significant at 0.05 level Male =200 Female =200 Totz_ll:]ﬁﬁ"“
Table 3

Means, SDs and t-ratios of scores of five aspects of emotional intelligence for ruraj and
urban schools students

El | Location| M SD SE dm SEd | t-ratio | Significance ]
of Level
Schools
Rural | 41.52 | 7.056 | 1.913
Urban | 37.16 | 5.499 | 0.389 | 4.36 | 1.952 | 2.233* P <.05
Rural 18.58 | 3.646 | 0.258
I Urban | 13.00 | 2.382 | 0.168 | 5.58 | 0.308 | 18.12** P <.01
Rural 53.68 | 5.825 | 0.412
III Urban | 5143 | 5452 | 0.386 | 2.25 | 0.565 | 3.985%* P <.01
Rural 30.82 | 4.169 | 0.295
v Urban | 30.62 | 4.032 | 0.285 | 0.20 | 0.410 0.488 Ns
Rural 65.32 | 7.779 | 0.550
\% Urban | 64.70 | 6.726 | 0.476 | 0.62 | 0.727 | 0.852 NS
Rural | 209.92 | 31.998] 2.263
Total 13.02 | 2.503 | 5.201** P <.01
Urban | 196.90 | 15.128| 1.070
* Significant at 0.05 level Rural=200 Urban =200 T

Significant at 0.01 level

foundtobe 2.233 (P<.05), 18.12 (P<.01), 3.985 (P<.0 1)and 5.201 (P<.01) which were significant
statistically. The mean scores indicate that the rural students got high mean scores (M = 209.92 on
total EI) on all these aspects as compared to the urban school student (M = | 96.90). But in the case of
the fourth and fifth aspect of emotional intelligence: as t-values were not significant statistically;
hence no differences betweenrural and urban students were observed.
Table 4 shows the mean difference on all the aspects of emotional intelligence between the
students of Govt. and private schools.

(144)
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GHT
INSl sD and t ratios of scores of fi Lal'e 2
s, SDS - f five aspects of emotional intelli
lt% private school students eligenes Car EoRaD
es of M SD
T g;@— SE | dm | SEd | tratio | Significance |
" Govi. | 3007 | 5749 | 0:406 Level
I __,l'i.fi‘ﬂ-t-e—-—' 39.52 | 7.180 | 1.922 0.35 | 1.964 0.178 NS
_— Govt._| 15.60 | 4.298 | 0.304
1 M 15.98 | 4.008 | 0.283 0.38 | 0.415 0.915 NS
/’__Q_Ql"t_-._- 51.97 | 6.519 | 0.461
111 ’__}_)E__il'a_tg__ 53.14 | 4.797 | 0.339 1.17 | 0.572 | 2.045% P <.05
L— | Govt. 30.51 | 4.135 | 0.292
v Private | 30.92 . 2059 | 0.287 | 041 0.409 1.001 Ns
— | Govt. 64.44 | 7.563 | 0.535
/’\L___ Private | 65.60 6.933 | 0.490 | 1.16 0.725 1.599 NS
Total Govt. 201.68 | 17.821 1.260
S 346 | 2.581 1.341 NS
Private 205.14 | 31.847 2,252
L,,_,L (T N

S

* Signiﬁcant at 0.05 level

As the above table shows that no significant difference were noti

emotional intelligence between the students of Govt. and private sC

aspect 1.€; motivating oneself where t-value was found to be significant (t= 2. 045 P <.05) where the
d to the Govt. school student

rivate schools students got higher mean score (M =53.14) as compare
M= 51.97). In all other aspects of the emotional intelligence, as all the t-values were statistically
non-significant, Govt. and private school student did not differ.

i e emotional intelligence of the school students in the

Self-confidence was also compare
present study. The same three grou formed on their level of self-confidence Were
considered and their emotional intellig SDs and F-ratios were calculated
for these three groups on their scores of five aspects of emotional intelligence which was measured
with the help of Ekta's Intelligence Scale. The mean differences on different aspects of emotional
intelligence for three groups of students of self-confidence have been givenin Table 5

Table 5

ced on almost all the aspects of
hool; except in the case of third

ps of students
ence was measured. Means,

gence for three groups of students of self-confidence
e

F-ratios of scores of different aspects of emotional intelli

Means, SDs and
. ]
Average Low
(N=132) (N=126) F- Significance
M SD SE ™M SD SE ratios Level

0464 | 16247+ | POl

39.88 | 5.720] 0.499 | 36.15 | 5.212 | 16.24**
1652 | 4105 | 0365 | 15.25 | 4.044 | 0.360 | 3.34% bl
53.70| 5.517| 0.489 | 51.28 | 4.986 _(J_-_f“_‘l“i__é-_g_”f——-———l—)igl-——-
31.78| 4.084 | 0.355 | 30.12 | 3.808 ] 0.347 | 697 Bl
65.38| 7.183 | 0.625 | 6a.66 | 6.533|0.582 032 NS
209.29 [37.634 | 3.276 [197.46 [13.869 | 1.236 6.97** pP<.01

L

(145)

Scanned with CamScanner



——

Y

ISSN 2394.7,¢,

INSIGHT :
ant differences were noticed on almost all the

As the above table shows that signific
emotional intelligence except fifth aspect
aspects, F-values were significant either at 0

s . 0 Pectg
where F-value was not significant statistically, |, all Oth(e)f

01 level or 0.05 level; so signfifc}cant differenceg in
means scores of three groups of students with different level of :g:}f;:s"gn‘aﬁ’:;;;gi) ;Ou”d-_ o
mean scores indicate that the middle group was having high mﬁa? —— with th Clmotmna]
intelligence as compared to the mean scores of the hlgh.an O_ddig; =L g & i herc OW self.
confidence and high self-confidence. In case of the total EI; the mi + =gl 97}"46) Thge i S(;!Ore (M=
209.29) as compared to high group (M = 203.23) and low group ( t'onal.inte.lli i udents wp,
have average self-confidence were having higher mean scores on f:mot 1 el ge;lce- Hence no
positive relationship was established between self-confidence and emo dlon iy g c]c-:.

Males and females do not differ on self-confidence where as the students of the rural schog) and

urban schools as well as Govt. and private school have significant differences. Urban schog) and
private school students have higher level of seIf—conﬁdencq as cor.npart?d to their counterparts,
Sex differences are not found on many aspects of emotional intelligence. But differences eXist
between rural and urban school students and rural students have higher level of emotiop,
intelligence. The students of Govt. and private schools also do not dlffer with each on almogt all
aspects of emotional intelligence. Though significant differences exist bc':tweep thn?e types of
students of different level of self-confidence on most of the aspects of emotional intelligence, But
students of low emotional intelligence are found to be more self-confident as compared to those wity
high emotional intelligence which establishes a negative relationship between emotiopy|
intelligence and self-confidence. :
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Green Marketing-An Exploratory Research on Consumers in Sirhind City
Mr. Ankush Guptg®

Absm'c]l;; the present era of globalization, it has become a challenge to keep the cu.stomcrs in holg
and even keep our natural environment protected and that is tht'.,’ prime need of the time. Consumer_,
are also aware of the environmental issues like global warming and the effect of environmentq)
pollution. Green marketing is the important phenomenon in the mOffern market and has eme.r.ged_ as
a significant concept in India and developed world. It is seen as an tmportc_mt strategy of, jbcducfrmg
sustainable development. The outcome of this paper may stimulate the minds of marketer to give q

thought for adopting the appropriate strategies which will give them a way to overcome mffjor
tribulations allied with regular marketing techniques and make a reallocate to green marketing.

Ultimately the marketers can hoard a lot on overhead costs and associated entities in the market.

Keywords: Environmental pollution, Green marketing, Globalization, Eco-friendly products, Green

brands.

Introduction . . _ -
Green marketing term was first conferred about in a seminar on “ecological marketing

“organized by American Marketing Association (AMA) in 1975 and was then seen in the literature.
In this seminar where the influence of marketing on natural environment was observed with the hand
of academicians, bureaucrats and other participants, ecological marketing concept was defined as
follows: Studies regarding positive and negative impacts on environmental pollution, energy
consumption and usage of other resources as result of marketing (Cevreorman, 2010). Green
marketing is a phenomenon which has developed particular importance in the modern market.
"Green Marketing" refers to holistic marketing concept in which the production, marketing
consumption and disposal of products and services happen in a manner that is less Detrimental to the

environment with growing awareness about the implications of global.

How Organizations can be Green?
The literature included different arguments, that required actions from organizational to be

green, Polonsky and Philip (2001) argued that organizations who want to be green must understand

the nature of consumer transaction, even questioning how to create values, and this may needs to

assumptions and ways of thinking by asking: are consumers actually need to own the products ? O

are there other ways to deliver the capabilities that satisfy there needs? While Prakash (2002)

reported that the organizations can green themselves through two levels: first is the firm level
represented by; value addition process, and management systems, second; product level. In order to
green the value-addition, the organization may start by redesigning them and eliminating some o
them and this may require modifying the current technology or inducting new technology, all of
these aiming at reducing the environmental impact aggregated for all stages, such as the hybrid cars
that reduce the fuel consumption and environment polluting (Lopez, 2009).

* Assisiate Professor, Mata Gujri College, Fatehgarh Sahib
(148)
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Review of Literature
Prothero, A. & Fitchett, J.A. (2000) argue that greater ecological enlightenment can be

secured through capitalism by using the characteristics of commodity culture to further progress
environmental goals. Marketing not only has the potential to contribute to the establishment of more
sustainable forms of society but, as a principle agent in the operation and proliferation of commodity

discourse, also has a considerable responsibility to do so.

Oyewole, P. (2001). In his paper presents a conceptual link among green marketing,
environmental justice, and industrial ecology. It argues for greater awarcness of environmental
justice in the practice for green marketing. A research agenda is finally suggested to dctermine
consumers' awareness of environmental justice, and their willingness to bear the costs associated
with it.

Karna, J., Hansen, E. & Juslin, H. (2003) interpret that proactive marketers arc the most
genuine group in implementing environmental marketing voluntarily and seeking competitive
advantage through environmental friendliness. The results also give evidence that green values,
environmental marketing strategies, structures and functions are logically connected to each other
as hypothesized according to the model of environmental marketing used to guide this study.

Sanjay K. Jain & Gurmeet Kaur (2004) in their study environmentalism have fast emerged
as a worldwide phenomenon. Business firms too have risen to the occasion and have started
responding to environmental challenges by practicing green marketing strategies. Green
consumerism has played a catalytic role in ushering corporate environmentalism and making
business firms green marketing oriented. Based on the data collected through a field survey, the
paper makes an assessment of the extent of environmental awareness, attitudes and behaviour
prevalent among conNsumers in India.

Donaldson (2005) in his study realized in the Great Britain initially concluded that in general
the ecological attitude of consumers changed positively. This study reported the strong faith of
cial brands and in the feeble behaviour referring to the "green"

consumers in the known commern
claims, which was the main cause behind the consuming failure to interpret theirconcerns beyond

the environment in their behavior. .
Alsmadi (2007) investigating the environmental behaviour of Jordanian consumers reveals

a high level of environmental conscience. Unfortunately however this positive tendency and
preference in the "green" products does not appear to have any effect on the final decision, obviously
because these consumers have a stronger faith in the traditional products and a small confidence in
the green statements. The above obstacles are further strengthened by the lack of environmental
conscience by a lot of enterprises and the existence of a large scale of prices for the same product,

ch included an impetuous estimate of environmental responsibility. The same

many of whi
phenomenon has been presented in other researches too (Ottman, 2004; Donaldson, 2005;

Clevelandetal, 2005). o
Brahma, M. & Dande, R. (2008), The Economic Times, Mumbai, had an article which stated

that, Green Ventures Indiaisa subsidiary of New York based asset management firm Green Ventures
International. The latter rccc:mly anpoupccd a $300 million India focused fund aimed at renewable
energy products and supporting trading in carbon credits. . :
Shruti, P- Maheshwart. (2014), stated that marketers are putting their great efforts in bringing
green brands awarencss in consumer's mind. They also stated that consumers are not exposed to
en product marketing communication and suggested the greater use of marketing and brands to
gre Stcands ell products that are environment friendly.
prom Jaya Tiwari.. (2016) statqd that there has been a big change in the lifestyle towards green
Jucts. Organizations and business however have seen this change in consumer attitudes and are
i)rryoing (0 gai edge in the competitive market by exploiting the potential in the green market

- d main issues in adoption : :
g tion of green marketing practices
: ry. They explore P g 5
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Research Methodology )
Researcher have used structured questionnaire and a five point bqlanccd_ likert scale fo,
measuring consumer attitude towards green marketing and green bra_ndmg. Primary data was
collected from respondents of Sirhind city through a qucstionnglre designed for a sample of 100
respondents by using the mail survey method due to limitation of time factor.
Random sampling method was adopted by the researcher and select‘cd the samplcs_, from Sirhing
region representing both the genders, different age groups, education level, marital stay and
monthly income. The data collected from the respondents are coded, tabulated and analyzed into
logical statements using mean and percentage analysis. Secondary data was collected from, the
available literature, journals and web search wherever necessary.
The Questionnaire method was chosen for its versatility speed and cost benefits. Due to shortage of
time the researcher has used only descriptive statistical tool- Mean and percentage to arrive 4
findings and conclusion.

ISSN 2394.74g,

Objectives

® Tounderstand the awareness of consumers towards green marketing.
® To assess the attitude of consumers towards green branding.

Data Analysis and Interpretation

Consumers' awareness towards green marketing is high
1. I believe in the concept of green marketing ?

gty i TR

| Table 1
" Rating Scale % of Respondents Mean Score
5 Strongly Agree 69 4.52(>4.5 considered
4 Agree 22 the next higher value)
3 Neither Agree nor Disagree 3
2 Disagree 4
1 Strongly Disagree 2
Total 100

Table 1 clearly depicts that Respondents said strongly agree that they believe in the concept of
green marketing. This can be inferred from the computed mean.

2. I am aware of companies going green?

Table 2
Rating Scale % of Mean Score
Respondens

5 Strongly Agree 69 4.79( > 4.5 =5)

4 Agree 23

3 Neither Agree nor Disagree 2

2 Disagree 4
|1 Strongly Disagree 2
| Total 100 e

Table 2 depicts that Respondents Strongly Agree about the awareness of companies going green
which can be inferred from the computed mean.
(150)
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3. 1know about the advantages of green products in an organization?
Table 3 '
Rating Scale % of Mean Score
Respondents

5 Strongly Agree 72 4.52

4 Agree 18

3 Neither Agree nor Disagree 3

2 Disagree 4

1 Strongly Disagree 3

Total 100

Table 3 depicts that Respondents agree that there is an advantages of green products in an

organiza

tion.

4. 1 feel that the regular marketing techniques harm the environment

Table 4
Rating Scale % of Mean Score
Respondents

5 Strongly Agree 47 4.52

4 Agree 31

3 Neither Agree nor Disagree 12

2 Disagree 4

1 Strongly Disagree 6

Total 100

Table 4 depicts that Respondents agree that there is an advantages of green products in an
organization.
5. Employees in any organization feel that their work schedule gets affected by implementing
green concept

Table 5 clearly indicates that respondents a

Table 5
Rating Scale % of Mean Score
Respondents

5 Strongly Agree 47 4.19
4 Agree 35
3 Neither Agree nor Disagree 6
2 Disagree 10
1 Strongly Disagree 6

Total 100

b4
affected by implementing green marketing,

sree that organization feels that their work sched}lle get
Respondents Agree that employee in any organization

feel that their work schedule gets affected by implementing green concept.

6. Green marketing concept is existed for long time back but it is not implemented by many

comp

anies in India

Table 6
% of respondents
Yes | 67
No 33
Total | 100

(151)
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Table 6 depicts that 67% of the Respondents said that froet] ??,rk?{tg;g :I?;::gst;{:éﬂed for long time
but it is not implemented by many companics in India. 33% Odt et laI:: ot 1}0. Resp."ndents
have realize d that green marketing existed for long time due to actors jt i nly
implemented in many companies in Indian context.

7. Productivity can be improved drastically by using green marketing (paper less)

Table 7
Rating Scale % of Mean Score
) Respondents =
5 Strongly Agree 72 4.57
4 Agree 20
3 Neither Agree nor Disagree 3
2 Disagree 3
1 Strongly Disagree 2
Total 100

Table 7 depicts that the Respondents strongly agree that productivity can be improved drastically

by using green marketing.

8. Companies are reluctant in implementing green marketing concept

Table 8
Rating Scale % of Mean Score
Respondents

5 Strongly Agree 47 4.09
4 Agree 31
3 Neither Agree nor Disagree 12
2 Disagree 4
1 Strongly Disagree 6

Total 100

Table 8 depicts that Respondents agree that companies are reluctant in implementing green marketing.

9. It is difficult for all the companies to implement green marketing

Table 9
Rating Scale % of Mean Score ]
Respondents =
5 Strongly Agree 70 4.58
4 Agree 23
3 Neither Agree nor Disagree 3
2 Disagree 3
[1 Strongly Disagree 1
| Total 100

Table 9 showing Respondents Strongly Agree that it is difficu]

implement green marketing.

(152)
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Findings

After having understood the concept of green marketing and green branding this paper
triggers a thought for marketers about the impact of significant changes in green marketing for
effective utilization of resources and the final product which company develops shall be less

detrimental to the environment which can be concluded from the following paragraphs related to
awareness of consumer towards green marketing and green branding.

Consumers' awareness towards green marketing is high .
Consumers have expressed strong concerns about the concept of green marketing and
companies going green. Apart from this, consumers are well aware of the fact that the productivity
of companies can be drastically improved. People are aware of green environment because it is less
detrimental to the environment and companies can look into implementation of this concept for
betterment of business. From the results of data analysis given in table 21 we can infer that the role of
government plays a vital role in green marketing. Some consumers l_lqitl_ler agree nor disagr.ee for
the fact that green marketing is just an old concept. As far as initiation of green marketing is
concerned everyone are responsible for green marketing. If we analyze the facts pertaining to green
marketing the significant results are positive at one end. On other end, consumers say that it is
difficult for all the companies to implement green marketing. Environmental education refers to
organized efforts to teach about how natural environments function and particularly how human
beings can manage their behavior and ecosystems in order to live sustainably (Wikipedia, 2009).

Consumers' attitude towards green branding is high

As far as green branding is concerned the consumers strongly expressed that they are
familiar with green brand and shown interest to know more about green branding. In India, at
present situation is concerned the transition from regular marketing to green brand is difficult. Most
of the consumers realize the importance of green branding which means that there is a positive sign
for betterment of the environment as well as for business.
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Inventory Control and Management: An Analysis of Retail Business i Nabh2
City of Punjab 2
Zoyq Khan'
Abstract

Inventory control aims at eliminating and minimizing all k’"dii of “;‘I?_’es and losseg Whi
the materials are being purchased, stored, handled, issued or cocr;sume },z ltn S paper we are gm.d'
to stress on the optimum quantity that a busi,:ess man shoula[ order eac. : um;lsz t‘lfat there p,, » zg
availability of material in sufficient quantity as well at minimum ’COS 'Cat 61 €Conopmj, orq )
quantity”. For this we are going to study Economic order quantity of ﬁve l; elait medical Storeg Q:;
analyze their products (medicines) to find, which Qusmess store is following Econom;C "

rdey
quantity.
Keyword: Inventory, Economic order quantity, Material, assets.

Introduction )

Inventories represent the second largest asset category for manufacturing COmpanies, hexy
only to plant and equipment. The proportion of inventories to t9ta1 asset gene.rally varies betweep | g
to 30 percent. Given substantial investment in inventories, the importance of inventory Manageme,
cannot be overemphasized. In order to have the maximum profits a'md minimum losses, there shoylg
be an optimum quantity to be ordered each time so that no material gets waste and no interruptiy,
should be there in the smooth running of the business. This is called EOQ (Economic order
quantity).

There are two major costs associated with the inventory material. Carrying cost is the cogt of
holding the material like storage, interest, transportation costs etc. EOQ will be at the point where
both the costs are equal in the total costs.

EOS = \/ 2 = Demam? * Re-order Cost
Carrying Cost

EOQ =Economic order quantity
D = Annual demand, ?
Co = ordering cost per order,
Cc = carrying cost per unit.]

Objective of the study
The research paper is based on the following objectives:

To find out the Economic order quantity of the samples of the medical stores taken for
research work.

To analyze whether any retail store use EOQ technique and maintain optimum quantity.
To know the annual demand of the stores.

Review of literature

Raphella angel, Nathan Gomnath (2014) studied that inventory management has reVﬁa!ed
the utmost importance of systematic management of inventory with help of various techniques like
Abc, Ved, Fnsd and Eoq also. They concluded that due to problem of safety stock and lead time, the
Eoq technique is very usefulbut due to challenges in most of the concerns, forced businessman
to adoptit. .

* A ssistant Professor, University College, Benrz(l_l =5
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_ ose tom, Jayakumar Akhilesh (2013) examined that inventory control is useful for a
business man. Each and every business should follow it for maximizing their profits and minimizing
their losses. They wind up their study with the conclusion that most of the businesses do not follow
this technique.

Chien, Balakrishnan T,W (2011) concludied in their study named an integrated inventory
allocation and vehicle routine problems the fact that in the present day world, concerns who arc
worried about their problem of whether abundant or deficiency in supply of inventory are because of
not adopting this tremendous technique. It cleared from the fact that numbers of concerns using this

" policy are less than the concerns not using it.

Research methodology
This paper is based on the primary and secondary data sources collected from 'five' retail

medical stores of Nabha city of Punjab for the year 2015-16. A sample of 10 medicines from each
store is drawn by using convenient sampling method. Each sample is studied individually by
calculating Economic order quantity of each sample and then analyze whether this technique is
followed by the business or not.

Data analysis and interpretation
In the given table, the annual demand is being calculated with average stock collected

with the help of primary data, which is given below:

Calculation of Economic order quantity (EOQ)
In the given table, the EOQ & the no. of orders purchased per year for various components

are calculated. For calculating annual demand, the monthly average stock level is converted into
annual basis, for the year 2015-16. The calculated EOQ is compared with the no. of units of each
component purchased in the organization. It is found that, there is a variation in the EOQ & no. of
unit purchased. Itis understood that no medical store is following EOQ, except one sample of a store

named “kohli medicos” is as per the EOQ (approx.).
Table 1

Shows the Calculation of EOQ of “Mittal medicos”
ICINES ANNUAL | ORDERING CARRYING EOQ NO OF NO . OF
=58 ME(:_:I pcls) DEMAND COST /per COST (in units) UNITS ORDERS
(per yr) order (per unit) ORDERED (per y1)
1 Cure — H 2376 20 1 308.28 198 7.7
(250ml)
2 Metabolite 106800 200 2 4621.69 | 8900 23.10
(1IKG)
3 Tiscare ( inj 6600 30 1 657.27 550 10.48
4.5 gm)
4 WV . fen (3gm) 12600 40 1 983.87 1050 12.55
5 Phytomin -1 198000 250 3 6000 16500 34.47
6 Megavac -6 75600 225 3 4762.35 | 6300 22.45
inj
7 Agremin forte | 2220 15 1 236.85 185 8.6
S5 kg
8| Xander 3 ml 420 10 1 91.65 35 4.58
inj
g | Neomec 10 5520 25 1 525.36 460 10.50
tab
0 | Yopicure 26400 150 2 1989.97 | 2200 13.26
spray 100ml
Source: Statistically Analyzed Data

In the above table, the calculated EOQ is compared with no. of orders ordered by the “‘mittal
medicos” and no sample (medicine) is per EOQ. Hence the medical store is not following EOQ
technique hence inventory management is not satisfactory.

(155)
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Shows The Calculation of EOQ QL'E'LING 50 T
NUAL | ORDERING CARR s (inunits) | UNITS | g <+ 0P
S.no | MEDICINES i COST /per cos ORDERED | CRDERS
Curc-H g : 20 1 285.66 | 170 7.14
‘s o4 o
L @stm : 4516.64 8500 | 2255
bolite 2 . 22.58
- Mctaboh 102000 200
— ) 533.85 | 475 Wi
3 Tiscare (inj 5700 25 1 ‘ 67
o 300 45 1 1173.46 | 1275 13.03
4 V. fen(3gm) |15 : $797.06 | 21000 .
5 Phytomin -1 | 252000 275 358529 | 5350 o
6 Megavac 6 inj| 64200 200 2 4-1 . : :
7 Agremin forte | 2880 20 1 339. A48
== 89.74 | 60 3.79
8 Xander 3 ml inj| 720 25 1 189. 7
2 Neomec 10 7440 30 1 668.13 | 620 11.13
10 T0pic1;rgoml 38640 170 2 2562.97 (3220 15.07
spray

Source: statistically analyzed data « ) )
In the above table, the calculated EOQ is compared with no. of orders ordered by the “Kohli medicos”

and only one sample (medicine) is per EOQ not exact but approx.. Hence the medical store i_s not
actually following EOQ technique because it may be coincident. Hence inventory management is not

completely satisfactory.

Conclusion
It is found that, there is a variation in the EOQ level and the number of units purchased by

each firm except one sample of a store named “Kohli medicos”. It is a matter of discussion that it is
actually have followed EOQ technique or it is just a matter of co-incidence, because the EOQ is not
exactly same with the number of units ordered. So, we have concluded that no retail medical store is
following EOQ technique of inventory control and hence inventory management is not satisfactory.
It is not good for a business to avoid such controlling techniques of inventory, as they are helpfulin
minimizing costs and increasing profits.
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Shashi Deshpande's That Long Silence: Discovery of the Self
Manjeet Kaur Minhas'

“If I were a man and cared to know the world I lived in, I almost
think it would make me a shade uneasy-the weight of that long
silence of one half of the world i

& This statement by Elizabeth Robbins forms the epigraph to Shashi Deshpande's novel That
Long Silence, announcing as it were the intention of the writer to break the long silence that has

surrounded women, their experience and their world.
The novelist has depicted the contemporary Indian woman on the threshold of transition, her
struggle in context of the society, to discover and preserve her identity as a wife, amother and most of

all as a human being.
The Indian society characterizes women as ideally warm, gentle dependent and submissive.

Manu declares:

“Day and night women must be kept in sub-ordination to the males of the family: in
childhood to the father: in youth to her husband, in old age to her sons..... Even though the husband be
destitute of virtue and seeks pleasure elsewhere, he must be worshipped as god™

Today, the middle class educated woman though confined to restrictions imposed by the
conservative society dares to break the traditional mould of a traditional house-wife.

She is educated and economically independent but financial freedom is not enough. Family,
marriage and social norms bind her completely. Even the political laws, which guarantee her the
same quantum of civic and political rights, remain on paper only. The ideal man — woman
relationship in the Indian context is so prominent that even the most brilliant and so called forward
male is incapable of looking at woman in terms of equality. The educated women today demand
more sexual freedom and independence.

For the portrayal of the predicament of middle class educated Indian women, Shashi
Deshpande has been called a Feminist. Asked whether she would like to call herself a feminist, she
says, “But to me feminism is not a matter of theory, it is difficult to apply Kate Millet or Simone de
Beauvoir or whoever to the reality of our daily lives in India. And then there is such terrible
misconception about feminism by people here. They often ?hink it is about burning bras z!nd walking
out on your husband, children etc. Lalways try to make a point now about what feminism is not and to
say that we have to discover what it is in our own lives, our experiences. And I actually feel thata lot

. = . - . ., 993
1 in India are feminists without realizingt. . .
Ofwom(;n this manner, Shashi Deshpande's That Long Silence promises to be a refreshing departure

orks of avowed champions of Feminism.

from m(‘)]ztyoaftt}t‘;‘grotagonist, a sensitive,_self—cpnscious, convent edl'lcated brilliant girl evinc;s the

lists' concern for women who are being misunderstood aqd passing through a great tun}lo:l and

B She shows how women are desirous to revolt against the stereotyped roles assigned to

;111 ffﬁrg;gt.he society and find their real selves. Initially victims of self-denial, they are at conflict with
e

i i ists tell us:

. - ]ves because they deny their real feelings. Pfs psychologls  tel . o
their inner asledoes ot mean that the feelings cease to exist. They will still influence his behaviour in
«“The den’ g even though they are not conscious. A conflict will then exist between the introjected

. a . . ,
various “-lous conscious values and the genuine unconscious one.”™ Deshpande shows how such
and spu’ ve from self-abnegation to self-realization. Their experiences compel them to struggle
women ,emancipation- Jaya is tolerant, submissive and taciturn but the admixture of brilliance

for thCirts'slity introduces complexity in her character by providing heran individual identity.
and creat!

professon Department of English, S.R. Govt. College for Women, Amritsar,
* Assistant (157)
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Being convent educated, English speaking girl, she hgf;] g dS:s?i: “(: : Slz(?gegt UNique g,
Sy AterhenmaniagatMariale SRR = Whosfi tra . ed in the traditio m?mcd to
girl who can speak good English” (P. 90), she feels suﬁoc;tcg 1(1;1/ ictror';g for Suhasini. g Ssn?ta_ role
In patriarchal society. She refuses to surrender her name Jay ot afford t tnsis on s g jc‘;ruts’)e’

her husband Mohan at the time of their marriage. But she can ] _
: curity,
quite atan early age she was taught that her husband is a tree of protection, a security. Jaya, therefo,

shuts her door from outside darkness and disaster and confines herself to the straight — j acketeq role
ofa traditional wife, repressing her resentment. . "

There is only onl:c dircc% outburst of anger with Mohan, soon after hcf:lr m_?ll;gagc but it Tesults i,
days of Mohan's silence. Since then, she adopts the silence stratagem and wi lf‘r:llws under jt, She
tumns the direction of her anger on herself and her anger becomes self-destructive, | L

sychologically speaking, a displaced anger or reaction. :

Bt Pftﬁarg;m‘; home% her cc[))nfonnistghusband Mohan, the very concepts of marriage and'scx are
the actual objects the expression of her resentment should be directed to. Her convent education and
her vision of women, liberated from male chauvinism, flare up her sense of anger against ﬂ_lese rea
causes of her frustration, But the traditional role model archetypes of Slta.and Gandha.rl, which forp,
other part of her psyche force her to cling to Mohan, a traditionalist. Her inner turmoils are so bitter
that she is unable to speak them out and remains silent in order not to be frustrated and disappointeq
after the disapproval of her actions by the society.

Jaya tries to adjust in the family, domesticates herself and accepts the stereotyped role ofa
housewife who is nervous, incompetent, needing male help and support” (p. 77). A sharp contrast cap
be noticed between unmarried Jaya and married Suhasini, as her husband calls her. “You are not like
the others Jaya™ her father had said and she agreed that 'She would get the Chatfield prize or Eljis
prize or go to Oxford after my graduation” (p. 136).  She had written a story about a man who could
not reach out to his wife except through her body™ (p. 144). The story won a prize for its authentic
depiction of life. Yet her husband had been much hurt by the story, who believed that it was a literal
presentation of their own married life- full of frustration.

So, instead of expressing her true emotions and ideology, on Mohan's advice, she shifts toa
convenient style of writing something that could be published casily in a weekly column. Her light
humorous pieces about the travails of a middle class housewife called Seeta are quite popular; win
the approval of the readers, the editor and above all, of her husband. Jaya observes, “And for me, she
had been the means through which I had shut the door, firmly on all those other women who had
avoided my being, screaming for attention; women I had known I could not write about because they
might it was just possible — resemble Mohan's mother, or aunt or my mother or aunt” (p. 149).

Thus, the novelist makes it clear that not only patriarchy has kept silence on the subject of
women, but under patriarchy women have also recoiled from telling the truth about their sex.
Deshpande uses an apt image of a worm crawling into a hole to describe the state of Jaya, a budding
writer dwindling into a stereotyped Indian housewife: “Middle class.Bourgeoisie.Upper
Caste.Distanced from real life.Scared of writing.Scared of failing. Oh god, I had thought I can't take
any more. Even a worm has a hole it can crawl into. [ had mine as Mohan's wife, as Rahul's and Rati's
Mother” (p. 148)

But this 'hole' was no comfort. She failed to be close to her husband mentally and suffered
from isolation. Mohan could not understand her feelings as a result of which she was torn from
within. Deshpande uses a beautiful image to describe Jaya's married life:

“A pair of bullocks yoked together a clever phrase, but can it substitute for the reality? Aman
and a woman married for seventeen years. A couple with two children. A family some what like that
one caught and preserved for posterity by the advertising visuals I so loved. But the reality was only
this. We were two persons. Aman, A woman.” (p. 8)

The image of a pair of bullocks yoked together suggests a world of meanings. It means that
the bullocks so yoked share the burden between themselves but no one knows whether they love each
(158)
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9thcr or not. This image undermines the husband - wife relationship, who are supposed to be united
in marriage fqr love and not for Ieading a mechanical life terminating in mutual hatred and disgust.
With a gentle irony and matter of fact tone Jaya recalls their relationship as husband and wife:

“Sensual memories are the coldest; they stir up nothing in you. As I thought of those days of
my feelings and then looked at the man lying beside me nothing stirred in me. Those emotions and
responses seemed to belong to two other people, not to the two of us lying together. In fact we had
never spoken of sex at all.. “When his desires, his approval, his love had secmed to be the important

. thing in my life? It seems to me now that we had, both of us rehearsed the roles of husband and wife
so well that when the time came we could play them flawlessly, word perfect” (p. 95)

Nothing can be more frustrating and depressing than this experience of futility. The disgust
of living with a man who does not love the woman the way she expects him to do is a burning
problem that educated women face in our contemporary society.

Thus, Jaya is any modern woman of our time, who resents the husband's callousness and
becomes the victim of circumstances. Deshpande expresses an ambivalent attitude of modemn,
educated, independent minded women who can neither reconcile themselves to a new situation
when their husbands ignore them and crush their ambition in life nor can they cast off their husband
for the “husband is like a sheltering tree” which they cannot afford to live without. The notion that
women are basically inferior to men is instilled into them from the start, giving them a mindset which
they find difficult to discard. But they also want to be more than mere daughters, wives and mothers.
They resent being relegated to the background, being wiped out of their individual existence.

Jaya rejects the image of traditional women like Sita, Savitri and Draupadi and instead

refers the image of a pair of bullocks to describe a married couple. She says:
“No, what have I to do with these mythical women? I can't fool myself. The truth is simpler. Two
bullocks yoked together........ it is more comfortable for them to move in the same direction. To go in
different directions would be painful; and what animal would voluntarily choose pain? (pp. 11-1 2)

It is this frustration, loneliness and emptiness within that leads Jaya to develop an extra
martial affair with Kamat, who unlike Mohan is not good looking or well groomed butis copsiderate
and attentive and treats her as an equal. He encourages her and she opens out her heart to him due to
an intuitive understanding and friendship between them. Physiczal intimacy with Kamat was

characterized by a spontaneity and ease which she had never felt with Mohan. Years of traditional

upbringing do not cause Jaya, the modern woman to feel guilty about this fact.Her husband's cold

and insensitive attitude after he is in danger of being caught and defamed for some malpractice in his
office ultimately abnegate

s Jaya from him, making “family life unendurable” (p. 4)
Deshpande wants to make a point tha

t the old value constructs have become outdated and
need to be modified and changed drastically. Jaya, who brims wi

th self — confidence is not passive
or static, nor does she want to remain mere clinging \_rines, .depending parasn'lcally upon h!;er
husband. This intense thinking woman seeks to create a private life of her own and is eager to probe
the meaning of marriage and love and of life itself. - o
Deshpande employs withdrawal as a tool for both introspection and self — realization for
these thinking women. Jaya, too, during the period of physical and mental vylthdrawal pours oilt on
er all she had attempted to suppress for years together. This writing 15 the novel That Long
pa_tlp ce. She begins to see the truth of the dictum, “Do as you desire” only after this period of
Sl. endra-wal and decides to break has silence by speaking out:
Bl «1f I have to plug that hole in the heart, I will have to speak, to listen. I will have to erase the
: ¢ between us. While studying the sanskrit drama I'd learnt with a sense of outrage that rigid
silenc .dnot ermit women characters to speak Sanskrit. They had to use Prakrit, a language that had
I-umsdc (o my ears like ababy's lisp. The anger that I felt then comes back to me whenIrealize whatI
sounC = ndoing allthese years. I have been speaking Prakrit myself” (pp. 192-1 93).
have Y®“ry 5¢ Long Silence projects through the character of Jaya the plight of the middle class
enand the fact that the basic male psyche has not undergone any fundamental change. Most of
wolt (159)
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the men still join the “motivated campaign to eliminate women who step out of the accepteq line op
social conformism,” . .

The novel records the fact that the changing social dynamics has brought aboyt S0Ci|
economic and educational awareness among women, but they still have to create a nicp, for
themselves. Economically independent and financially liberated women are also dn\_ren to fee] 4
sorts of constraints. The famous media person Nina Gupta gave vent to such a feeling whe,, she

remarked that it was a “curse to beawoman™. g
The novel assertively exhibits the thesis that women should have an assertive Individyg|;

which includes the capability to take decisions about their life and carry them out with a seng, of
responsibility. Their emotional, intellectual, economic llberat'lon does not negate the Possibility o
nurturing and enjoying various relationships which the society and their b¥olog1cal nature hay,
imposed upon them. Within the societal roles of wife/mother, ﬁ1§:pd/companlon she can be hergelf
by erasing her conditioning and freeing herself from her inhibitions. The haunting riddle of the
ultimate purpose of a woman's life within the family can be solved when she learns to assess p¢;

worth as an individual and shuns to be guided by fixed norms about it. ' .
Jaya, a representative of all modern women, discovers that in order to attain selfhood 5

woman must transcend silence, negation and self-alienation. A woman's relation with her family
must burgeon within the totality of her life as a woman only then it can lead to a harmonioyg
fulfillment. Jaya realizes that a holistic yet resilient approach towards life is necessary: “We don't
change overnight. It's possible that we may not change even over long periods of time. But we can
always hope. Without that life would be impossible. And if there is anything to know now it is this:
life has always to be possible” (p. 193). Her decision to cease to be a passive partner and overcome
the turbulence in her relationship with Mohan leads her to an uninhibited self-identification and are-

integration of her personality.
The novel aesthetically communicates the essence of the creed of feminism along with the

contemporary realities.
The new Indian woman liberates herself from the stereotyped conditioning of the society

and is no longer dependent on the male presence to authenticate her thoughts, emotions and deeds at
every step.
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